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A Division of Freedom Newspapers, Inc. 
Orange County, California 
Represented Nationally by Story & Kelly-Smith, Inc. 
Circulation: 271,281 Daily 302,808 Sunday 


SECOND CLASS P.O. ENTRY 


NEWSPAPER 





an Diego has become 
America’s seventh most populous city 
in a hurry. Such a hurry, that a lot of 
us had trouble finding our way, or 
even knowing the name of our 
neighborhood. 

The Tribune, San Diego’s 
afternoon newspaper, has grown 
alongside our city and we intend to 
build community. We think that’s part 
of a newspaper's job. We aim to be a 
sophisticated country daily, the closest 
voice to the people of San Diego. 


First, we had to chart the territory. 
So we put Howard Welty, a retired 
editor and historian, out on the streets 
to place borders around 70 residential 
districts in San Diego. 

It turned out a lot of San Diegans 
weren't sure where they lived. The 
huge map that resulted has become 
part of San Diego lore. Even Down- 
town has moved Uptown. 

We'll probably have to do the map 
over next year. We intend to stay close 
to our communities. 


THE]TRIBUNE 


Member of Newsplan 





THERE MUST BE A REASON... 


Of the last 6 Sunday Magazines to choose Heatset... 
5 have chosen 


treasure chest 
With 16 plants, Treasure Chest 
is located near you. Don’t think 
of going Heatset without thinking 


Treasure Chest! 


If you haven't heard from 
Ae us yet. . . you will soon! 

: oy In the meantime, 
Heatset is in your future, 


SO Call: 
Jim Carroll at 901-682-0345 
Roy Mongelli at 215-667-4935 


Sunday Magazines ¢ T.V. Books ¢ Offset Comics 
ae = treasure chest 





EDITOR & PUBLISHER CALENDAR OF EVENTS 














MARCH 


11-13—SNPA Production Conference, Lincoln Radisson, Dallas, Texas. 

11-14—ANPA, Conference for Newspaper Men and Women, Don CeSar 
Resort Hotel, St. Petersburg, Fla. 

15-16—New England Newspaper Association, Annual Meeting and 
Winter Convention, Westin Hote!, Boston. 

15-17—Iindependent Free Papers of America, Mid-Winter Conference 
Marriott Airport Hotel, St. Louis. 

15-17—Mid-Atlantic Newspaper Advertising 
Hyatt-Regency, Greenville, S.C. 

15-18—New York Press Association; Americana Inn, Albany. 

20-22—Washington Journalism Center, Conference for Journalists, 
Changing Relationships between Men and Women, Watergate 
Hotel, Washington, D.C. 

21-23——Newspaper in Education Conference, Denver Hilton. 

23— Texas Press Association, advertising meeting, Wyndham 
Southport Hotel, Austin. 

22-23—National News Council, 805 Third Avenue, New York City. 

24— Texas Press Association, news Clinic, 
Southport Hotel, Austin. 

25-27—Texas Daily Newspaper Association, Inn on the Park, 
Houston. 

28-29—America East Conference, Hershey Lodge & Convention 
Center, Hershey, Pa. 

30-31—West Virginia Press 
Ramada inn, |-77, Beckley. 

30/4-1—Foundation for American Communications, Economics Conference for 
Journalists, co-sponsored by Gates Foundation, Keystone, Coio. 


Marketing Executives, 


Wyndham 


Association advertising Clinic, 


APRIL 


5-6— “Morbid Curiosity and the Mass Media” 
co-sponsored by Gannett Foundation and the College of 
Communications, University of Tennessee, Knoxville. 

5-7— North and East Texas Press Association 
Sheraton Inn, Tyler. 

5-7— South Texas Press Association Convention, St. Anthony 
Hotei, San Antonio. 

7-6— North Carolina Press Association Mechanical Conference, 
Jane S. McKimmon Center, North Carolina State University, 

Raleigh. 

9-12— Inter American Press Association, Ocho Rios Sheraton, 
Maliards Beach, Jamaica. 

18-19—Canadian Daily Newspaper Publishers Association, Westin, 
Hotel, Toronto. 


Conference, 


Convention, 


Seminars/Workshops/Clinics 
MARCH 


8-9— Practising Law Institute Symposium, “Times v. Sullivan: 
The Next Twenty Years,” Waldorf-Astoria, New York City. 

11-16—The Poynter Institute for Media Studies, 
Ethics for Editors and Reporters, St. Petersburg, Fla. 

11-21—American Press Institute, Management and Costs, Reston, Va. 

15-16—American Society of Newspaper Editors, Ethics Committee 
Seminar, Madison, Wisc. 

18-21—SNPA Foundation, In-House Training Seminar, Sheraton-Atlanta. 

19-20—Inland Daily Press Foundation, Practical Application of 
First Amendment Law Seminar, Hilton Plaza Inn, 
Kansas City. 

19-21—ANPA, Leadership in the Newsroom Workshop for Editors, 
Chicago Marriott. 

25-29—ANPA, Strategic 
Valley, Pa. 

25-30—American Press institute, Promoting the Daily Newspaper, 
Reston, Va. 


Applied 


Planning Seminar, Hidden, 
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Writing guide 


By Ethel Grodzins Romm 





Scratching beneath the Surface #42 


What’s the problem? As a reporter, you have too much 
to cover. 

What’s the worst result? You uncover only the top 
flashy layer. You get to Who, what, when, where? but not 
usually to Why? or So What? You merely scratch the 
surface. You peel off the tissue layer and offer your read- 
ers the skin instead of the onion. 

What to do? Get background information. 

So why don’t I? You can’t be an expert in everything. 
Yesterday you covered gypsy moths, today city court, 
tomorrow the street people. You don’t have degrees in 
entomology, botany, law or sociology. 

What's the solution?: If you can’t talk to an expert on 
the subject, read books for background. 

Who has time to read? When there’s no time to read 
closely, skim to take notes and quotes. Suppose you have 
been assigned to do a story on the so-called street people 
— runaways, winos, crazies, bag ladies — all those people 
sleeping in hallways and foraging for food in garbage pails. 

Bird Dog Bernie, your editor, said, *‘First, find cut what 
the city fathers and mothers are doing about our street 
kids. They’re probably runaways.” 

You will get one of the kids to talk to you. It will make 
good copy, a two-handkerchief feature, the best-read 
story in the paper tomorrow — like similar tales you’ve 
written. But the causes will remain unexplained. 

How can 1 do more in one shot at the subject? Certain 
questions are starting to nag you and you need the 
answers: Who are these street people really? Are they 
mostly crazy, like the man with the red beard claiming to 
be Jesus whose story you told last month? Or are they 
mostly affluent aging hippies, like Rodeo, with a PhD in 
philosophy yet, whose story you wrote last summer? Are 
the young ones runaways, as your editor claims, or local 
kids? Do all cities your size have this problem? Are there 
more runaways now because of the recession? 

You need general information, the kind that connects 
this story to the rest of our culture. Call an expert. Orfinda 
book. 

Where’s the place to get books? The library. Get to 
know Marion, the reference librarian. In almost every 
library, even small ones, there is a Marion, trained and 
eager to help you. 

C’mon. This isn’t Journalism 101. Do I have three 
months to write? In 101 you needed four months. Now you 
need only four hours. But you must have a book to mine. 


I'm going to boil down two books in four hours? No, one 
hour. That leaves you three hours to write. 

The best way to mine a book rapidly for information is 
the way this column got written. First interview yourself. 
Ask yourself questions, questions your readers would ask 
if they were with you, questions your runaway can’t usual- 
ly answer.Those questions will lead you to the precise 
information you need inside the book. 

Your questions, like mine above, will be of various 
kinds — gross ones, dumb ones, obvious ones, sarcastic 
ones, bright ones. You need all kinds to get most stories. 
The childish query is often the one that opens up your 
interviewee. 

Print only the answers, not the questions as I have. 
Unlike our less fortunate colleagues on live TV or radio, 
you can omit your dumb, rude, nosy, embarrassing, but 
essential questions. NEXT: How to Interview a Book. 
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Inthe past three months, - 
31 newspapers have switched to UPI. - 
Give us acall. You should know why. 


We're coming off our most successful year ever in attracting new subscribers. And we're SRP ae Rte 
continuing to sign an average of 1.7 new newspapers pér week. jm Sueurtim, mm 

What's behind this dramatic growth? Is:it our addition of 30 new bureaus and vastimprovement == 
in state coverage? Or is it our introduction of a host of “firsts” in newspaper service? 


Call John E. Mantle; Sr. VP for Newspaper Services, - ". > é : 
at 1-202-898-8200. Or contact your local UPI representative. We can't wait to tell you why. 
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Second NIE Week 


The second Newspaper in Education Week March 5-9 has a tough 
act to follow because the first Week a year ago was such a success. 
More than 600 newspapers have NIE programs. Last year more than 
1 % million students used newspapers over the Week’s period. Over 
a million newspapers were sold to schools for that purpose. One 
hundred thirty-five mayors and 34 governors issued proclamations 
observing the Week. 

“Newspaper in the Classroom” projects, followed by “Newspaper 
in Education” programs, have been around for more than 30 years. 
Last year, however, the International Reading Association (com- 
prising 60,000 teachers, professors and administrators) 
acknowledged that newspapers are a valuable tool in their work and 
co-sponsored the first NIE Week with the American Newspaper 
Publishers Association. 

It was a tremendous success. Dr. James Sawyer, director of 
membership and council relations of IRA, commented: “It was the 
most successful, rewarding and challenging program with which IRA 
has been involved. It has enabled thousands of teachers to explore 
new ways of enhancing readership as well as developing more 
knowledgeable and enlightened students. More than 500 councils 
have participated last year and many more plan to this year.” 

Studies among educators have found that NIE positively 
influences student motivation, attitudes, reading skills, math skills, 
knowledge of current affairs and classroom communications. The 
newspaper is the basic medium. 

A year ago, E&P recalled that the late Phil Graham said: “News- 
papers are the first rough draft of history.” The NIE program brings 
that history into the classrooms in a lively and interesting manner 
developing basic reading skills and producing better educated 
citizens. 

By embracing this program newspapers are taking giant steps to 
insure their own survival as well as that of a free and democratic 
nation. 


The press keeps a secret 


For almost 12 years the press of this country—that includes news- 
papers, radio, television and magazines—has kept a secret so well 
that the public has accepted it without thought as routine. 

Stories about David, the “Bubble Boy,” who died last week occa- 
sionally said that his full name was not revealed at the request of his 
parents. That did not seem unusual until David’s funeral in Conroe, 
Texas, attended by more than 500 people. Then it became quietly 
evident that over the years thousands of people—friends, neighbors, 
doctors, nurses, as well as reporters and editors—knew David’s last 
name. 

But it was never published nor broadcast. 

This performance by the press was not planned or choreographed 
by anyone. It was a natural display of empathy, sympathy, fairness 
and responsibility which are the basic characteristics of good jour- 
nalists for which they rarely receive credit. 
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Letters to the Editor 








Running before it has the facts 


I read with interest the item entitled 
“The Courts And The Press’’ which 
appeared in the Nov. 26, 1983 edition 
of Editor & Publisher. 

Eugene C. Patterson, editor and 
president of the St. Petersburg (Fla.) 
Times said, *‘We brought a great deal 
of it down on ourselves.”’ He was 
referring to the problem of appellate 
courts reversing libel cases in favor of 
the plaintiff. 

He also mentions a public percep- 
tion of arrogance on the part of the 
press. 

I’ve been in the news business for 
the past 16 years and I have perceived 
a growing tendency in ed-op pages to 
take the stance—‘‘How dare the gov- 
ernment to take this action or that 
without our advise or consent?”’ 

There is also the view on the part of 
many reporters and editors that the 
press is not bound by the law to the 
same degree that other citizens of this 
country are. 

A number of years ago, a young 
lady on our staff in the name of enter- 
prise contacted a drug smuggler and 
got an interview with him. During the 
course of the interview, he mentioned 
that he had shot a law enforcement 
officer during a chase. 

She used a fictitious name and men- 
tioned the incident in her story. Fortu- 
nately for her, the grand jury or the 
district attorney’s office didn’t con- 
tact her to determine who this fellow 
was. I told her this might happen and 
she said she would not tell them who 
he was. 


I don’t know of any law in the land 
which allows a member of the press to 


withhold information regarding the 
commission of a felony. I know noth- 
ing under the First Amendment which 
allows a member of the media to with- 
hold information, especially when 
withholding that information aids a 
confessed felon to escape arrest and 
trial. 


The press has also been known to 
engage in distortions and ommission 
when it comes to events near and dear 
to their heart, especially the electron- 
ic media. 


A case in point. 

Last October when the Supreme 
Court declined to hear the Morton 
Grove handgun ban, headlines and 
lead paragraphs all over the place 
read, ‘‘Supreme Court upholds Mor- 
ton Grove gun law.’’ Upholds? How 
could the court uphold the law when it 
refused to take the case and made no 
ruling? 

The press missed the real story 
behind this. What got involved was a 
long standing legal precedent—the 
doctrine of abstention. 

This doctrine states that as longas a 
matter is pending before state court, 
federal courts will abstain from taking 
the issue up until it has run its course 
in state courts. After all who is to be 
the first arbitor regarding state laws, 
federal courts or the state courts? 

Back in 1981 when Morton Grove, 
Ill., passed its handgun ban ordi- 
nance, a group of Morton Grove 
citizens challenged the ordinance in 
Illinois state court, because they felt it 
violated the Illinois state constitution. 

While the case was pending in that 


court, another group challenged the 
Morton Grove law in federal court. 


The judge in the Federal District 
Court in Chicage took the case on 
grounds of the federal issue involved 
(the Second Amendment). 

Before the state case ever got off 
the ground, the federal court came 
back with a ruling which said: One, 
the federal issue did not apply in the 
Morton Grove case; and two, the 
Morton Grove ordinance did not vio- 
late the [Illinois constitution. 

The federal court ruling rocked the 
legal community, because it blew a 
hole in the ‘‘doctrine of abstention.”’ 
The state judge had his hands tied and 
couldn’t rule otherwise. Federal 
appellate court upheld the federal dis- 
trict court’s ruling, but its finding is 
only binding in Illinois, Indiana and 
Wisconsin. 


Prior to the case coming up to the 
U.S. Supreme Court, 12 state attor- 
ney generals filed a brief with 
Anthony B. Ching, solicitor general 
for Arizona, acting as counsel, citing 
the doctrine of abstention asking the 
court to relinquish its jurisdiction 
until the case could run its course on 
the state level. 

At last word, the Morton Grove 
case is still pending before the Illinois 
Supreme Court. 

This is just one case where the press 
has picked up the ball and run with it 
before it got all the facts. 


DAVE LARSON 


(Larsen is farm and ranch editor, the 
Valley Morning Star, Harlingen, 
Texas.) 








Can you pass 
the muster? 


I know Russell Baker well enough 
that I would bet my horse and dog that 
he did not say “*. . . that their beer 
will not pass mustard with famous 
athletes...” 

I hope you. can muster enough 
space to run a correction. 

This outrage occurred on page 29 of 
the January 14 edition. 


WILEY W. SPURGEON JR. 


(Spurgeon is executive editor, the 
Muncie (Ind.) Star and Muncie Eve- 
ning Press.) 
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CONINE 


To get a clear look at what's happening in 
national affairs Los Angeles Times readers 
check out Ernest Conine’s weekly op-ed 
column for the views of a veteran foreign 
correspondent and author. Your readers are 
invited too. 


Outstanding every Monday in the 


Los Angeles Times- 


Washington Post News Service 


1150 15th St. NW Washington, DC 20071 


(202) 334-6173 











How to pick 
the number one 
newspaper in a 
two paper town. 


In a city like Dallas, you 
might as well start with reader- 
ship. Because the numbers can 
be astounding. In the most 
recent Scarborough study, the 
Dallas Times Herald holds the 
overall readership lead. And 
not just in the vital Dallas 
County market, but in the 6 
county PMSA, the SMSA and 
the entire ADI as well.! 

Next, your pick for the 
number one newspaper should 
deliver the targets you need. 
Well that same study proves the 
Times Herald to be the daily 
newspaper of choice for house- 
holds in the PMSA and Dallas 
County with an annual income 
of $35,000 or better. And in all 
four markets, we have dramatic 
leads among important demo- 
graphic groups like working 
women, women ages 18-34 and 
25-492. We’ve even captured 
the readership lead among new 


as a 
Dallas Times Heral 


jet crashes a 

ein Spans , 1 
portrait e feared dead 
ofa city 


managet ¢ 
veg 


ay Vest 


residents moving to Dallas?. 
Readers who’ve made the news- 
paper selection they can live 
with for years to come. And 
for unmatched Total Market 
Coverage, we offer our Times 
Herald Extra. A weekly, mail- 
delivered version of the Herald 
that delivers even more buyers 
because coupled with the Herald 
it reaches virtually every house- 
hold in Dallas. 

The number one news- 
paper should also be available 


Dallas Times Herald 


fresh to readers all day long. In 
Dallas, only the Times Herald 
delivers both a Morning and 
Afternoon Edition. 

And the number one 
newspaper should be the domi- 
nant editorial product in town. 
An award winning, nationally 
acclaimed newspaper. Well, the 
only Dallas paper ever to win 
the coveted Pulitzer Prize is the 
Dallas Times Herald. And 
we've done it three times. 

If youre still trying to 
figure out which Dallas news- 
paper covers more of the 
market, stick to the facts. 

Your choice will be the same 
paper more and more readers 
in Dallas choose every day. 
The Dallas Times Herald. If 
you'd like to know more about 
being number one, cali Bob 
Sproat, Vice President, Adver- 
tising, of the Dallas Times Her- 
ald at (214) 744-6474. 


Sources: Scarborough’s National Newspaper Audience Ratings Study 1983. 'Based on Five Issue Cume Daily and Four Issue Cume Sunday. ?Based on average issue. 
3Dallas Times Herald Continuing Market Survey, conducted by Kirby Marketing Research, Inc., 1,230 telephone interviews, PMSA, second quarter, 1983. Represented nationally by 
Branham Newspaper Sales Atlanta, Boston, Charlotte, Chicago, Dallas, Denver, Detroit, Kansas City, Los Angeles, Miami, Minneapolis, Omaha, Philadelphia, Portland, San Francisco 


and Seattle. 
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The new direction? 


Gannett recruits marketing specialist to develop 
specialized media packages aimed at selling national ads 


By Andrew Radolf 


If marketing is the key to success in 
the 1980s, then Gannett Co. has got- 
ten the message. 

Last November, the company 
hired Ramon G. Gaulke, 50, a 20-year 
veteran of the advertising business, to 
be president of its new Gannett Media 
Sales division. 

Gaulke left his post as chief execu- 
tive officer of Intermarco Advertising 
Inc., an agency he helped found in 
1980, to join Gannett. Prior to forming 
the agency, he had been general man- 
ager in New York and then president 
of Marsteller, Inc. 

Gaulke was chosen for his job by an 
executive recruitment firm which 
Gannett has used in the past. 





Also in the “concept” 
stage is the creation of 
special “national editorial 
sections” which would run 
in both USA Today and 
local Gannett dailies and be 
used as vehicles for selling 
ads. 





‘*T saw here an opportunity to trans- 
late everything I knew about the agen- 
cy business into the media business,” 
he said in a recent interview. ‘‘Gan- 
nett Media Sales is essentially a 
marketing organization. Its objective 
is to create media packages which fit 
advertisers’ needs. That’s why Gan- 
nett chose someone with an agency 
background.”’ 

He explained that in the past, media 
have been ‘‘marketed vertically’’ 
with salesmen from each medium — 
newspapers, broadcast or outdoor, 





Ramon Gaulke 


for example — selling only their par- 
ticular product. A frequent problem, 
he observed, was that the salesmen 
‘didn’t know enough’’ about the 
agency business. 

The mission of Gannett Media 
Sales, Gaulke said, is to ‘‘mix the pro- 
ducts’’ the company has to offer to 
meet advertisers’ needs in much the 


| Another states that advertisers can | 





same way an agency puts together a | 


media plan. 


being fragmented.”’ 
With its outdoor advertising, radio 
and tv stations, 85 dailies and a 


national newspaper, Gaulke said | 


Gannett is ‘‘uniquely’’ positioned in 
the media world to pull off such a 
strategy. 


The key to whole scheme, of | 


course, is USA Today, which gives | 
Gannett a ‘‘national umbrella’’ for 
putting together media packages for 
advertisers. 

Gannett has devised a group of 
‘‘off-the-shelf’’ media programs. 





‘‘Buyers want networks | 
of products, especially with media | 





which will change quarterly, that | 


offer USA Today i in combination w ith | 
the company’s various other media. | 
The company also offers advertisers | 
customized programs which do not | 


have a time limit. 

One off-the-shelf package for this | 
quarter offers USA Today in com- | 
bination with Gannett Outdoor. | 
combine USA Today with “‘the entire | 
Gannett network"’ of 85 dailies or | 
with ‘‘just the parts you need.’ 

A third package, good for the first | 
quarter, enables advertisers running | 
special sections in USA Today also to | 
have them carried in the local papers | 
at an additional cost of $25 per| 
thousand for black and white and | 


| 





One off-the-shelf package | 
for this quarter offers USA | 
Today in combination with | 
Gannett Outdoor. Another, | 
states that advertisers can 
combine USA Today with 
“the entire Gannett 
network” of 85 dailies or 
with “just the parts you 
need.” 





$31. 25 per thousand for color. 

“These are not just discount pro- | 
grams,’’ Gaulke stated. ‘‘There are 
some incentives in terms of cost, but | 


| also incentives in terms of reach and | 


| 
& 


| frequency.” 
Eventually Gannett wants to| 
develop off-the-shelf programs which | 


include broadcast, but Gaulke said | 


(Continued on page 20) 











Racism in Detroit? 


Editors at both city dailies deny report 
that their news coverage is racially biased 


By Mark Fitzgerald 


Both Detroit daily newspapers 
used ‘‘racist language,’ poor news 
judgment and too many unnamed 
sources in covering two controversial 
local stories, according to a report by 
three Ohio State University Journal- 
ism School professors. 

The report appears to strongly sup- 
port Detroit Mayor Coleman Young’s 
repeated charges that the Detroit Free 
Press and the Detroit News are racial- 
ly biased in their coverage of his 
administration. 

Relations between Young — the ci- 
ty’s first black mayor, now serving his 
third term — and Detroit’s news 
media have frequently been strained. 

For their part, reporters and editors 
complain that Young is inaccessible 
and runs a closed administration. 
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“Under their terms, the 
whole world is prima facie 
racist. It’s hard to defend 
yourself under conditions 
like that,” Linder said. 





The professors’ report was widely 
criticized by editors and reporters at 
both papers for a number of sweeping 
statements about the alleged ‘‘rac- 
ism’’ of the news media. 

‘‘The media seems to have great 
difficulty recognizing that news by 
definition is racist,’’ the report states 
in one conclusion. 

‘* |. . The media have to recognize 
that as long as they continue to oper- 
ate in an unequal society where that 
inequality is based on race and do not 
constantly try to change that 
inequality by taking affirmative 
action, they are racist....The 
individual jounralists may not be 
overtly racist. Their products may 
well be.” 

Free Press executive editor David 
Lawrence, who distributed the report 
to the paper’s 17 news department 
heads for their study, said the report 
was ‘‘worthy, important reading”’ 
that raised some important questions. 

He added, however, that the con- 


clusions were undercut by the 





imprecise references to racism. 

“*T think the word ‘race’ and ‘rac- 
ism’ and ‘racist’ are used a lot in the 
report. They are very dangerous 
words, and (are) used, believed and 
perceived in different ways by differ- 
ent people. It’s difficult to know what 
they mean when they use the terms,”’ 
Lawrence said. 

At the News, executive editor 
Lionel Linder said he ‘‘cannot take 
the report very seriously’’ because of 
the racism charges. 

‘‘Under their terms, the whole 
world is prima facie racist. It’s hard to 
defend yourself under conditions like 
that,’’ Linder said. 

‘‘The term ‘racist’ in Detroit has 
been bandied about so long that it 
doesn’t carry any candle power,”’ he 
added. ‘‘It’s a word that seems to 
have no meaning anymore.” 

In 29 pages of small type, the report 
by OSU professor Lee Becker and 
assistant professors Thomas A. 
Schwartz and Sharon C. West says 
there were a number of major and 
specific faults with the way the Free 
Press and the News covered two 
Young administration controversies. 

One story, broken by the News, 
concerned a city contract with Mag- 
num Oil Co. to supply diesel fuel for 
city buses. Two former Young aides 
and the Magnum president were 
cleared on charges they illegally 
negotiated a $1 million pre-payment 
to the oil company. 

The other story, broken by the Free 
Press, concerned a city contract with 
Vista Disposal Inc. to remove sludge 
from the municipal sewage treatment 
plant. In December, three people 
were convicted of conspiracy to bribe 
a top Young aide to obtain the con- 
tract. Three other defendants face 
trial later this year. 

Both stories were heavily covered 
in Detroit. The report said a total of 
686 stories, columns and editorials 
dealing with Magnum or Vista 
appeared in the two papers between 
Jan. 1, 1982 and Aug. 31, 1983. 

In its major conclusions, the report 
made a number of criticisms of both 
papers: 

c> Reporters relied too much on 





unnamed sources, even though ‘‘in 
many cases, these sources did not 
appear to be those who would require 
such protection.”’ 

cy Reporters assumed there was 
official wrongdoing at the bottom of 
both stories, never seriously con- 
sidering that ‘‘the story really was 
about incompetence or honest 
errors.” 

cz Stories contained ‘‘some clear 
instance of racist language.’’ Mag- 
num, for example, was almost 
invariably identified as a ‘‘minority- 
owned’’ company. Photos of black fi- 
gures involved in the stories were 
more likely to be used than those of 
whites, the report said. 

News columnist Pete Waldmeir 
was specifically singled out for ‘‘fre- 
quently demonstrat(ing) an 
insensitivity to race.’ 

cy The arguments between the 
media and Young over the Mayor’s 
inaccessibility to the press were like 
‘two children fighting over the rules 
of the game....There is no law which 
says that Coleman Young has to hold 
press conferences and otherwise 
devote a great deal of his time to 
answering questions of the media."’ 





The $12,500 report was 
paid for by the Move Detroit 
Forward Committee, a 
private group which pays 
Young’s non-political 
expenses. 





The report did say, however, that 
the Magnum and Vista stories were 
important and that ‘‘the media raised 
legitimate questions about how the 
city of Detroit conducted its busi- 
ness.” 

The $12,500 report was paid for by 
the Move Detroit Forward Com- 
mittee, a private group which pays 
Young’s non-political expenses. 

In the report, the authors go to great 
lengths to emphasize they were 
independent of Young. No money, 
except for expenses reimbursement, 


(Continued on next page) 
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was received by any author, the re- 
port said. 

Young press secretary Bob Berg 
said the Mayor ‘“‘is letting the report 
speak for itself.’’ He added Young has 
distributed it to all mayors of cities 
with over 50,000 population. 

Two reporters who wrote many of 
the Magnum and Vista stories were 
harsh in their criticism of the report. 

“‘T think it was intellectually dis- 





“The really simplistic, 
groundless and overbroad 
conclusions on racism 
reaally disappointed me. 
Everyone recognizes there 
is institutional racism, and 
not just in the media. But 
to say news is racist by 
definition is absolutely 
ridiculous.” 





honest,’” News reporter Ric Bohy 
said. ‘‘I have the feeling now that the 
report has come out, that they entered 
it with preconceived notions. 

‘**The really simplistic, groundless 
and overbroad conclusions on racism 
really disappointed me. Everyone 
recognizes there is institutional rac- 
ism, and not just in the media. But to 
say news is racist by definition is 
absolutely ridiculous.”’ 

Free Press reporter Ken Fireman 
— who was criticized in the report for 
writing news analysis pieces ‘‘that 
were little more than columns for the 
reporter’’ — defended his coverage. 

‘In that analysis piece I tried to 
summarize for the readers what 
exactly was at issue in Magnum, what 
is the controversy really about,”’ 
Fireman said. 

Fireman said his interview with a 
report author ‘‘was 15 to 20 minutes 
long and of an extremely perfunctory 
nature.’’ Covering Young was 
difficult because of his hostility to the 
press, Fireman said. 

‘*The whole tone of the 
Administration, and not just the May- 
or, is extremely hostile to the news 
media. They are extremely reluctant 
to give information,”’ he said. 

News columnist Waldmeir, criti- 
cized at length for purported racist 
language and sloppy reporting, said 
he was mostly amused by the report. 

**Mayor Young got exactly what he 
paid for. I’m not going to get excited 
about it,’’ Waldmeir said. ‘‘I have a 
normal adversary relationship with 
Young, kind of like (Mike) Royko and 
(the late Mayor Richard) Daley in Chi- 
cago. I don’t mean to put myself in 








Royko’s class, but it’s the same kind 
of thing.”’ 

‘*Pete is a blunt-talking, blunt- 
writing columnist and (the Young 
administration) doesn’t like that. He 
treats Young as just one more may- 
or,’’ News’ executive editor Linder 
said. 

Waldmeir added that none of the 
comments he made to a member of the 
research team were included in the 
report. 

Author Becker defended his re- 
port’s conclusions about Waldmeir 
and said a Waldmeir column reacting 
to the report proved his point. 

‘*He has blacks at a party drinking 
Ripple wine, smoking cigars and eat- 
ing Church’s fried chicken. Now if 
that’s not racially insensitive, I don’t 
know what is,”’ Becker said. 

Editors at both papers also chal- 
lenged the report’s conclusion that 
too many stories depended on 





unnamed sources. 

‘*At the Free Press we require that 
an editor be involved right from the 
beginning in the use of unidentified 
sources,’’ Lawrence said. 

‘‘We know who the sources are, 
and editors make an exceptional 
effort to nail down the facts,”’ the 
News’ Linder said. ‘‘The stuff we 
didn’t print could fill volumes. I have 
no qualms at all about that because I 
know for a fact how careful those 
reporters were. I remember the 
agonizing — holding up the stories 
and checking the facts.” 

‘*‘This story could not have been 
done without unnamed sources,’’ 
Free Press reporter Fireman said. 

Both papers gave front-page cover- 
age to the report’s release. In addi- 
tion, the Free Press reprinted the con- 
clusions as an op-ed piece, and ran a 
sidebar by Lawrence giving his reac- 
tion. 





Black mayors complain about the press 


Detroit’s Coleman Young is not the 
only black big-city mayor with com- 
plaints against the press. 

Chicago Mayor Harold Washing- 
ton, elected after a fractious cam- 
paign in which race was a constant 
issue, has recently been very out- 
spoken about the ‘‘institutional rac- 
ism’’ of the press. 

The press has done a poor job of 
covering the political gains of minorit- 
ies and women, Washington said Feb. 
20 at the University of illinois. 

Reporters have ‘‘minds and brains 
made of concrete, encased in steel 
and submerged in water, impervious 
to sound’’ when it comes to covering 
the gains of blacks, Washington said. 

In Gary, Indiana, Mayor Richard 
Hatcher has for many years been 
involved in a ‘‘cold war’’ with the ci- 
ty’s only daily, his press secretary 
said. 

‘In terms of national coverage, he 
has a very cordial relationship,” 
Charlene Curtis said. ‘‘In terms of the 
Gary Post-Tribune, he has a cold war 
that has been going on for a number of 
years.”” 

The paper ignores or provides only 
limited coverage of Hatcher’s posi- 
tive achievements, Curtis said. 

Hatcher himself told Time 
magazine that race was at the bottom 
of the conflict. 

‘*T was the first black mayor of this 
city, and (the local news media) have 
not quite forgiven me for that. There 
has been a real effort to distort, in a 
negative sense, what the city is about, 
what’s going on within the city, its 
problems and its progress,’’ Hatcher 





said. 

Newark, N.J., Mayor Kenneth 
Gibson has not had that problem, his 
press secretary said. 

Bernard Moore said the problem is 
usually not that the media is con- 
sciously biased, but that it operates 
from unexamined racial assumptions. 

‘‘Racial bias exists, of course, but I 
don’t know if it’s reasonable to expect 
people to have the intelligence to 
know that that might be behind what 
they write,’’ Moore said. ‘‘In terms of 
reporting on Afro-Americans, I think 
people sometimes don’t even realize 
what they are doing.”’ 

However, Moore added that New- 
ark itself ‘‘gets a great deal of negative 
publicity because of the racial make- 
up of the city.” 

In Los Angeles, Mayor Tom Brad- 
ley has no complaints at all about 
media racial bias, said press secretary 
Ali Webb. 

‘*‘Not at all, the Mayor enjoys a 
very positive relationship with the 
media here in Los Angeles,”’ she said. 

—Mark Fitzgerald 


Oakland Tribune 
inks new UPI pact 


Oakland Tribune and United Press 
International recently reached agree- 
ment for starting service at the news- 
paper. 

The Tribune will begin receiving 
UPI Newspictures immediately and 
the news report at a later date. 

No other details were revealed by 
either party. 
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By Wellington Long 


The U.S. European Command 
finally lifted its ban on publication by 
the soldier newspaper, the Stars and 
Stripes, of reports concerning the 
temporary dismissal of the highest 
ranking German officer in NATO — 
but insisted that its original decision 
had been correct. 

The initial order had prompted 
several angry letters-to-the-editor to 
the Army newspaper. They included 
one from a captain who described 
such censorship as ‘‘very insulting” 
to service readers, and another froma 
master sergeant, who wondered if 
he’s been defending America against 
the wrong enemy. 

Sen. William Proxmire (D-Wisc.) 
took up the newspaper’s cause in 
Washington, both in a public state- 
ment and, later, on the floor of the 
Senate. 

He said the censorship action 
‘“‘betrays a lack of respect for the 
democratic institutions our fighting 
forces are protecting in Europe.”’ 

The censorship action came about 
in the wake of the dismissal of Gen. 
Guenter Kiessling by the West Ger- 
man government on grounds that it 
had received information that he con- 
sorted with homosexuals (E&P, Jan. 
28). 





The ban itself was lifted 
only when the German 
government reinstated 
Kiessling, but even then, 
the newspaper was 
forbidden to say that he 
had been accused of being 
a homosexual, leaving 
readers mystified as to why 
he had temporarily been 
considered a security risk. 





Defense Minister Manfred Woer- 
ner made the decision and defended it 
publicly. Chancellor Helmut Kohl 
approved it, and President Karl Car- 
stens signed the dismissal order. 








Ban lifted on Stars and Stripes 


Army newspaper permitted to print story on officer’s 
dismissal, but controversy over censorship lingers 


General Kiessling denied consort- 
ing with homosexuals, and filed suit 
demanding reinstatement. But the 
government insisted for more than a 
month that it had a case, agreeing to 
reinstate the officer only after Ger- 
man newspapers proved the charges 
against him to be baseless. 

General Bernard Rogers, who is 
Commander-In-Chief of the U.S. 
European Command, also is NATO’s 
Supreme Commander, Allied Forces 
Europe. Kiessling was one of his two 
deputies — the other is British. 

Newspapers reported at the time, 
and witnesses have told Parliament 
since, that the case against Kiessling 
began with a claim by a German 
defense ministry official that Rogers 
no longer would receive his German 
deputy because the American 
believed the German to be 
homosexual. 

Kiessling’s dismissal was tophead, 
front-page news in German dailies for 
weeks. 

But General Richard L. Lawson, 
the Air Force officer who is Deputy 
Commander-In-Chief of U.S. 
European Command, said he 
instructed the Stars and Stripes not to 
use the story because all of the early 
news reports were “highly specula- 
tive.”’ 

‘After due consideration, I 
decided that highly speculative and 
sensational news reports containing 
inconclusive allegations against a 
senior host-nation military leader, 
were they to appear in a newspaper 
widely read by U.S. personnel sta- 
tioned in Germany, would serve no 
useful purpose and could be inimical 
to good relations with our host 
nation,’’ Lawson said in an eventual 
reply to the letters-to-the-editor. 

‘The fact that the West Germans 
eventually conceded that the pro- 
vocative allegations against General 
Kiessling could not be confirmed, and 
reinstated him with full honors in the 
Bundeswehr (armed forces), would 
appear to support that judgment,”’ 
Lawson added. 

The ban meant that the Stars and 
Stripes was forbidden to publish even 
official West German announcements 
of Kiessling’s dismissal or Defense 
Minister Woerner’s public statements 





that he had acted because the general 
“‘*had become a security risk.”’ 

About two weeks after Kiessling’s 
dismissal, however, Lawson did per- 
mit the Stars and Stripes to use a brief 
UPI dispatch reporting the ban. This 
story prompted the angry letters-to- 
the-editor, to which Lawson replied 
only a month later. 

The ban itself was lifted only when 
the German government reinstated 
Kiessling, but even then, the news- 
paper was forbidden to say that he had 
been accused of being a homosexual, 
leaving readers mystified as to why he 
had temporarily been considered a 
security risk. 





“In some cases, we in 
command know more than 
either the public or the 
press,” Captain Coupe said. 
“And as the publisher, we 
have an obligation to 
prevent the publication of 
information that is 
erroneous.” 





Two days after the Stars and 
Stripes published Lawson's 
explanation, the newspaper also was 
permitted to carry a UPI report of 
Senator Proxmire’s criticism of the 
general’s censorship. That report did 
mention the homosexual allegation. 

Navy Captain Jay Coupe, director 
of public affairs at U.S. European 
Command, reacted to Senator Prox- 
mire’s criticism by saying that ‘‘the 
Stars and Stripes did print the Kiessl- 
ing story, but only attributable facts.”’ 

When an interviewer pointed out 
that, in fact, the Stars and Stripes had 
been forbidden to print even the offi- 
cial West German government 
announcements on Kiessling’s dis- 
missal, Coupe replied that the U.S. 
European Command always had 
known that the allegations against the 
German general could not be sub- 
stantiated. 

That, of course, is more than the 
West German Minister of Defense, 
the head of government, or the head 
of state knew for more than a month. 

(Continued on next page) 
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“In some cases, we in command 
know more than either the public or 
the press,’’ Captain Coupe said. 
‘**And as the publisher, we have an 
obligation to prevent the publication 
of information that is erroneous.”’ 

U.S. European Command’s initial 
explanation of its censorship argued 
that early news reports ‘‘might be 
detrimental to the good order and dis- 
cipline of a readership that includes 
many U.S. military personnel who 
work and train closely with their Ger- 
man allies.”’ 

‘*This command decision insults 
the mentality of all soldiers stationed 
in Europe,”’ Captain J.D. Buck Wray 
wrote the newspaper from his Frank- 
furt base. 

“It is very insulting to have our 
leaders censor our reading material 
under the guise that it might hurt disci- 
pline among U.S. service members.”’ 

Seventeen-year old Druann Pab- 
liassotti, who hopes to become a jour- 
nalist as well as to serve in the U.S. 
Air Force, wrote from Naples to say 
that ‘‘If we cannot get a full picture of 
what’s going on in the world today, 
how can we be expected to see the 
difference between so-called ‘free’ 
American papers and so-called ‘cen- 
sored’ Soviet papers?”’ 

Master sergeant Jeffrey J. Tschida 
wrote from England to denounce the 
U.S. European Command’s 
intervention as ‘‘heavy-handed and 
unwarranted.... I am a master 
sergeant with 13 years of service. If 
my superior officers feel they have to 
‘protect’ me from the facts, or consid- 
er me incapable of judging for myself 
whether something is ‘detrimental,’ 
then I’ve been defending us from the 
wrong enemy.” 

The affair seems to have brought 
growing dissatisfaction in U.S. 
European Command at the Stars and 
Stripes’ editorial freedom to a head. 

Captain Coupe told an interviewer 
he thought the newspaper had used a 
number of stories recently that should 
not have been published. 

He referred specifically to a story 


and pictures during last summer’s. 


army maneuvers about a U.S. Army 
‘‘graves registration outfit’’ practic- 
ing how to identify soldiers killed dur- 
ing battle and how to bulldoze tempo- 
rary graves for them. 

A storm of criticism broke when 
German newspapers and television 
stations picked up the story. 

Defense Minister Manfred Woer- 
ner, according to a spokesman, 
‘*made it clear to the Americans that 
he considered such activity to be 
inappropriate.” 

Woerner objected to the rehearsal 
itself. Coupe objected to the story 
about the rehearsal. 








Unconventional publisher creates a stir 


By M.L. Stein 


By his own admission, Tom Metz- 
ger is an unconventional publisher of 
an unconventional newspaper. 

His weekly Reporter in the north- 
ern California community of 
Placerville consists almost solely of 
ads and interviews with various peo- 
ple on specific issues. 

Last week one of those interviews 
embroiled Metzger in a steaming feud 
with city police officers, who the pub- 
lisher accused of inducing local mer- 
chants to stop advertising in his 
paper. 

The charge has stirred this Sierra 
foothill community of 7,300 people 
and drawn the attention of Sac- 





Until he purchased the 
Reporter, Metzger owned a 
Los Angeles area 
manufacturing firm making 
chain saw parts. 





ramento newspapers and broadcast 
media. 

Police Chief Ted Mertens has re- 
commended disciplinary action 
against some officers, but Metzger 
said he is, nevertheless, going ahead 
with his plan to sue them. 

The controversial interview was 
with an anonymous teenager, who 
said he had smoked marijuana with 
off-duty cops. Metzger told E&P 
that four officers contacted mer- 
chants and threatened to boycott 
them if they continued to advertise in 
the Reporter. 

The 48-year-old publisher said he 
lost some advertising as a result of the 
alleged threats. 

‘‘T haven’t made a nickel with this 
paper since I bought it three years 
ago,”’ he asserted. 

‘‘Besides,’’ Metzger went on, “‘it’s 
very threatening to have a policeman 
come and say they are going to 
boycott you. You don’t know if that 
means you won't get police protec- 
tion.” 

According to Metzger, four officers 
face charges over the incident. Mayor 
Karen Tustin, who is a lawyer, con- 
firmed that disciplinary proceedings 
are underway, but she declined to say 
how many men were involved. 

‘*I do not believe that Mr. Metzger 
is a responsible journalist, but I also 
do not condone what the police offic- 
ers did,”’ she said. ‘‘It was very wrong 
to threaten merchants.”’ 





She added that if the disciplinary 
hearing finds the officers guilty of the 
boycott charge, the penalties could 
range from a reprimand to dismissal. 

In a letter to the Reporter, Tustin 
said the officers should have rebutted 
the youth’s charge rather than 
attempt an economic reprisal. 

Metzger, whose newspaper carries 
a standing slogan, ‘‘Keeping an Eye 
on Government,”’ admitted he makes 
no effort to cover routine community 
news. 

‘*! don’t profess to be a journalist or 
publisher,’’ he said. 

Until he purchased the Reporter, 
Metzger owned a Los Angeles area 
manufacturing firm making chain saw 
parts. He said he has a Libertarian 
political philosophy, but is not a mem- 
ber of the Libertarian party. 

Speaking about his paper, Metzger 
said, ‘‘I give people a chance to voice 
their opinions, which the average 
newspaper does not do. I go out and 
generate news.”’ 

In addition to his Q and A 
interviews with locals, Metzger also 
has published interviews with eco- 
nomist Milton Friedman and former 
California Governor Jerry Brown. 

‘The column shoots from the hip, 
but I have a standing notice that I will 
publish replies from anyone,”’ the 
publisher stated. He said he did not 
attempt to reach the police for a reply 
to the teenager’s statements. 

The Reporter, whose circulation is 
given by Metzger as 1,000, competes 
with three other weeklies in the 
Placerville area. 

The officers will be defended by 
Ken Hulse, attorney for the police 
officers association, who said he 
would not call the policemen’s action 
a boycott. 

‘*They basically said they were not 
going to support that kind of journal- 
ism or anyone who sponsored it,’’ he 
explained. 

The Sacramento Bee quoted Jim 
Parsons, owner of an auto repair busi- 
ness, as saying about an officer’s visit 
to him: ‘‘He told me as long as I adver- 
tised — ‘in that rag’ is how he put it — 
he would no longer do any business 
with me, nor would his family or any- 
body he talked to.”’ 

This is the not the first time that 
Metzger has been drawn into conflict 
with city government. He has called 
for the firing of Chief Mertens and the 
city manager and has an admitted 
anti-government bias, which is re- 
flected in a masthead motto, ‘‘Lim- 
ited government is the best govern- 
ment.”’ 
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By Andrew Radolf 


When David was born in Houston’s 
Texas Children’s Hospital 12 years 
ago with severe combined 
immunological deficiency, no one 
expected him to live for very long. 

To reporters covering his birth, it 
seemed a simple matter to comply 
with his parents’ request for privacy 
and not use David’s last name in their 
stories. 

When David died last month, his 
story had attracted worldwide atten- 
tion, yet the news media continued to 
honor the parents’ request, even 
though David was well known in his 
hometown of Conroe, Texas, and the 
family name was listed in the local 
phone book. 

Reporters and editors in Houston 
who have been involved with David’s 
story for years agreed that there never 
was any reason to reveal the family 
name. 

**T don’t think the public was 
particularly interested in David’s 
full name. They were quite taken 
with the story,’’ said Don Mason, 
city editor of the Houston 
Chronicle. 

Bruce Nichols of United Press 
International’s Houston bureau 
added that leaving out the family 
name ‘‘added an element of mystery 
to the story that people found attrac- 
tive.” 

UPI ‘‘never pressed’’ to learn 
David’s last name, Nichols noted, 
and did not find it out until his death 
was imminent. 

Associated Press also ‘‘never made 
an attempt”’ to learn the name “‘until it 
appeared it was essential to know it”’ 
said Paul Recer, a Houston reporter. 


He explained that AP had made 
sure it had the sources all lined up to 
get the information, but ‘‘didn’t pull 
the trigger’ until the Houston bureau 
decided it needed to know the name in 
order to cover the funeral. 


Although about 500 people 
attended David’s funeral, Recer said 
the local sheriff's department set up 
barricades to keep photographers and 





A well-kept media secret 


Even after his recent death, the identity of the 
“bubble-boy” David has not been disclosed by the press 


reporters at a distance. 

The sheriff's department also put 
barricades around David’s home to 
preserve the family’s privacy. 

The bubble apparatus that was set 
up inside the house to maintain a ster- 
ile environment for David was plainly 
visible from the street. If the family 
name had been revealed, Recer said, 
all the people ‘‘coming by the house 
would have limited his life even 
more.” 





“Unless you had a 
direction to go, it was like 
looking for a needle in a 
haystack at times.” 








Recer noted that reporters covering 
the story ‘‘pursued it through the hos- 
pital.’ He said the staff, as well as 
townspeople, ‘‘were pretty united”’ in 
protecting the family’s identity and 
that David’s hometown was also not 
generally known. 

Included among those who pro- 
tected his identity were the local Fire 
Department, which would have been 
called on to deal with any emergency 
involving the sterile bubble, church 
groups and the school district, Recer 
said. 

“Unless you had a direction to go, 
it was like looking for a needle in a 
haystack at times,’’ he commented. 

For reporters at the Houston Post, 
Chronicle and Conroe Courier the 
situation was different since they 
knew the family’s identity all along. 

Peter O’ Sullivan, editor-in-chief of 
the Post, said reporter Mary Jane 
Scheirer, who broke David’s story 
when he was born, knew the family 
name from the beginning. 

““We saw no point in going that far 
and bringing down on them all kinds 
of unwanted attention,’’ he said. 
Although the Post recently ran pic- 
tures of David’s home and ‘‘continues 
to speak with his parents,’’ O’Sulli- 
van said the newspaper still is honor- 
ing the privacy agreement. 





Cathy Gordon of the Courier said 
the privacy ban in her stories also 
meant leaving out the last names of 
David’s neighbors. 

‘‘There was never any problem 
contacting his parents,”’ she said. ‘‘I 
called his home to do a story on 
David’s eleventh birthday and talked 
to his mother, all off the record. She 
was very polite, but she let the hos- 
pital handle it.’’ 


Gordon said the family ‘‘had a tre- 
mendous amount of trust in the 
press.”’ She said that ‘‘through the 
grapevine,’’ she heard that David’s 
family ‘‘overall is pretty pleased’’ 
with the way the press handled the 
story. 

Gordon said the Courier still has no 
intention of publishing the family’s 
name. ‘‘What’s the sense of letting it 
be known now?”’’ she asked. ‘‘The 
family still has their privacy.”’ 

The ‘‘danger’’ of David’s last name 
being revealed ‘‘was most pro- 
nounced when he died,’ added Tom 
Bacon, the Courier’s managing edtor. 
‘‘Out of town papers and wire service 
people were down here like flies on 
carrion. Preserving their privacy was 
even more important at that point.”’ 
Bacon said that to his knowledge, the 
reporters all honored the privacy 
agreement. 

The Chronicle’s Mason said there 
was never any pressure on reporters 
to put the family name in stories. The 
pressure ‘‘from a competitive view- 
point,’’ he said, was being sure that 
everybody honored the request. 

‘‘We didn’t want them (David's 
parents) to grant interviews with one 
group or another and not with us,”’ he 
explained. 

Mason believes, however, that the 
privacy agreement with David’s fami- 
ly ‘‘raises some problems’”’ of setting 
a precedent. 

‘*I don’t know how I am going to 
explain the next time some someone 
doesn’t want to be named in the 
paper,”’ he said. ‘‘I think it’s prefer- 
able to use complete names in the 


(Continued on page 18) 
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Audit Bureau under the microscope 


Newspaper committee studies ways to broaden audit reports; 
meanwhile, proposal to audit bulk sales may be revived 


By Andrew Radolf 


A special ANPA/NAB committee, 
headed by Scripps-Howard News- 
papers’ president Edward W. Estlow, 
will present the results of its survey of 
how newspapers would like to see the 
role of the Audit Bureau of Circula- 
tions ‘‘enhanced:’ at the ABC board’s 
three-day meeting on Marco Island, 
Florida, beginning March 7. 

The American Newspaper Publish- 
ers Association and the Newspaper 
Advertising Bureau formed its Audit 
Bureau liasion committee in order to 
get senior management of newspap- 
ers more involved in auditing issues. 
The committee is studying ways that 
ABC’s auditing role can be broadened 
to include more types of marketing 
information. 

Estlow recently sent newspaper 
publishers a letter seeking their views 
on a number of issues including bulk 
sales, whether reporting circulation 
by zip codes should be mandatory or 
voluntary, and whether the audit re- 
ports should contain readership and 
demographic information. 

The letter also asked newspapers’ 
views on Audit Bureau restrictions on 
coupon promotions. Current rules 
forbid a newspaper from stating on its 
front page the total value of coupons 
inside. There is some sentiment 
among newspapers that ABC’s 
coupon rules unfairly limit their abil- 


ity to compete against other media. 
Another issue addressed by the let- 
ter is whether ABC or newspapers 
should define market boundaries. 
‘*The idea (of the letter) is to find 
out whether there is a consensus that 
the newspapers have”’ on any of the 
issues, said Uldis Grava, NAB vice 





Ramon G. Gaulke, 
president of Gannett Media 
Sales, said recently in an 
interview that Gannett 
intends to raise the bulk 
sales issue again at the 
ABC meeting in Florida. 








president and director of marketing 
services. Grava is tabulating the let- 
ter’s responses. 

He said the newspaper committee 
will meet with the ABC board before 
its meeting begins. 

There is some debate over whether 
readership information ‘‘can be pro- 
perly audited,’’ Grava noted, 
remarking that such figures are 
‘‘based on surveys’’ and have 
‘‘inherent problems of sampling 
errors.”’ It is much easier for ABC to 
tally the actual number of newspapers 
sold, he added. 

Last June, ABC’s 33 board mem- 





bers voted against making any change 
in its rule prohibiting newspapers 
from including bulk sales in their total 
paid circulation figures. 


ABC said at the time that advertis- 
ers and ad agencies, particularly retail 
advertisers and agencies with retail 
accounts, were ‘‘heavily against’’ 
changing the rule. 


Yet the bulk sales debate clearly 
has not died. 


Ramon G. Gaulke, president of 
Gannett Media Sales, said recently in 
an interview that Gannett intends to 
raise the bulk sales issue again at the 
ABC meeting in Florida. 


About 3% of USA Today’s 1.3 mil- 
lion circulation comes through Gan- 
nett’s ‘‘Blue Chip’’ program of selling 
in bulk to airlines, hotels and other 
travel-related businesses for distribu- 
tion to their first class customers. 


‘*That Blue Chip circulation is very 
valuable,’’ Gaulke said. 


Edward T. Parmelee, vice presi- 
dent of marketing for Knight-Ridder 
Newspapers, said his company has 
‘**no plans’’ to raise the bulk sales 
issue at Marco Island, but added 
KRN ‘‘will be supportive’’ of Gannett 
“if they do.”’ 


‘‘We’ll be addressing that issue 
whenever possible,’’ Parmelee said. 





Son Kills Father Times debuts 


Rupert Murdoch’s six-week-old 
ownership of the Chicago Sun-Times 
has already spawned a parody. 

Called the Son Kills Father Times, 
the 16-page parody wastes little time 
in savaging the Austrailian-born pub- 
lisher. 

The lead story is headlined ‘‘MUR- 
DOCH SLAIN! Gruesome! Grisly! 
Gross! Gory! Golly!*‘ In it, Murdoch 
— described as a man ‘‘whose flam- 
boyant publishing career has given 
new meaning to the phrase ‘kick in the 
groin of journalism and everything it 
stands for’’’ — is killed by bundles of 
newspapers thrown from the SKF- 
Times building. 

A mixture of humor that is as often 
off the mark as it is off the wall, SKF- 
Times includes parodies of Mike 
Royko (whose column is ‘‘reprinted 
from yesterday’s Chicago Tribune’’), 
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in Chicago 
Irv Kupcinet, Ann Landers and 
movie critic Roger Ebert. 

The parody was created and largely 
written by two 23-year-old Chicago 
ad copywriters, Parker Bennett and 
Terry Runte. With $1,500 of their own 
money, the pair printed 20,000 cop- 
ies. ‘‘We did everything as cheap as 
we could,’’ Bennett told E&P. 

‘*‘We went back to the student 
paper at the University of Wisconsin 
in Milwaukee and used their typeset- 
ter. We got stats through friends in the 
ad industry. We basically called in all 
the favors owed to us.”’ 

Distribution was something of a 
problem, Bennett said, because the 
Chas. Levy Circulating Co., which 
distributes the Sun-Times, decided 
against handling the parody. SKF- 
Times, which sells for $1, is being 
hawked on the street. 
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11th Annual DANDY winners 
excell in tough times 


Six automotive dealers and four dealer associations 
were announced as first-place DANDY Award winners 
this month at the National Automobile Dealers Associa- 
tion convention in Dallas. 

Their ads were chosen as the best newspaper auto- 
motive ads of 1983 from more than 2,000 entered in the 
1ith DANDY Awards competition, sponsored by the 
Newspaper Advertising Bureau. Another 18 dealer and 
dealer associations won awards of merit for outstanding 
advertising. 

“This year’s bumper crop of entries indicates that 
dealers are keenly aware of the impact and flexibility of 
newspaper advertising,”’ said Hugh Quinn, the bureau’s 
ad president, automotive/classified. ‘“The DANDY win- 
ners reflect a variety of applications — product promotion, 
price advertising, immediacy and dealer image building.”’ 

The New York District Ford Dealers won the DANDY 
for the best campaign by a dealer advertising association 
with their ‘‘Find It at Your Ford Dealer’’ campaign. “‘It’s a 
combination of hard-hitting salesmanship and dealer 
image,’’ said Quinn. The ads were developed by The Gal- 
lagher Group, a New York City advertising agency. 

The Northern California Chevy Dealers of San Francis- 
co won two awards. One ad, ‘‘This Summer Is Gonna Be 
Hotter Than Ever,”’ picturing a sizzling red Camaro, took 


first prize for the best use of color. Another ad, “‘It takes a 
lot of guts to make a comparison like this,’’ won the same 
group a merit citation for the best single ad by a dealer 
advertising association. Both ads came from the Allen & 
Dorward Agency, San Francisco. 

For the first time in DANDY history, the judges 
awarded a three-way tie for the best single ad by an 
individual dealer in a daily paper of less than 100,000 
circulation (small market). Ads for Turnpike Chevrolet 
(developed by the Charleston, W.V. newspapers), Ben- 
Hur Ford (developed by the Argus-Leader, Sioux Falls, 
S.D.), and Dennis Dillon Olds/GMC/Mazda (developed by 
Art Voornas Agency, Boise, Id.) were judged equally 
creative in terms of excellence, marketing and impact. 

A group of competing car dealers from Richmond joined 
together with the help of the Creative Services 
Department of the Richmond newspaper to sponsor a 
campaign and a first-prize DANDY for the best campaign 
by a multi-line group. 

Other top winners were Metro Milwaukee Chevy 
Dealers, best single ad by a dealer association; John Hine 
Pontiac/Mazda/Isuzu, best campaign by an individual 
dealer (large market); Haywood/Clarke Porsche Audi, 
best ad by a individual dealer (large market); and Ted 
Wilkinson, Inc. Pontiac-Buick-GMC-Suburu, best cam- 
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Far left, Best Single 
Ad by an Individual 
Dealer (Large Mar- 
ket), Haywood/Clarke 
Porsche Audi, Rich- 
mond, Va., Ad Agen- 
cy: Burford Company 
Advertising, Inc., 
Richmond. ‘‘After only 
two months in the busi- 
ness I am now running 
my entire budget in 
newspapers...The 
excellent drawing pow- 
er of this ad sold some- 
thing like 15 new cars 
and started us rolling 
in the business,’’ said 
the new dealership’s 
president Haywood 
Hyman Jr. Top, Best 
Ad Campaign by an 
Individual Dealer 
(Small Market), Ted 
Wilkinson, Inc. Pon- 
tiac/Buick/GMC/ 
Suburu, Bryan, Tex., 
ad developed by 
Bryan-College Station 
Eagle newspaper. Bot- 
tom, Best Single Ad for 
an Individual Dealer 
(co-winner Small Mar- 
ket), Turnpike Chev- 
rolet, Charleston, 
W.V., ad developed by 
Charleston newspap- 
ers. 
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Far right, Best Cam- 
paign by a Multi-Line 
Group (Dealer 
Association), Rich- 
mond New Car 
Dealers, Virginia, 
campaign developed 
by Robert Sties and the 
Creative Services 
Department of the 
Richmond news- 
papers; Top, Best 
Single Ad by a Dealer 
Advertising Associa- 
tion, Metro Milwaukee 
Chevy Dealers, Wis- 
consin, ad agency: phe fost 
Hoffman, York & Sree e e 
Compton, Milwaukee; Pe gh tte 
Bottom, Best Single Ad 
for an Individual Deal- 
er (co-winner Small 
Market), Ben-Hur 
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Ford, Sioux Falls, 





S.D., ad developed by 
Argus Leader news- 
paper. ‘‘The news- 
paper is our best 
investment for broad 
direct sales on a cost- 
per-thousand basis. 
No other media can do 
this for us,’’ said Ben- 
Hur’s president Don 
Kjelden, emphasizing 
how well newspapers 
work within a set 
budget. 
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paign by a dealer (small market). 

Judges for the 1984 DANDY Awards were Caroline B. 
Jones, executive vice president and creative director, 
Mingo-Jones Advertising; Jared Rosenberg, vice presi- 
dent and art director, Warwick Advertising; and Noreen 
Welle, managing editor, Automotive Executive Magazine. 


Comments from the critics 


About Haywood/Clarke Porsche Audi, Richmond, Va.: 
‘This is a great retail ad — it features product, price and 
place. And it’s a terrific ad, with the right amount of humor 
in the smiling Audi to make the ad pull the reader into the 
headline and the copy. An excellent use of layout, white 
space and design. Most important, it’s an immediate call to 
action for the reader to hurry down to the dealer and try 
out the Audi while the price is cut.”’ 


About Ted Wilkinson, Inc. Pontiac/Buick/GMC/ 
Suburu, Bryan, Tex.: ‘‘Talk about instant gratification! 
That’s nearly impossible to do with advertising, but 
they’ve done it here with these coupons. Most newspaper 
coupons average 35¢, these are $2,000. This is the kind of 
campaign that stands out in the newspaper — it’s colorful, 
it utilizes reader involvement of clipping the coupons, and 
it’s an immediate call to action.”’ 

About Turnpike Chevrolet, Charleston, W.V.: ‘‘Any- 
one who’s a Ripley’s fan will not pass up this ad. This ad 
goes against everything you should have in a good news- 
paper ad — it’s cluttered, it’s busy, your eye doesn’t know 
where to go — and yet it works! It’s actually well executed 
and well laid-out. It involves you, it’s interesting, it’s 
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jammed-packed with information, pricing, selection. We 
like the excitement the ad creates for Turnpike Chevrolet 
— it gives you the feeling that there’s a lot of car selling 
going on and you want to be there.”’ 


About Metro Milwaukee Chevy Deaiers, Wisconsin: 
‘Everything works in this ad — from the double play on 
the ‘‘Chevrosleigh’’ to the headline to the dealer logo at 
the bottom. This is what great newspaper advertising is all 
about — it has product illustration, great informative 


copy, diagrams, a theme, hard sell and it’s all very read- 
able. An excellent example of how to use a newspaper 
page successfully to sell cars and to promote a 
dealership.”’ 

About Ben-Hur Ford, Sioux Falls, S.D.: “Very exciting 
graphics make this a target-getting ad. Probably caught in 
the eye of every woman reading that issue of the news- 
paper. Elegantly handled and therefore avoids any 


chauvinism. An excellent idea to bring women into the 
showroom. Copy has a lot of credibility that really sells 
Ford’s performance and says a lot about Ben Hur’s con- 
cern for its women customers.”’ 


About Richmond New Car Dealers, Virginia: ‘‘There’s 
a tremendous attention-getting power here. Any news- 
paper reader in the market for a car is going to stop and 
read this. Conceptually, we like the appeal of competing 
Richmond car dealers working together to sponsor a cam- 
paign to build consumer car-buying confidence at a time 
when the American auto market was having so many 
problems.”’ 
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By Mark Fitzgerald 


With shoppers facing increasing 
competition from newspaper total 
market coverage publications, cable 
tv and direct mail advertising, the 
shopper industry’s association has 
gone professional. 

Once a struggling organization 
based in Madison, Wis., the National 
Association of Advertising Publishers 
now operates from the Chicago of- 
fices of the worldwide management 
firm, Smith Bucklin & Trade Associ- 
ation Management. 

The NAAP also has a new execu- 
tive director with a strong marketing 
and management background. 

Henry S. Givray, 30, takes over ata 
time when shoppers are being buf- 
feted by competition from second- 
class mailings, marriage mail and, 
especially, the growing number of 
TMC products. 

In an interview, Givray put the best 
face on the situation. 

“It’s estimated that by 1985, 95% of 
all newspapers will starta TMC. Now 
that kind of imitation is pretty flatter- 
ing. It means we have a product worth 
imitating,’’ he said. 

The problem, he said, is that while 
there are many shoppers which are 
successful, the industry as a whole 
needs to improve its image. (In the 
NAAP offices, incidently, the word 
“‘shopper’’ is never uttered. The pre- 
fered term is ‘‘free-circulation com- 
munity paper.’’) 

One step in creating a better image 
was the decision in 1982 to hand over 
management of the NAAP to Smith 
Bucklin, which manages 106 trade 
associations. Smith Bucklin can pro- 
vide staff help, when it is needed, for 
temporary work such as organizing a 
convention or lobbying in Washing- 
ton. 





The NAAP has about 800 members 
in an industry with an estimated 
10,000 shoppers. An immediate goal 
is to recruit more members, Givray 
said. The organization’s budget, he 
added, is ‘‘not large,’’ but he would 
not comment on specific figures. 

Another step is to report on 
individual success stories, Givray 
said. The association, for example, 
issues a bimonthly publication called 
‘Ideas for Profits’ featuring success- 
ful promotions from member shop- 
pers. 





In contrast, he said, a 
daily newspaper TMC is “an 
afterthought — in fact, an 
afterthought that 
newspapers didn’t want to 
get into, but which was 
necessitated by the 
tremendous growth of the 


free papers.” 








Despite growing pains, shoppers — 
“a sleeping giant’? — can withstand 
the attack from TMCs, Givray said. 

““As the ads for Kentucky Fried 
Chicken say, ‘We do one thing, and 
we do it right.” Free papers offer a 
greater experience, better service (in 
promotion and ad design), and a long 
working relationship with advertis- 
ers,”’ he said. 

In contrast, he said, a daily news- 
paper TMC is ‘‘an afterthought — in 
fact, an afterthought that newspapers 
didn’t want to get into, but which was 
necessitated by the tremendous 
growth of the free papers.”’ 

Givray said shoppers should not be 
embarrassed by their editorial con- 
tent, which is often criticized by paid 





New leadership for shoppers 


NAAP’s executive director aims to change 
the image of free distribution newspapers 


circulation dailies and weeklies as a 
succession of ‘‘puff pieces.”’ 

NAAP sponsors an annual editorial 
contest, and Givray noted that sever- 
al papers now devote about 30% of 
their newshole to editorial. (The aver- 
age, however, is ‘‘probably closer to 
15 %,”’ he said.) 

NAAP is also concerned about 
second-class postal rate ‘‘abuses, 
where they are used to mail TMC-like 
product.”’ 

The association has asked the U.S. 
Post Office to ‘‘clarify’’ the rates, he 
said, and a Washington lobbying 
effort is possible, he said. 

Givray, who earned both a bache- 
lor’s and master’s in engineering from 
Cornell and an MBA from the Univer- 
sity of Chicago, said he is comfortable 
with management and leadership. 

The ultimate aim is to ‘‘create a 
winning culture,’’ he said. ‘‘It sounds 
trite, but Americans love a winner 

. ... This industry is a winner, and I 
don’t think people know it. We in the 
industry probably don’t know it.”’ 


New York Times 
to print in Austin 


The New York Times will begin 
printing copies of its national edition 
at the production plant of the Austin 
(Tex.) American-Statesman early 
this spring. 

The announcement was made by A. 
O. Sulzberger, publisher of the 
Times, and Jay Smith, publisher of 
the American-Statesman. 

The initial press run will be 10,000 
copies weekdays and 15,000 on Sun- 
days. 

The edition is printed at four other 
locations: Chicago; Lakeland, Fla.; 
Torrance, Calif.; and Walnut Creek, 
Calif. 
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California judge 
closes hearing 


A Fresno (Calif.) Bee attorney lost 
a court argument to prevent a judge 
from closing a hearing for one wit- 
ness. 

The unusual situation arose during 
a hearing involving the murder of farm 
worker Rene Lopez at a United 
Farmworkers union election. 

Lawyers for the defendants 
sought to close the preliminary hear- 
ing during the testimony of witness 
Jose Garcia Perez, who was identified 
as an ex-cellmate of one of the two 
suspects in the case. 

According to deputy public 
defender Kathy Hart, Perez’s testi- 
mony would be ‘‘potentially 
explosive and devastating evidence,” 
arguing that it would be difficult, if not 
impossible, to find a fair and impartial 
jury for one of the defendants, Donato 
Estrada. 

Attorney Val Saldana, representing 
McClatchy Newspapers, the Bee’s 
parent company, responded that the 
defendants must show with sub- 
stantial probability that their right toa 
fair trial would be irreparably affected 
by a closed hearing. He also argued 
that since the hearing had been open 
all along, it should not be closed for 
just one witness. 

Municipal Judge Annette La Rue 
ruled in favor of the defense, closing 
the hearing for Perez’s testimony and 
then reopening it. At the end of the 
hearing, she remanded the case to su- 
perior court for trial. 


L.A. Daily News 
sports a new look 


The Daily News of Los Angeles has 
introduced a completely redesigned 
newspaper, which includes a daily 
city magazine and expanded local, 
national and international news 
coverage. 

The revamped paper, which made 
its bow Nov. 7, also contains a new 
weekly tabloid, ‘‘Neighbors,’’ to 
showcase community news. Local 
news will continue to run in the main 
news section, according to editor and 
executive vice president Bruce Wint- 
ers. 

Winters said the goal of the new 
product is to provide a more attrac- 
tive, easier-to-read format. 

‘*Readers are becoming more 
selective about what they read,”’ 
Winters continued. ‘‘Our goal is to 
make it easier for them to find the 








information they need quickly and 
efficientiy.”’ 

Among the paper’s changes is a 
new, free-standing section called 
‘*U.S./World Report’’ for national 
and international news. 


The tabloid, ‘‘L.A. Life,” features 
full-color comics every day in addi- 
tion to features on entertainment, life- 
styles, fashion and personal 
improvement. It also contains a res- 
taurant review. 


‘Our mission for ‘L.A. Life’ is to 
become a daily city magazine that 
gives our readers the type of stories 
that will enhance their lives,’’ Win- 
ters said. 


Columns by Ann Landers, Erma 
Bombeck and Marilyn Beck, as well 
as local tv columnist Rick Sherwood, 
also appear in the new tabloid. 

The paper’s main news section is 
now departmentalized with such page 
headings as ‘‘California Report,” 
‘*Sacramento Report,”’ and ‘‘South- 
ern California Report.’’ The business 
pages offer expanded stock and finan- 
cial tables. 


Once a four-day-a-week shopper, 
the Daily News is now a full service, 
daily publication. The paper said its 
current circulation is 138,436 daily 
and 156,699 Sunday. 


Home delivery 
reaches Barrow 


Yes, Virginia, there is home 
delivery north of the Arctic Circle. 

Barrow, Alaska, the most northern 
town in the United States, is now get- 
ting seven-day home delivery of the 
Anchorage Times, the state’s largest 
newspaper. 

Situated on the Arctic coast about 
720 air miles north of Anchorage, Bar- 
row has a largely Eskimo population 
of 2,207. 


The Times carrier there is 14-year 
old Kameron Holloway, who has a 
daily draw of 19 papers and 25 on his 
Sunday subscription list. Because of 
the cost of air freight, he charges sub- 
scribers $20 a month for home 
delivery compared to $4.25 for the 
service in Anchorage. 

Ted Hochstatter, Times field 
circulation manager, worked with 
Holloway and the boy’s mother in 
establishing the route. 


According to the Times, this is the 
first time in Alaska’s history that a 
daily newspaper has been home 
delivered north of the Arctic Circle. 





Media secret 
(Continued from page 12) 





paper whenever it’s morally justifi- 
able to do it.”’ 

The situation has not come up, but 
Mason envisioned other medical stor- 
ies such as heart transplants raising 
the identity question. ‘‘I don’t have a 
ready answer,” he said. 

Another medical story where the 
family’s identity is being protected is 
the ‘‘Baby Jane Doe”’ case on Long 
Island. 

That case involves the parents’ 
decision to forego corrective surgery 
for the 20-month old child who was 
born with an incomplete spinal col- 
umn, an abnormally small head and 
fluid on the brain. The parents 
decided against the surgery because 
even if it were performed, their child 
would be in constant pain and remain 
paralyzed. 

Without the surgery, however, 
Baby Jane Doe may die before her 
second birthday. 

The parents’ decision was 
unsuccessfully challenged in court by 
a lawyer who is also a right-to-life 
activist. The Reagan Administration 
also took the matter to court in an 
unsuccessful attempt to gain access to 
Baby Jane’s medical records at Stony 
Brook University Hospital. The fami- 
ly’s anonymity was preserved in all 
the court papers. 

Kathleen Kerr, who covered the 
story from the beginning for News- 
day, said that she did not learn the the 
family’s name until about six weeks 
ago. Yet, she was able to interview 
the parents several times without 
knowing their name by making 
arrangements through the family’s 
attorneys. 

Kerr said she was never under any 
pressure from her editors to reveal the 
family name even though she 
assumed ‘‘that by the time I found 
out, others did too.”’ 

Newsday is ‘‘sticking by its agree- 
ment”’ with the family, said managing 
editor Tony Marro, even though the 
newspaper recently published a full- 
face photo of the parents on its front 
page and has identified them as Dan 
and Linda A. 

*‘It felt a little strange looking at a 
picture of two people staring at you, 
and you’re not publishing their 
names,” he said. 

Marro said that Newsday believes 
“we really ought to try to persuade’”’ 
Baby Jane’s family to allow the last 
name to be printed, but the newspaper 
will not use it until the family says so. 

“It’s not all that important to the 
story,”’ he said. 
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“Acceptance? 
_ Xenotron 
has installed close to 
10 layout terminals 
every month for the 
past five years!” 


One of the first questions our salesmen 

get about Xenotron video display termi- 

nals is “Who else is using them?” It's 

smart to ask. And, at Xenotron, you'll 

find the answer reassuring. Close to 500 

Xenotron systems have already been in- 

stalled in the U.S. and 

overseas. High perfor- 

mance at an affordable 

price is why. Users range 

from small weeklies to ma- 

jor metropolitan dailies. We 

also have systems for forms 

printers and for periodical 

' and catalog page makeup. 

Our XTPS 7800 newspaper front- 

end system has won wide acceptance, 

too. Fifty-five installed to date. Xeno- 

tron. The broadest line of its kind in the 

industry. And, when you take the Xeno- 

tron path, what you decide on today, you 

can build on tomorrow. You're never 

out-dated ... never at a dead end. 

Write or call for literature on the 
Xenotron family. 


Ti —-N7~— 
TIKENOTRO 


Woburn, Massachusetts 01801 
Tel: (617) 933-7860 














Gannett recruits 
(Continued from page 7) 





this is ‘‘furthest away. Pricing makes 
it difficult to sell broadcast in adv- 
ance.” 

He added that Gannett will ‘‘work 
with advertisers’’ to fashion custo- 
mized networks of the company’s 7 tv 
and 13 radio stations. 

Gannett Outdoor’s value to the 
company’s overall media mix is often 
overlooked, Gaulke noted. He re- 
marked that the company recently 
received an offer for its outdoor 





division which was more than the 
$338 million Gannett paid for all of 
Combined Communications in 1979. 
It was that acquisition which brought 
Gannett into the outdoor advertising 
and broadcast businesses. 

Also in the ‘‘concept”’ stage is the 
creation of special ‘‘national editorial 
sections’? which would run in both 
USA Today and local Gannett dailies 
and be used as vehicles for selling ads. 


‘*The editors would decide the top- 
ic,’’ Gaulke said, but the sections 
would have a national focus such as 
‘*ski USA, vacations, personal fi- 
nance or home computers.”’ 

John Quinn, chief news executive 


what can an outside 
lab do that yours 


shouldn't? 


Chances are your darkroom people and equipment 


are working at or near capacity keeping pace with 
day-to-day needs. If so, there's little or no time for 
special photographic projects or super rush jobs. 


That's where we come in. Modernage Custom 
Darkrooms. We do everything your lab shouldn't. 


We make more prints every hour, in color and black 
and white, than your people can in a day. Probably for 
lots less, too. We have a separate department for 
publicity prints. Good quality yet very economical. 


Thinking about creating photo murals to spark up 
your Offices? It’s our business, not a side-line. How 
about travelling or permanent displays exhibiting 
the work of your company or clients? We print 

and mount for musems the world over. 


Your people and facilities may be capable of doing it. 
But when they can't, we're a phone call away. 


Write for our free Services Guide Book. 


of Gannett and editor of USA Today, 
said concept ‘‘is not all that different”’ 
from the editorial packages Gannett 
News Service regularly moves over 
the wire for the company’s local pap- 
ers. 

‘*Gaulke will be doing on the ad side 
what GNS does on the news side,”’ he 
said. 

The proposed special sections 
would draw on ‘“‘specialists around 
the group”’ of Gannett dailies as well 
as from GNS, Quinn added. 

He said the special sections could 
either be put out as “‘pages that could 
be inserted”’ in the local papers or asa 
‘complete special section. If Gaulke 
can come up with the advertising, 
then we’re prepared to do that.”’ 

Gaulke’s long term goal is to have 
Gannett perceived as a ‘‘brand of 
media.” 

The brand concept is essential to 
his strategy because “‘it’s impossible 
for an advertiser to evaluate every 
single newspaper and station,’’ 
Gaulke said. Instead, his plan is to sell 
them on the ‘‘reputation”’ of the com- 
pany as a whole and ‘‘make it more 
important to buy Gannett than any 
one medium.”’ 

USA Today’s ‘‘journalism of 
hope,’’ which Gannett chairman 
Allen H. Neuharth espoused in a re- 
cent speech to the Overseas Press 
Club in New York, is another element 
in the brand approach, Gaulke said. 

Today’s editors ‘‘work to position 
stories so readers don’t feel it’s the 


(Continued on page 37) 


Willing to bet Today 
can outpull N.Y. Times 


Willa full page ad in USA Today out 
pull the New York Times? 

Allen H. Neuharth, chairman and 
president of Gannett Co., not only 
thinks so, he was willing to back it up 
with money. 

Neuharth met in New York with a 
group of media directors and told 
them he was willing to wager that a 
recent full page ad by Exxon Office 
Systems that ran in both the Times 
and USA Today would draw more re- 
sponses from Gannett’s national 
daily, according to Ray Gaulke, presi- 
dent of Gannett Media Sales. The ad 
featured a coupon which readers 
could send in for more information. 

No one took Neuharth’s bet, 


Gaulke said. 


Neuharth wanted to show that USA 
Today with 1.3 million daily circula- 
tion and a color page rate of $23,000 
was a better buy for national advertis- 
ers than the Times with about 935,000 
daily and ab & w page rate of $26,000, 
Gaulke explained. 
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By Linda Skover 


Newspaper in Education Week! Has 
it been successful? Has it reached the 
expectations of all those who originally 
created the concept? 

After one year the answer would have 
to be ‘‘yes.”’ 

From the viewpoint of both the Inter- 
national Reading Association and 
ANPA Foundation, the main objective 
of NIE Week is to let both newspapers 
and teachers know what NIE is and how 
it can be helpful to learning. 

Under this objective, subsidiary 
goals are to have teachers use the news- 
papers in the classroom, have newspa- 
pers without programs work with their 
educational systems and to have a gen- 
eral exposure of NIE nationwide. 
And—of course, the major goal is hav- 
ing students use the newspaper to learn 
how to read. 

In March, 1983, ANPA Foundation 
sent out a survey asking all daily 
newspapers what they did locally dur- 
ing NIE Week. Over 600 newspapers 
have NIE programs. 

The results were overwhelming for 
a first year project. More than | 2 
million students used the newspaper 
over the five days; over one million 
newspapers were sold to schools, and 
135 mayors and 34 governors issued 
proclamations observing Newspaper 
in Education Week. 


There also were many special pro- 
jects run throughout the week. In Ken- 
tucky, the Louisville Journal produced 
a 20” x 34” poster which was distributed 
to all schools throughout the state. 

In Bangor, Maine, a 66-page supple- 
ment was produced which had ads pro- 
duced by students. 

In almost every state, teachers 
were being trained to use the news- 
paper by NIE Coordinators or read- 
ing specialists. 

News conferences were held 
throughout the country between mayors 
and children—while some reading 
council and NIE people went on local 








radio shows to promote the project. 

In San Diego, the Union and Tribune 
and the educational system created a 
30-minute cable TV program which 
was viewed during the week. 

Besides many in-paper stories and ar- 
ticles, many newspapers also held con- 
tests in their local markets. There were 
**hometown’* essay contests, retail ad 
contests, political cartoon contests, 
front page design contests, young read- 





More than 17/2 million 
students used the 
newspaper over the five 
days; over one million 

pers were sold to 
schools, and 135 mayors 
and 34 governors issued 
proclamations observing 


Newspaper in Education 
Week. 





ers contests, special teacher contests, 
etc. 

Many comments were heard from the 
field. The following exemplify the en- 
thusiasm of the project: 

*‘NIE Week was the best awareness 
project for us and newspaper in educa- 
tion in our eight-county circulation 
area. Feedback from teachers with 
problem kids excelling while using the 
newspaper was refreshing.’’ Poplar 
Bluff, Missouri. 

And from Newsday: 

‘‘A great vehicle to introduce many 
teachers to NIE who have no knowledge 
of the program; since it is IRA backed, 
it gives NIE additional credibility with 

educators.”’ 


Yes—we feel that Dr. Jack Hum- 
phrey, director of elementary educa- 
tion, Evansville-Vandenburg School 
and the Evansville Courier Journal 
would be pleased with the growth of the 





NIEW is fulfilling expectations 


idea which they originated in 1979. 

What about the International Reading 
Association and the reading councils— 
how do they feel? Dr. James Sawyer, 
director of membership and council re- 
lations comments: 

**It was the most successful, reward- 
ing and challenging program with 
which IRA has been involved. It has 
enabled thousands of teachers to ex- 
plore new ways of enhancing readership 
as well as developing more knowledge- 
able and enlightened students. More 
than 500 councils have participated iast 
year and many more plan to this year.”’ 

Dr. Sawyer thinks that the best exam- 
ple of the feelings of the teachers in the 
country was given by Dr. David R. 
DeHelms, assistant superintendent of 
Hickman Mills (Mo.) School Dis- 
trict: 

**My highest expectations were ex- 
ceeded by the interest, imagination and 
enthusiasm evidenced throughout our 
district in relation to this project.”’ 

Signs point to even more participa- 
tion this year than last. We have even 
had inquiries from newspapers and 
reading councils throughout the world. 
Australia celebrated NIEW over a 
month ago. Holland, Ireland, India, 
Denmark, Sweden, New Zealand, 
South Africa and Hong Kong have all 
started to make plans to have active pro- 
grams. And Canada’s NIEW has been 
very successful under the auspices of 
the Canadian Daily Newspaper Publish- 
ers Association and the Canadian read- 
ing councils. 

Joan Abeles, manager of educational 
services for CDNPA says: 

**We were delighted at the number of 
member newspapers participating iast 
year. In a follow-up survey, every 
newspaper who took part in NIEW indi- 
cated that they felt the newspaper bene- 
fitted greatly. We are looking forward 
to a very successful 1984.’’ 

As NIE Week 1984 approaches, we 


(Continued on next page) 
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are even now planning for 1985. All 
newspaper publishers and NIE coordin- 
ators will receive 1985 Newspaper in 
Education Week promotion kits in July. 
The curriculum for use with students 
also will be available by the summer. A 
newspaper can add its own logo to the 
curriculum since it will be offered cam- 
era-ready. 

The promotion kit will include ads 
for newspapers to use during the week, 
examples of contests to run, special 
projects for use with the educational 
community and a timeline to work with 





the local reading councils and school 
systems. 

This year, a steering committee com- 
prised of representatives from press as- 
sociations, NIE and reading councils 
was formed in each state. We hope that 
this committee concept will grow next 
year, since it has proven to be very ef- 
fective. 

Communication and coordination be- 
tween the three groups in each state has 
been excellent. Each state’s projects 
have been the reason for the successes 
within their areas. 

This is a growing program and we 
hope that every year we will see more 
participation. The Topeka Capital Jour- 
nal NIE coordinator says it well: 

‘‘NIE Week has tremendous poten- 





tial for both IRA and newspapers. We 
laid a great groundwork upon which to 
build in future years.”’ 

But, the NIE Week project is just one 
week and Newspaper in Education pro- 
grams should operate throughout the 
whole school year. 

The newspaper is a great tool in com- 
bating illiteracy and creating an in- 
formed citizenry—it provides an educa- 
tional curriculum which has no bounds. 
No matter what size a newspaper is, it 
can have an effective NIE program 
within its local school system. 


(Skover is manager of Educational 
Services for the American Newspaper 
Publishers Association.) 





By James L. Abbott 


January 1984 marked the twentieth 
anniversary of the founding of the Na- 
tion’s first statewide Newspaper in 
Education Program. The Maine effort 
began two years earlier, but the estab- 
lishment of a formal NIE program did 
not occur until January 1964. 

Discussions of the budding Newspa- 
per in the Classroom concept began at 
the Maine newspapers in 1961. Mainers 
recognized the worth of the program 
from the beginning and were deter- 
mined to make this new educational re- 
source available to the teachers of 
Maine. 

The problem faced by the Maine dai- 
ly newspapers was size and limited bud- 
get. The nine daily newspapers of 
Maine are small by comparison to many 
other newspapers in the national mar- 
ket. None of them felt they could afford 
to commit any significant labor or mon- 
ey to the NIC project. 

Then came the revolutionary idea 
which is still being discussed in NIE 
circles. Why not band together and 
work cooperatively to provide this new 
service to our teachers? 

As a result of several fruitful meet- 
ings the first NIE Workshop was of- 
fered for one week at the University of 
Maine (Orono) during the summer of 
1962. The workshop was repeated dur- 
ing the summer of 1963. 

But dissatisfaction was growing 
among the newspapers. They liked the 
summer workshop, but were beginning 
to feel that training 30 teachers a year 
would never be enough to reach any of 
their goals for the program. 

September 1963 would prove to be 
the turning point in the development of 
a significant NIE program for the State 
of Maine. During that month represen- 
tatives of the various newspapers met to 





Maine has a unique NIE program 


search for a way to make the program 
more effective. Representatives of the 
University and State Department of 
Education were asked to attend. 

The concensus of the meeting was 
that something more needed to be done, 
but they could not reach an agreement. 
A subcommittee was developed to fur- 
ther examine the problem. 

The subcommittee acted swiftly and 
by December had presented a draft re- 
port to three organizations, the Maine 
Daily Newspaper Publishers Associ- 
ation, the University of Maine and the 
Maine Department of Education. 





No such proposal had 
ever been developed before 
and no similar proposal has 
been accepted since. 








The proposals were radical in sug- 
gesting an approach to NIC that had 
never been tried before. They proposed 
that a position be created within the 
State Department of Education for the 
purpose of training teachers in NIC 
methods. 


They further suggested that the posi- 
tion carry faculty rank at the University 
and in a totally revolutionary move sug- 
gested the entire project be directly 
funded by the Maine Daily Newspaper 
Publishers Association. 

No such proposal had ever been de- 
veloped before and no similar proposal 
has been accepted since. However, in 
January of 1964 all three organizations 
agreed to the proposal and Maine 
launched the nation’s first statewide 
NIE program. 

As the Maine program enters its 20th 





year it is interesting to note the many 
changes that have occurred in the pro- 
gram over the years. The NIC program 
began with a 2-year commitment from 
the publishers and was funded at the 
exorbitant rate of $13,161 per year. 
funding is now reviewed annually at 
the Publishers meeting in January but 
has shown considerable growth. The 
current NIE budget for the State of 
Maine is slightly more than $60,000. 

The basic thrust of the program has 
changed little in the past twenty years. 

The Maine NIE program was devel- 
oped to ‘“‘institute and maintain the 
Newspaper in the Classroom Program 
as a regular part of the public and pri- 
vate school curricular of Maine. This is 
to be interpreted as meaning the use of 
newspapers as aides to teaching in var- 
ious subject matter areas.”’ 

The first item in the current goal 
statement for the NIE program reads, 
‘*Introduce the NIE Program to a mini- 
mum of 1000 Maine teachers or pros- 
pective teachers.’’ The goal of training 
teachers has not changed throughout the 
course of the program. 

The original goal statements make no 
reference to circulation gains as a result 
of the program. The current goals state- 
ments carry on that tradition. The 
Maine program has always been educa- 
tionally based rather than a method of 
newspaper circulation promotion. 

During the twenty years that the pro- 
gram has been in existence in Maine 
there have been only four consultants 
which points to the great stability of this 
program. The first coordinator was 
Richard Redmond who is currently 
serving as Maine’s Deputy Commis- 
sioner of Education. The value of the 
NIE program is recognized in high 
places in this state. 

The major change in the focus of the 

(Continued on page 24) 
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We put a lot more into our newspaper 
news and paper. 


After 111 years in the same town, The Boston Globe is doing more than reporting 
things. We’re making them happen. By sponsoring dozens of programs and special 
events like The Boston Globe Jazz Festival, The Boston Globe Scholastic Art Awards 
and The Boston Globe Journalism Institute, we’re helping serve the readers who made 
us what we are. It seems like a good idea for an 


institution that owes so much to the public. And ohe Doston Globe 


it’s certainly good news for alot of people. —_ rhe Boston Globe, a wholly owned subsidiary of Affiliated Publications, inc. 











Maine NIE 


(Continued from page 22) 





Maine NIE program has been in its 
scope. The original program was limit- 
ed to grades 6 through 12 and the re- 
commendation was that it be a one to 
three week unit of instruction. 





Like most national NIE programs, 
Maine now has a K-12 focus and teach- 
ers are strongly encouraged to make 
newspapers a part to their full year’s 
curriculum. 


The Maine NIE program has matured 
over the years having moved from its 
infancy 20 years ago to a full adult pro- 
gram today. Maine has long been a 





leader in the NIE field and plans to con- 
tinue that leadership into the future. 

Further information about Maine’s 
unique Newspaper in Education Pro- 
gram is available by writing Newspaper 
in Education Program, Maine State De- 
partment of Educational and Cultural 
Services, State House Station #23, Au- 
gusta, Maine 04330. 





Who makes the NIE 
program available? 


The Maine NJE Program is a joint 
project of the Maine Department of 
Educational and Cultural Services and 
the Maine Daily Newspaper Publishers 
Association. 

The program employs a consultant 
who works with Maine schools in de- 
veloping NIE programs. 

Several of the local daily newspapers 
also have staff members assigned to the 
NIE effort. Local services can include 
tours and a speakers bureau. 


Who can use the services 
of the Maine NIE program? 


Any Maine educator or any education 
related organization. Services are avail- 
able to assist all teachers from kinder- 
garten to the postgraduate level. The 
state consultant also offers a program 
for PTA/PTO groups which helps par- 
ents focus on the newspaper as a way of 
helping their children at home. 


What services are available? 


The state level program offers train- 
ing workshops to help teachers learn to 
use the daily newspaper within the 





classroom as an integral part of their 
teaching. These workshops are activity 
based and designed to make teachers 
comfortable in implementing newspa- 
per activities in many subject areas. 

The state consultant also offers cur- 
riculum materials, classroom visita- 
tions for introductions to newspaper 
units, individual consultation in pro- 
gram development, and PTA/PTO pre- 
sentations. Other services may be avail- 
able from local daily newspapers. 


What does it cost? 


Nothing. All services provided by the 
state consultant are free of charge. Any 
teacher who chooses to use newspapers 
can obtain them from the local daily 
newspaper at one half the newsstand 
price. 

Interested teachers are encouraged to 
contact their local newspaper for de- 
tails. Newspapers do not have to be or- 
dered every day to receive the discount 
rate. 


Where are the services 
of the NIE program available? 


Anywhere in Maine. The full ser- 
vices of the state consultant are equally 





Anin-depth look at Maine’s NIE program 


available in the most remote sections of 
the state. Distance is not a consider- 
ation in scheduling workshops and con- 
sultations. 

If a teacher is interested in the ser- 
vices of the state consultant they are 
encouraged to contact the state office. 


Where can newspapers be obtained? 


Each of the daily newspapers in 
Maine stand ready to assist teachers in 
obtaining newspapers for classroom 
use. Each local newspaper can supply 
details. 

Most orders are handled by the circu- 
lation department to the school or some 
other mutually agreeable site on what- 
ever schedule fits the needs of the local 
school. 


When are the services of 
the state consultant available? 

The consultant works 12 months of 
the year so services are available at any 
time. Programs can be arranged for 
evenings or weekends. 

However, the consultant is in heavy 
demand and it is best to schedule work- 
shops at least two months in advance. 
Fall and spring tend to be the busiest 
times. 





By Deb Burdick 


Lowcountry students are learning 
more about the city of Charleston, 
South Carolina, thanks to an innova- 
tive, new project developed by the Edu- 
cational Services Department of the 
Charleston News and Courier/The 
Evening Post. 


‘*The Charleston Project’’ includes 
17 learning center activity folders, 27 
historic Charleston location flash cards, 
a man of the Greater Charleston area, 
and a teacher’s guide. The project is 
designed to be used in conjunction with 





(Burdick is director of the Education- 
al Services Department of the Post- 
Courier newspapers.) 








current editions of the Post-Courier 
newspapers. 


The project travels from one Low- 
country school to the next. It stays at 
any given school for two weeks, and is 
then retrieved and delivered to the next 
teacher’s classroom. 


Teachers may request ‘The Charles- 
ton Project’’ by calling a special phone 
number and asking for either Deb Bur- 
dick or Dawn Leonard of the Education- 
al Services Department. 


The Charleston Project is designed to 
improve reading, writing, critical 
thinking, computation and other impor- 
tant classroom skills. 





The “Charleston (S.C.) Project” helps students 


Areas which the project covers in- 
clude the layout and geography of 
Charleston, the city’s history, the ef- 
fects of the ocean and climate on the 
lifestyles of Charleston residents, the 
economy of Charleston, the impact of 
tourism, civic pride, and the city’s cul- 
tural community. 


Twenty-six different sections of the 
Post-Courier newspapers are used by 
the students as they work with the proj- 
ect. The Charleston Project is suitable 
for students at the elementary, middle, 
or high school levels. An extensive list 
of follow-up activities is included in the 
teacher’s guide. 
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By Barbara Dewell 


The decision to begin a NIE program 
in Tulsa was a joint decision on the part 
of the newspapers and the Tulsa Public 
Schools. 

The newspapers wanted an opportu- 
nity to have newspapers used in the 
classrooms, and the schools saw an op- 
portunity to bring a different instruc- 
tional medium to students. 

Since neither the newspapers nor the 
schools could determine exactly what 
impact the newspapers could have on 
the classroom, it was decided that the 
first year would be a pilot project to 
research the educational potential of us- 
ing newspapers in the classroom. 

The project began by selecting 10 
schools in the Tulsa area, six elementary 
schools, two junior high, and two high 
schools. The schools were selected to 
represent a cross-section of the schools 
within the Tulsa Public School system. 

The principals and faculties of these 
schools were invited to participate vol- 
untarily in the project. Before the 
school year began, 75 teachers in the 
various schools were trained in a day- 
long workshop on using the newspapers 
in their classroom.: 

At the end of one semester of news- 
paper use, students from these schools 
were administered a test of attitudes to- 
ward reading, mathematics, social 
studies and science. (It was determined 
that one semester was not sufficient 
time to test for student achievement; 
however, research indicated that atti- 
tude changes will result in achievement 
changes.) As a comparison group, 10 
other schools who had not been using 
newspapers were matched with the pilot 
schools, and students in these schools 
were tested. 

The results of the pilot project indi- 
cated significant improvement in stu- 
dents attitude toward their school sub- 
jects. In addition, through surveys com- 
pleted by the students, parents, teachers 
and administrators in schools using 
newspapers information was obtained 
on how the use of newspapers could 
benefit the students. The survey results 
indicated overwhelming support for us- 
ing newspapers in the classroom. 

Based on the encouragement from the 
pilot study, the Tulsa World and Tulsa 
Tribune offered the NIE program to all 
schools in the circulation area for the 
first time in the 1979-80 school year. 

I was hired by the Tulsa newspapers 
to direct the pilot project and charged 


(Dewell is NIE director, Tulsa World 
and Tulsa Tribune.) 











Oklahoma NIE: A young, aggressive program 


with initiating a NIE program. I had 
previously been a classroom teacher of 
secondary English and Mathematics in 
the Tulsa Public Schools. With the as- 
sistance of Dr. Geraldine Rosenthal 
from the Tulsa Public Schools, I contin- 
ued to offer in-service workshops to 
teachers in the Tulsa Public Schools, In 
addition, I consulted with other school 
districts and conducted workshops for 
teachers in the surrounding school dis- 
tricts. 

In 1981, the Oklahoma Press Associ- 
ation became interested in the NIE pro- 
grams, and under the direction of Ben 
Blackstock, offered to support NIE pro- 
grams on a state-wide basis. A group of 
OPA members approached the State 





For the 1983-84 school 
year, 80 of the original 
schools volunteered to 
serve as demonstration 
sites to assist new schools 
becoming involved in the 


program. 





Department of Education to explain the 
benefits of the NIE programs. 

As a result of this visit, the State Su- 
perintendent of Schools suggested that 
the state Reading Section meet with the 
NIE directors in the state (myself, Hal 
Young and Idella Lohman of the Daily 
Oklahoman). 

The State Reading Section and the 
NIE directors of the two largest state 
newspapers, suggested a program to use 
newspapers to teach reading in schools 
throughout the state. At the same time, 
newspapers throughout the state were 
encouraged to become a part of the NIE 
effort. 

The project, called OK-NEWS, was 
scheduled to be offered for the 1982-83 
school year. The year before was spent 
in preparation of the project. First, 20 
state reading consultants were trained 
by Lohman and me in using the news- 
papers to teach reading. 

Then, we assisted the Oklahoma 
State Reading Section in writing a book 
to be used by teachers involved in the 
program. 

The objectives of the project were es- 
tablished: to use newspapers to improve 
reading attitudes, reading achievement, 
and writing skills. 

Research was necessary to measure 
the success of the program. Tests of 
reading achievement were available, 





but tests of reading attitudes has to be 
developed by the State Department of 
Reading. I developed a Test of Writing 
Skills to be used in the pilot research. 
Each teacher participating in the project 
agreed to test the students at the begin- 
ning and end of the school year to mea- 
sure improvement. 

In the summer of 1982 schools were 
asked to volunteer to participate in the. 
OK-NEWS program. For the 1982-83 
school year, 100 schools in 67 school 
districts throughout the state volun- 
teered to be a part of the OK-NEWS 
program. During the summer, 283 
teachers were trained in two state work- 
shops launching the program. The state 
workshops were conducted by myself 
and Lohman, but the 20 state reading 
consultants continued to work with 
teachers throughout the year. 

For the 1983-84 school year, 80 of 
the original schools volunteered to 
serve as demonstration sites to assist 
new schools becoming involved in the 
program. An additional 87 new schools 
with 317 teachers were added to the 
progam. By popular demand, the pro- 
gram which was originally intended for 
grades 5-8, was expanded to be used 
with grades k-12. 

Although the research of test scores 
was carried out and the data was gath- 
ered, budget cuts at the state level in 
educational funds presently prevent the 
computer analysis of the results of stu- 
dent gains. However, teacher and ad- 
ministrator support of the program has 
been very positive. 

Working with the Oklahoma Reading 
Council as co-chairman of the State 
NIE week activities, I assisted in ob- 
taining support for a state-wide adver- 
tising campaign to support NIE week 
activities. 

During the month of February, 123 
billboards across the state carried the 
message that the Oklahoma Reading 
Council supports NIE week. In addition 
to writing the book for ANPA and IRA 
to be used for NIE week, I have made 
copies of the book available to all news- 
papers in Oklahoma who wish to par- 
ticipate in the NIE week activities. 

Along with Lohman, I will be con- 
ducting state-wide training sessions 
for NIE week for the local reading 
councils. 

In the local area, with the support of 
the editorial staffs of the two indepen- 
dently-owned newspapers, and the able 
assistance of the circulation depart- 
ment, I continue to serve educators in 
their area of need. 


(Continued on next page) 
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At the request of the Tulsa Public 
School Social Studies Specialist, I de- 
veloped a puzzle-map of Oklahoma to 
assist teachers in teaching Oklahoma 
history. To assist journalism teachers in 
the secondary schools, I coordinate a 
city-wide Journalism Clinic for journal- 
ism students. Students are released, 
along with their teachers, to attend a 
day-long session of classes conducted 
by members of the newsroom staff. Stu- 
dents can select courses in conducting 
interviews. 


Photo-Journalism and writing cri- 
tiques of entertainment are just a few of 
the courses offered. The students are 
provided a ‘‘Busy Reporter Lunch’’ (a 
sub-sandwich, bag of chips and a can of 
pop), and are also bused to the newspa- 
pers for a tour of the newsrooms and 
production facilities. 


The NIE program is a success in Tul- 
sa because of the support of local news- 
paper people who see a need to support 
education of our youth and serve the 
school in providing good educational 
experiences for students. 





Children used as staff artists 


by Lynn J. Richardson 


Question: What do snowflakes, sun- 
shine, flying kites and billowy clouds 
have in common with the Johnson City 
(Tenn.) Press-Chronicle? 

Answer: All of these weather sym- 
bols, plus many more, can be seen daily 
in that newspaper’s weather section as 
childrens’ art is used to make even the 
worst forecast seem a little brighter! 

The paper’s news and Newspaper In 
Education departments worked together 
to encourage young people in Upper 
East Tennessee schools to send in their 
**weather art.”’ 

The project has been more than just 
successful according to Roger Hendrix, 
one of the Press-Chronicle’s news edi- 
tor’s, a staunch supporter of the idea. 

‘‘Having their (the children’s) art 
used in our weather section gives them a 
personal interest in the newspaper. Ev- 
eryone likes to see his photograph in the 
newspaper—unless he’s being escorted 
into a courthouse in handcuffs with his 
hat in front of his face—and this is the 
next best thing.’’ 

‘‘The kids have their own drawings 








(Richardson is NIE coordinator, John- 
son City (Tenn.) Press-Chronicle.) 





published in the newspaper, and thou- 
sands of people see them. This gives 
them, we hope, a sense that they’re do- 
ing something good and productive and 
useful.”’ 

**Second, it encourages them to look 
at the newspaper. While they’re look- 
ing at the weather display to see if their 
drawing is there, they just might turn 
the pages and look at the rest of the 
paper—the comics, the sports photos, 
even the news. We’d like to get them in 
the habit of dong that.’’ 

Feedback has been excellent through 
the Newspaper In Education depart- 
ment which has daily contact with edu- 
cators and students, but for Hendrix the 
reactions are not quite as apparent. 

‘*T personally do not hear that much 
about the weather art, but that’s not un- 
usual, since most editors don’t hear 
anything but unkind words, while many 
of the good things we do seem to go 
without discussion.”’ 

‘*But I understand that there is great 
interest in the weather cartoons. The 
public information director for the 
Johnson City schools is a friend of 
mine, and she has told me that the car- 
toons attract a great deal of interest— 
among the children, their parents, their 

(Continued on next page) 








“The best single source for 
NIE ideas and information.” 


Here’s your best source cf project ideas, training aids, promotion tips 
and funding sources for your Newspaper In Education program. Each 
monthly issue of NIE INFORMATION SERVICE is packed with articles by 
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teachers. We’ve also received many 
telephone calls from parents, who want 
to know how their children can send 
their drawings to us. For such a ‘small’ 
feature, it gets a lot of people in- 
volved.”” 

Even though many of the young peo- 
ple are initially introduced to the news- 
paper through an art project, the idea, 
ultimately, is to have them accustomed 
to opening the newspaper and having a 
look. Hendrix said, ‘‘We think that 
once we can get that habit established, 
we'll have a lifetime newspaper read- 
= 





“Having their (the 
children’s) art used in our 
weather section gives them 
a personal interest in the 


newspaper. 





The weather art has been part of the 
Press-Chronicle’s format for three 
years. According to Hendrix, it was 
only one part of a re-design scheme for 
some of the daily features, such as the 
comics, and weather package, and the 
regular columns. 

‘“‘When we expanded the weather 
material to fill some 43 column inches 
of space each day, we added these small 
drawings. We asked teachers to have 





their students submit weather cartoons 
to us with various themes to depict 
weather conditions—sunshine, rain, 
snow, clouds, and so forth.”’ 

‘*This was done through the NIE pro- 
gram at first and then later through a 
solicitation that encouraged all elemen- 
tary schools to participate. The re- 
sponse has been gratifying (and the in- 
terest apparent); at any given moment, 
we have as many as 100 drawings avail- 
able for our use—and still more draw- 
ings are received on a regular basis.”’ 

And what a variety of pieces there 
are! The mood of the art shown ‘‘varies 
considerably, just as the weather 
does,’’ according to Hendrix. 

‘*When the drawing depicts a rainy 
day, there often seems to be a certain 
melancholy mood there; and on the oth- 
er hand, a sunny-day picture naturally is 
lighter and brighter.’’ 

‘‘The creativity in the cartoons is 
staggering sometimes and I am contin- 
ually amazed by that—the wit and pow- 
ers of observation in some of these kids 
are astonishing. And, compared with 
the drawings of my own youth (some 30 
years ago), the sophistication is remark- 
able—the students know so much more 
these days and can convey it well, even 
in such relatively innocuous areas as 
these cartoons.”’ 

‘The most obvious source of this so- 
phistication is television, naturally 
enough—and for better or worse—but 
it’s great to see such intelligence in such 
small children. They are acute observ- 
ers, visually oriented and smart. We 
can see the makings of good reporters in 
some of them, even at the age of sev- 
en... 


Hendrix notes that participation by 
schools already using the Newspaper In 
Education program is much more pro- 
nounced. 





Even though many of the 
young people are initially 
introduced to the 
newspaper through an art 
project, the idea, ultimately, 
is to have them 
accustomed to opening the 
newspaper and having a 
look. 








‘**That’s partly because our NIE de- 
partment reminds them to help us out 
with the cartoons, but I think it also 
reflects the fact that the more forward- 
looking schools—the ones that have 
creative teachers who are always trying 
opportunities to expand the education 
of their students—are involved in 
NIE.”’ 


‘“‘Other schools don’t seem to be as 
interested in the project—and I think 
that’s their loss, as well as ours.”’ 

‘‘There is no end in sight for the 
weather art project because ‘‘people 
seem to like it and the students like to do 
the drawings, so we expect to continue 
it as long as possible. There’s a saying 
you often hear: ‘If it works, don’t fix 
ie 





Calif. daily gets into the NIE picture 


There were no ‘‘Hello, my name is’’ 
stickers at a recent Redding (Calif.) 
Record Searchlight-sponsored Newspa- 
per in Education (NIE) workshop. 

Instead, the primary teachers in at- 
tendance made their own name tags, 
paging through copies of the R-S and 
laboriously cutting out letters to spell 
out their names in the best ransom-letter 
fashion. 

Three workshops on a pilot program 
intended to promote the use of newspa- 
pers as a teaching tool were held in late 
January and early February for primary 
and secondary teachers. 

The R-S provided everything neces- 
sary for workshops free of charge, in- 
cluding lesson plans and lists of activi- 
ties on how to use the newspaper at any 
grade level. 

The paper co-sponsored the work- 
shops with the Shasta (County) Council 


of the California Reading Association. 
The workshops, conducted by R-S 


(Continued on next page) 


Redding (Calif.) Record Searchlight managing editor Bill Wagner leans over to help 
teachers during recent Newspaper in Education Week workshop. More than 200 teachers 
attended the paper’s first-ever NIE workshops in preparation for NIE Week March 5-9. 
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managing editor Bill Wagner, prepared 
the more than 200 teachers who attend- 
ed for Newspaper in Education Week, 
March 5-9. 

During NIE Week, every teacher 
who attended a workshop will receive 
enough newspapers for each student to 
have one to work with during the week. 

Wagner said he believes the NIE pro- 
gram is ‘‘very important as a communi- 
ty relations tool.”’ 

“*Also, we write a lot of things (in the 
paper) about the problems in the school, 
how parents, teachers, the public don’t 
care,’’ he said. ‘‘This is to show we 
care. It is an honest effort to try to give 
educators another vehicle to help stu- 
dents.’’ 

Editor Bob Edkin said the paper’s 
management is ‘‘really encouraged’”’ by 
the enthusiastic response by teachers. 
Another workshop had to be added to 
accommodate the overwhelming re- 
sponse. 

‘‘We went into it thinking it’d be a 
program of value. We never really an- 
ticipated this. Several people teaching 
now think it’s the best thing the newspa- 
per has ever done in terms of support for 








the schools and education,’’ Edkin 
said. 

Karel Wollaston is one teacher who 
plans to ‘‘come back for more’’ in the 
fall, she said, when the R-S will offer a 
more extensive newspaper-in-the-class- 
room program. 

‘*] think it was very profitable,’’ the 
Redding elementary teacher said about 
the workshop. 





While wielding a razor blade and 
carefully cutting out the first two letters 
of her name, Mrs. Wollaston talked 
about how she uses the newspaper in 
her fourth-grade classroom. 

‘I’m looking to increase the use,”’ 
she said. ‘‘It’s a valuable tool. In some 
cases, it’s the only hope for exposure to 
the outside world—halfway literate ex- 
posure.’”’ 





Newsday to host NIE program 


Newsday, as part of Newspapers in 
Education week in New York State, is 
inviting students to ‘‘Open a Window 
to the World,’’ the slogan of this 
year’s promotional effort to attract 
younger readers to print journalism. 

Statewide, NIE coordinators have 
received a governor’s proclamation 
and an endorsement from the com- 
missioner on education. The New 
York State Newspapers Foundation 
gave a $12,500 grant to the state 
department of education for the pro- 
duction of a teleconference that is 
‘*‘Using Newspapers in the Class- 
room.’’ The teleconference will be 
telecast on PBS March 6, 2 p.m. 

In Nassau and Suffolk counties, 
McDonald’s owner/operators will use 
tray liners encouraging newspaper 
reading. In addition, eight page 





| ety’. 


brochures with newspaper activities 
have been made available to teachers 
on written request to the New Jersey 
headquarters of McDonald’s. 
Already, 25,000 requests have been 
made. 

March 8, Newsday is hosting 
National Education Issues forum 
with national, state and local speak- 
ers. Over 400 guests will attend. 

‘We are thrilled with the partner- 
ship that has developed between the 
Reading Association, State 
Department of Education and news- 
papers,’ said Patricia Houk, educa- 
tional services manager of Newsday. 
‘**We look forward to building a future 
generation of informed, involved cri- 
tical newspaper readers who value 
‘Free Press in a Democratic Soci- 
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Betty Debnam, Creator of The Mini Page 


e SUCCESSFUL: 450 newspapers and 
ten Edpress writing awards 


e EDUCATIONAL: teaches reading and 
writing skills for grades K 
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For samples and rates contact: UNIVERSAL PRESS SYNDICATE 
4400 Johnson Drive, Fairway, Kansas 66205 (800) 255-6734 
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takes your newspaper 
into the classroom. 


“The Mini Page is a great ‘door opener,’ 
getting children to explore what was once 
thought of as an adult medium. The 
articles can be used as a springboard to 
encourage use of the newspaper for fur- 
ther investigation of interesting topics.” 


—Ruth Ann Sforza, NIE consultant, 
Waterbury (CT) Republican-American 


e INFORMATIONAL: weekly feature theme 
e FUN: jokes, puzzles, games, recipes 


e FLEXIBLE: 4-page tab or 1-page 
6 broadsheet (camera ready) 
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By Rebecca Virtue Smith 


Colorado students will ‘‘climb the 
peak’’ when they get NECKS to a news- 
paper during Newspaper In Education 
Week, March 5-9, 1984. 

The acronym, chosen by Colorado’s 
NIE Task Force, stands for Newspapers 
Educate Colorado Kids Successfully. 
This Task Force is chaired by an Inter- 
national Reading Association member 
and a Newspaper In Education Coordin- 
ator. 

Several Colorado newspapers are 
featuring various activities during NIE 
Week, such as advertisements, car- 
toons, editorials, and news stories cre- 
ated by students. 

The Denver Post will kick off NIE 
Week with ‘‘Buffalo Bill’s Colorado.”’ 
This weekly feature will make its first 
appearance on March 8, 1984, in the 
Living and Arts section. ‘‘Buffalo 
Bill’s Colorado’’ is a chronological se- 
ries of glimpses into Colorado’s history 
as portrayed in earlier editions of the 
Post. 

The series is a combined effort of Re- 
becca Virtue Smith, NIE Coordinator, 
and Mary Lieker, Curriculum and 
Instruction Director for Northglenn 
School District in Northglenn, Colora- 
do. The half-page historical synopsis, 
based on Bloom’s Taxonomy of Educa- 
tional Objectives for the cognitive do- 
main, challenges primary and interme- 
diate students to higher levels of think- 
ing. 
The Denver Post’s NIE Program is 
encouraging teachers throughout the 
state to participate in a ‘‘No Books 
Day’’ (NBD) during NIE Week. ‘‘Get 
NECKS To The Denver Post’’ buttons 
are available for students involved and 
specific NIE materials for teachers are 
available in all content areas. 

In retrospect, 1983 was a milestone 
year for Newspaper In Education 
throughout the state of Colorado. Not 
only did Colorado celebrate its first NIE 
.Week, but also, the State Board of Edu- 
cation endorsed that week and charged 
that a Newspaper In Education Task 
Force be formed including persons from 
a multitude of educational arenas. 

The Task Force members are: an In- 
ternational Reading Association mem- 
ber, all of the NIE Coordinators, a 

school board member, a circulation di- 
rector, the Public Affairs Director from 
the State Department of Education, a 
publisher, the Colorado Press Associ- 


ation president, a teacher, a parent, a 
representative from the State Depart- 
ment of Education and a college pro- 
fessor. 

At the conclusion of Colorado’s first 
NIE Week in 1983, the NIE Task Force 
set a major goal for the 1984’s NIE 
Week. The major goal was to plan an 
NIE Week for Colorado kids by Colora- 
do teachers. 


Newspaper In Education Week 
March 5-9,1984 
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During the summer, teachers all over 
Colorado were involved in Newspaper 
in Education Workshops. The teachers 
developed activities for students who 
utilize the newspaper in the classroom. 

In the fall, the Task Force collaborat- 
ed and sorted the ideas and then divided 
them among the NIE Coordinators for 
typesetting. 








(Smith is coordinator, NIE program, 
The Denver Post.) 








During the summer, 
teachers ail over Colorado 
were involved in Newspaper 
in Education Workshops. 
The teachers developed 
activities for students who 
utilize the newspaper in the 
classroom. 





The Task Force Chairperson asked 
for contributions from all the weekly 
and daily newspapers in the state in or- 
der to cover the cost of printing the 
booklet. 

The end result in January of 1984 was 
a 4&-page newsprint booklet entitled 
‘‘For Colorado Kids by Colorado 
Teachers.’’ Approximately 33,000 





Complete NIE program for Colorado students 


booklets were distributed to every 
teacher in the state by the Colorado De- 
partment of Education. 

In addition to publishing and distrib- 
uting NIE Week booklets, the Task 
Force received an official endorsement 
of the following position paper by the 
Colorado State Board of Education on 
February 9, 1984: 

Newspapers publish highly relevant, 
interesting material which appeals to 
people of all ages and all ranges of read- 
ing skills and interests. The newspaper 
is a dynamic resource which has daily 
changes in content. With these advan- 
tages in mind, the Colorado State Board 
of Education encourages school dis- 
tricts working with local newspapers to: 

1. Support statewide and local rec- 
ogaition and awareness of the legiti- 
mate educational uses of newspapers 
and thereby encourage the investigation 
of multiple points of view presented in 
the newspapers as appropriate teaching 
material; 

2. Educate parents and teachers 
throughout Colorado as to the uses of 
newspapers both in the home and school 
to enable parents to assume an even 
greater role in the education of their 
children; 

3. Coordinate Newspaper in Educa- 
tion efforts statewide enlisting the co- 
operation of all of the daily and weekly 
state papers; 

4. Publicize the efforts of Newspa- 
per in Education statewide and to pro- 
mote the possibilities of developing 
critical thinking and decision-making 
skills as well as to encourage readers to 
become informed participatory mem- 
bers of our democratic government; 

5. Promote the importance of train- 
ing in the uses of the newspaper in all 
content areas; 

6. Develop an awareness that the ap- 
plication of skills learned while work- 
ing with the newspaper can be trans- 
ferred to real-life situations, i.e., find- 
ing a job, setting up a budget, or decid- 
ing which candidate or issue to vote for 
in an election. 

In conclusion, 1984’s NIE Week has 
been a cooperative effort between the 
Colorado Council of the International 
Reading Association (CCIRA) and the 
NIE State Task Force. 

Newspaper in Education Coordina- 
tors and CCIRA members presented 
several NIE Week workshops to local 
reading councils statewide. 

At the annual CCIRA Reading Con- 
ference held on February 23, 24, and 
25, several NIE Workshops were given. 
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Students produce entire NIE supplement 


By J. Michael Kearney 


Tradition. . . a steadfast commit- 
ment toeducation. . . steady growth 

. . Service toteachers. . . innova- 
tion. These phrases perhaps best char- 
acterize the Bangor (Me.) Daily News 
NIE program. 

This year the Bangor (Me.) Daily 
News is celebrating its 20th year as a 
member of the Maine NIE program. 
Recognizing the educational value of 
the newspaper, the nine Maine daily 
newspapers cooperatively established 
the unique statewide program in Janu- 
ary, 1964; Maine thus became the 
first state to undertake such an en- 
deavor. Since then, the News has re- 
mained the staunchest supporter of 
the program. 

Although the News has made a sub- 
stantial financial investment in this 
NIE position, it nevertheless main- 
tains its own NIE program, adminis- 
tered by the promotion department. 
Since the program was established 20 
years ago, its thrust has always been 
educational, rather than geared to 
producing immediate circulation 
gains. More significantly, the pro- 
gram has constantly received the 





unwavering support of top manage- 
ment. 

The News’ NIE program has 
exhibited steady growth during its 20- 
year existence. 

We've come a long way since 1964, 
when the program was limited to 
grades 6-12 and the focus was on 
teaching the newspaper as a two- or 
three-week unit of instruction. 





However, to garner 
greater teacher and student 
participation, we planned 
and developed another 
innovative project: a special 
NIE Week supplement 
exclusively done by 
students. 





Today, the program serves teach- 
ers of grades kindergarten to 12 and 
adult education, and the emphasis has 
shifted to integrating the newspaper 
into all subject areas of the classroom 
curriculum. 





The News annually supplies appro- 
ximately 125,000 papers to 150 
schools across northern Maine. This 
accounts for nearly one half the entire 
NIE circulation in Maine. 

The News serves an unusually large 
circulation area for a newspaper with 
approximately 80,000 subscribers. 
The area encompasses eight counties 
and 22,000 square miles. This, of 
course, includes the schools in those 
counties. 

With such an extensive geograph- 
ical area, it can be a challenge ensur- 
ing that these schools, some in rather 
remote locations, receive their pap- 
ers. 

From the large elementary school 
here in Bangor to the tiny one-room 
school located on an island off the 
Maine coast, schools across northern 
Maine can count on receiving their 
Bangor Daily News on time. 

Today, the News operates a very 
active NIE program dedicated to 
serving the northern Maine teacher. 
The program offers the newspaper at 
half the newsstand price, teaching 
and curriculum aids, an activity- 


(Continued on page 34) 





wantto learn’ 


Let NIE work for you! 


phone 703/620-9500 ext. 274.. 





‘Using the newspaper in my 
classroom makes my students 


More than 600 newspapers have Newspaper In Education 
programs --and new programs are starting every month. 
Studies have documented that students who use NIE 
consistently have shown positive changes in newspaper 
reading behavior, in their attitudes toward newspapers and 
in their interest and knowledge of current events. And the 
studies show that students who learn 

through NIE have a greater commitment 

to reading newspapers as adults. 


\ 
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For information on NIE, how to start a program--or how 
to make an existing program better--contact the 
American Newspaper Publishers Association 
Foundation, The Newspaper Center, Box 17407, Dulles 
International Airport, Washington, D.C. 20041, or 
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Syndicate involvement with the educational process 


King Features seems to have the most extensive program 
when it comes to providing learning material to schools 


By David Astor 


Several syndicates directly or 
indirectly provide educational materi- 
al to schools, but King Features Syn- 
dicate seems to have the most 
extensive program. 

King publishes Real World, a 
national newspaper for use in upper- 
elementary and high school class- 
rooms that examines career poten- 
tials and educational requirements, 
and provides information on job 
opportunities (or the lack of them). 
Publisher James A. Godbout said the 
nine-month publication has been ‘‘an 
invaluable teaching tool for teachers 
and career counselors.”’ 

The syndicate’s ‘‘Career Aware- 
ness Program,’’ developed for 
seventh and eighth grade students, 
uses a comic book format to present 
information about various jobs and 
the training requirements for each. 
Advantages and disadvantages of dif- 
ferent careers are cited. 

King’s ‘‘People-At-Work Kit’’ for 
upper-elementary grades contains 
three full-color 12-15 minute sound 
filmstrips that provide information on 
a variety of careers. Popeye conducts 
a tour of many companies in the 
series. 

‘*King Classics Libraries’’ materi- 
als, produced for upper-elementary 
and high school! classrooms, 
introduce readers to great literary 
works. There is a comic book based 
on Moby Dick, for example, which 
can be ordered with a read-along cas- 
sette. 

Videocassette versions of The 
Scarlet Letter and Midsummer 
Night’s Dream are among the titles 
that can be rented or purchased from 
King Features Entertainment’s 
library. Also included in the catalog 
are the Nova series, The French Chef 
with Julia Child, the animated Yellow 
Submarine with the Beatles, etc. 

For third through sixth grade 
youngsters, King offers ‘‘Comics 
Reading Libraries I and II,’’ in which 
Mort Walker’s Beetle Bailey, Young 
and Gersher’s Blondie and other King 
comics characters motivate students 
to improve reading and comprehen- 
sion, and to develop vocabulary. 

For lower-elementary and special 
education classes, King has the ‘‘Bas- 
ic Reading Skills Program,” which is 
comprised of six 10-minute audio cas- 





Herman Melville 


‘Moby Dick’ in comic book form. 
settes, task cards and mastery tests. 
‘“*Popeye’s Language Builders’’ 
addresses the same age group and isa 
supplemental reading program in the 
form of game activities. 

King also has a program for upper- 
elementary grades featuring comic 
books divided into two identical sec- 
tions—one in Spanish and one in Eng- 
lish. Students can flip from one to the 
other to check words and sentences. 

And for the third and fourth grade 
and special education classes, King 
designed the ‘‘Comics Math Library”’ 
with Bud Sagendorf’s Popeye, Dik 
Browne’s Hagar the Horrible, Ted 
Shearer’s Quincy and Bud Blake’s 
Tiger entertaining while teaching 
math basics. 

Universa! Press Syndicate is 
involved with education through the 
syndication of ‘‘The Mini Page.’’ 
Betty Debnam’s four-page tabloid— 
whose primary focus is to introduce 
children in grades k-6 to news- 
papers—contains a teacher’s guide 
each week. 

‘‘Newspaper in Education coordi- 
nators use ‘The Mini Page’ as a link 
between local school systems and the 
newspaper,’’ said Mary Ann Wood- 
ward of Universal’s marketing 
department. ‘‘For many NIE coordi- 
nators, ‘The Mini Page’ functions as a 
way to get the newspaper into the 
classroom. ‘The Mini Page’ is streng- 
thened for NIE coordinators by sup- 
portive materials such as ‘The Mini 





Page and Your Newspaper Activity 
Book’ and ‘The Mini Page Slide 
Story.’ 

‘*‘The Mini Page encourages chil- 
dren to regard reading the newspaper 
as a pleasurable activity, rather than 
as a task. In our society, where read- 
ing skills are essential to function in 
everyday life, there is nothing more 
important than for youngsters to learn 
how to read and how to interpret the 
information that they read.”’ 

This year, NIE Week is being 
marked by a special March 3-9 ‘‘Mini 
Page’’ issue called ‘‘The Newspaper 
Story.’’ In it, Debnam explains the 
steps taken for a newspaper article to 
get in print—from the reporter’s story 
assignment to delivery at newsstands. 

The Minneapolis Star and Tribune 
is using Jim Davis’ United Feature 
Syndicate-distributed Garfield char- 
acter during an NIE Week promotion 
in area schools. A ‘‘live’’ Garfield will 
visit 20-25 classrooms as part of a 
week-long Star and Tribune effort to 
build interest in newspapers among 
children in grades k-3. (The paper 
already has a strong NIE effort in 
grades four and above.) Garfield will 
give students such United Media 
Licensing-provided items as balloons 
and stickers reading, ‘‘I met Garfield 
today.”’ 

Davis provided a strip showing the 
cartoon cat with his morning coffee 
and newspaper that was used by the 
Star and Tribune in an ad publicizing 
the promotion. The cartoon cat’s 
thought balloon read, ‘I’m number 
one with Star and Tribune student 
readers. Catch me in the classroom 
during Newspaper in Education 
Week, March 5-9.”’ 


Star and Tribune manager, educa- 
tional services Pat Mahoney told 
E&P that school response was so 
strong to the planned promotion that 
Garfield’s visits were booked solid 
weeks before the deadline. 


McNaught Syndicate worked with 
Scholastic Book Services about a 
year ago to create a poster that would 
be given to every child who purchased 
two of George Gately’s ‘‘Heathcliff”’ 
books. 

‘*The idea was to give kids more of 
an incentive to buy books, borrow 
books from the library, etc. in order to 
read,’’ stated McNaught editor Diane 
Eckert. 
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By Andy Fuller 


In the 3% years since its founding, 
the Massachusetts Newspaper in Edu- 
cation Council (MNIEC) has had the 
usual growing pains. 

Fortunately, the growing outweighed 
the pains. 

This year—the second for statewide 
participation in NIE Week—things 
really have come together. The Coun- 
cil, with excellent help from the Massa- 
chusetts Reading Association (MRA), 
has acted as mortar binding education 
and newspapers together at the state 
level. 

The Massachusetts Commissioner of 
Education, Dr. John H. Lawson, has 
been supportive from the start. Again 
this year his department is providing 
state funds to supplement some of the 
expenses involved in NIE Week. 

In a letter to Ira E. Aron, president of 
the International Reading Association 
(IRA), Lawson represents his Board of 
Education as ‘‘enthusiastic supporters 
of newspapers in education.’’ He also 
pledged to ‘‘continue to encourage all 
public schools in the Commonwealth to 
use the newspaper as a teaching and 
learning tool.”’ 

On the newspaper side, the board of 
the Massachusetts Newspaper Publish- 
ers Association (MNPA) has voted 
unanimously to underwrite the normal 
operating expenses of MNIEC starting 
with the ’84 school year. The recom- 
mendation came from a MNPA study- 
committee chaired by Scott Himstead, 
publisher and general manager of the 
(Hyannis) Cape Cod Times. 

(Other committee members include: 
publisher H. Prescott Low, the Quincy 
Patriot Ledger; publisher David Starr, 
Springfield Newspapers; publisher Wil- 
liam §. Wasserman Jr., North Shore 
Weeklies.) 

Some impetus for this vote came 
from Mass. Senator Chester G. Atkins, 
chairman of the Ways and Means Com- 
mittee. Atkins has appealed to newspa- 
pers to join in what he called a social 
contract to help solve problems of illit- 
eracy and undereducation. 

At a meeting in February, MNPA 
president William L. Plante Jr. assured 
Atkins that MNPA has taken action on 
his appeal. This is a new and welcome 
thrust of the MNPA. Since its organiza- 
tion in 1973, its focus has been on the 
legislature and courts; primarily matters 
affecting the newspaper industry with 
emphasis on freedom of information. 

Seventeen Mass. papers now partici- 
pate in MNIEC, but the Council, in a 
sense, represents all papers when it par- 
ticipates in conventions or meetings of 





the Mass. Assn. of School Superinten- 
dents, Mass. Association of School 
Committees and the Mass. Reading As- 
sociation. 
Some of the good things coming out 
of all this inter-organization coopera- 
tion: 





Seventeen Mass. papers 
now participate in MNIEC, 
but the Council, in a sense, 
represents all papers when 
it participates in 
conventions or 
meetings ... 





e A presentation to the full Board of 
Education by Himstead and Carol Mat- 
zell, NIE coordinator for The Patriot 
Ledger (Quincy). The briefing covered 
the new MNIEC-MNPA alliance and 
the plans for NIE Week. 

e The MRA included mailings about 
NIE Week to all their local councils, 
plus all school reading supervisors and 
school superintendents. 





Mass. NIE: Growing outweighs the pains 


e Several local reading councils af- 
filiated with the MRA included NIE 
Week speakers at their meetings. 

e Statewide workshop in Belmont, 
Mass., to which all school systems 
were invited. The session was chaired 
by Dr. Norman ‘‘Jerry’’ Goldberg, NIE 
Week chairman for the MRA. 

@ Gov. Michael B. Dukakis is issu- 
ing a proclamation for NIE Week. 

e Full-day workshop, open to ail 
New England papers, sponsored by the 
New England Newspaper Association 
(NENA) at the Marriott in Worcester, 
Mass. 


The workshop coordinator was Lynn 
Sygiel, education service manager for 
the Salem Evening News. NENA work- 
shop committee chairmen were Him- 
stead; Neil Collins, the Marlboro En- 
terprise-Sun, and Bill Pape, Waterbury 
(Conn.) Republican-American. 

Mary Costello of the Lowell (Mass.) 
Sun, helped found MNIEC and served 
as its first president. The current presi- 
dent is Kenneth R. Newbegin, public 
affairs director of the Salem Evening 
News. 
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Students produce 
(Continued from page 31) 





oriented newsletter, teacher work- 
shops, classroom visits, and tours of 
the News plant. 

To serve teachers in our wide- 
spread circulation area more effec- 
tively, we periodically sponsor coun- 
ty-wide regional teacher workshops. 

From time to time, the News has 
undertaken some interesting and 
rather innovative projects. 

In 1979, for instance, under the 
direction of current promotion mana- 
ger Guy W. Boober Jr., who was then 
NIE coordinator, the News published 
a comprehensive NIE activities book 
for grades K-12. Filled with loads of 
practical, creative activities, the book 
has proven a favorite among teachers 
in Our area. 

Last year marked the News’ first 
involvement in NIE Week. Like 
many other newspapers, we provided 
speakers to schools, gave tours of the 
News plant, published editorial fea- 
tures about NIE, ran special NIE 
Week ads, and distributed curriculum 
materials to teachers using the paper 
during the week. 

However, to garner greater teacher 
and student participation, we planned 
and developed another innovative 
project: a special NIE Week supple- 
ment exclusively done by students. 
Through ‘‘Design an Ad,”’ editorial, 
and editorial cartoon contests, stu- 
dents in grades 4-12 furnished all 
advertising and editorial content for 
the edition. 

Response to the supplement was 
overwhelming: 3,900 students in 185 
school classes designed ads for 132 
businesses; 1,050 students wrote edi- 
torials; and 950 students drew edito- 
rial cartoons. 

This response culminated in a 48- 
page supplement that drew accolades 





from teachers, students, parents, 
advertisers, and News readers. 
Other results: the edition brought 
the News some solid advertising re- 
venue; NIE circulation to schools 





Response to the 
supplement was 
overwhelming: 3,900 
students in 185 school 
classes designed ads for 
132 businesses; 1,050 
students wrote editorials; 
and 950 students drew 
editorial cartoons. 





increased by 3,000 copies the day the 
supplement was published; the edi- 
tion boosted both the image and 
visibility of the NIE program with in 
the newspaper, making NIE here a 
‘*household’’ word; lastly, the sup- 
plement received extensive national 
recognition. 

This year’s NIE Week supplement, 
to be published March 8, promises to 
be even better. Students submitted 
nearly 7,500 entries in the various 
contests. 

Many changes have occurred at the 











We’re Fundamental 
..and plan to keep it that way! 


Reading is fundamental to a 
good education...and our daily 
newspapers are fundamental in 
developing reading skills, com- 
prehension, understanding and 
enjoyment. 
Our NIE programs embrace every 
grade level, from Kin- 
dergarten through Col- 
lege and Adult educa- 
tion. We're in every 
school system within 


our circulation area as partners 
in education. 

NIE is not a frill-it’s fundamental! 
For information write our NIE 
coordinator at: 


Daily Press 
The Times-Herald 


7505 Warwick Bivd., Newport News, Va. 23607 
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Bangor Daily News during the past 20 
years. The NIE program, though, re- 
mains a constant—healthy, growing, 
and still dedicated to the same educa- 
tional principles upon which it was 
founded. 


Denver daily used 
as a textbook 


For many years Colorado, Wyom- 
ing and Kansas elementary and 
secondary schools have been using 
the Denver (Colo.) Rocky Mountain 
News as a motivating supplement to 
textbooks. 

Now, as part of the Newspaper in 
Education program, the News is 
available to schools for 11¢ a copy, 
with a minimum order of five copies 
per day. This is less than half the 
newsstand cost of 25¢. 

‘‘The multi-copy orders, which 
many schools take out regularly, do 
have an impact on immediate circula- 
tion gains,”’ said Sandy Friedin, edu- 
cational coordinator at the News. 

‘*Secondly, when students are 
instructed as to how to read a news- 
paper critically and reflectively, they 
tend to want to continue to read the 
same newspaper after completion of 
their high school years. 

‘‘Thus, new home delveries and/or 
dormitory deliveries can certainly 
add up here. Also, when a pupil is 
engaged in a newspaper unit in the 
classroom, he or she may very well 
put pressure on a parent to take out a 
home subscription to that same news- 
paper being studied in school.’’ 

Friedin said he trains teachers how 
to use the newspaper effectively with 
their students and annually dis- 
tributes hundreds of high-interest 
activity guides to teachers employing 
the program or wanting to learn more 
about NIE. 

For the upcoming NIE Week of 
March 5—9, the News is offering a 
**second annual NIE Week Quiz,” 
printed in its March 7 Mini Page. The 
first 100 pupils who correctly answer 
the multiple-choice, newspaper- 
related questions will win $5 in gift 
certificates to Arby’s restaurants. 

Handouts to teachers suggest var- 
ious classroom activities to follow 
each day of the week such as: the 
most interesting ‘‘lost’’ ad; the price 
of a used car; the most important 
story on the front page; the names of 
two companies mentioned in the busi- 
ness section; headline accuracy; and 
current event evaluations. 

In addition, guest speakers from the 
News will be visiting Denver class- 
rooms and sharing substantive 
insights into their newspaper careers. 

One facet of the News NIE division 

(Continued on page 35) 
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Frequent, year-round use of a daily 
newspaper as a teaching device can 
significantly increase student aware- 
ness of current events and improve 
their ability to use papers effectively, 
according to the Newspaper Reader- 
ship Project. 





It looks like a 
newspaper to you, 
but it’s also a cookbook 





Put Your School in the Picture. With the Newspaper. 








That conclusion was reached from 
two completed studies covering 
inner-city grade school students in 
Richmond, Va., and high school stu- 
dents in San Francisco. 

The Richmond study, which 
involved 413 predominantly black 
fifth graders divided into three 
groups, compared students whose 
teachers used newspapers regularly 
in the classroom for a full school year 
with a group which used newspapers 
for only two weeks and a control 
group which used no newspapers at 
all. 

Pre- and post-testing revealed stu- 





dents using newspapers all year 
showed an increase interest in news 
and public issues three times as great 
as that of the students who had little or 
no classroom exposure to newspap- 
ers. Positive changes were also 
observed in other areas such as poli- 
tical knowledge, the ability to read a 
newspaper effectively and a more 
favorable attitude toward newspaper 
reading. 

The San Francisco study, which 
measured changes among 379 high 
school juniors and seniors, showed 
similar results. Most notable among 
the changes observed in the high 
school group, which used newspapers 
most frequently, was a 57% increase 
in the students’ interest in foreign 
news. 

Like the Richmond fifth graders, 
the Californian teen-agers also show- 
ed a substanial positive change in 
their attitude toward newspapers. 

Both the Richmond and San Fran- 
cisco projects are associated with the 
Newspaper in Education program 
sponsored by the American News- 
paper Publishers Association 
Foundation. 

According to a 1981 survey by the 
ANPA Foundation and the 
International Newspaper Promotion 
Association, 45,000 schools and more 
than two million primary and secon- 
dary schoo! students are involved in 
local Newspaper in Education pro- 





NIE programs build appreciation for newspapers 


ams. 

Available for NIE assistance are: 
ANPA Foundation Field Services, 
which include on-site visits to news- 
papers for NIE, in-service workshops 
for teachers and creation of youth- 
oriented pages — $130/$150; five 
camera-ready case history ads reveal- 
ing how NIE works in five different 
schools — $50; audio-visual slides 
with taped cassette narration about 
NIE — $50; a cartoon format 
‘*Spacekids Learn to Read the News- 
paper Like an Earthling’? — $70; a 
handbook ‘‘Newspapers in Educa- 
tion: Once a Luxury, Now a Necess- 
ity’’ — INPA members $5, non- 
members $10. 


NIE-sponsored 
spelling contest 


On January 27 and February 3, 
1984, Montgomery (Ala.) Journal and 
The Advertiser sponsored a spelling 
contest for grades 4-6 and grades 7-12. 

More than 65 contestants partici- 
pated in this first state-wide spelling 
contest sponsored in conjunction 
with the Newspaper in Education 
Department. 

Participants in both contests repre- 
sented their respective school sys- 
tems or districts and were selected 
locally. Private schools also sent rep- 
resentatives to compete. 








Denver daily 


(Continued from page 34) 





introduced by Friedin last year is the 
Denver Nuggets (NBA), Denver Gold 
(USFL), Denver Bears (home ball 
club for the Chicago White Sox) and 
Elitch’s (Colorado’s largest amuse- 
ment park) now sponsor and endorse 
News NIE. 

Teachers and students subscribing 
to the program are eligible to earn 
complimentary tickets for their work 
with creative NIE projects and stud- 
ies. 








NEWSPOWER 


A Totally New Approach To Newspapers in Education 


Basic Reading Skills 
Preview — Main Idea — 
Details — Vocabulary 


° 
Writing Practice 
e 


Attractive-Durable- 
Reusable-Inexpensive 
Workbooks 

ec 
Brings Newspaper 
Excitement To The 
Reading Classroom 


a 
Student-Ready, 
Self-Teaching Format 


Grades 5-9 
Ages 10 to 15 





SAMPLE WORKBOOK: SEND $1.00 WITH YOUR NAME, POSITION AND SCHOOL 


OR NEWSPAPER ADDRESS TO — 


NEWSPOWER 
12 HIGHLAND AVE., NORTHFIELD, MASS. 01360 413-498-2133 


Increases Newspaper 
Use At Schoo! And 
At Home. 


o 
Pays For Itseif 
a 


No Waste—No Manage- 
ment Preblems— 
* 


Measurable Benefits 
a 


Newspower Students 

Are Newspaper Readers 

And Newspaper Buyers 
o 





Contest And 
Write-In Features 
Track Effectiveness 











EDITOR & PUBLISHER for March 3, 1984 








Editor & 
Publisher is 


... by publishing Media History 
Digest, the quarterly professional 
journal dealing with the history of 
mass media. 


Each issue of the two-color quarterly 
contains investigative articles, media 
humor, an on-going series on 
presidents and the press, international 
articles, historical profiles of media 
greats, book reviews and guest 
editorials by leading media historians. 


Who'll be reading Media History 
Digest??? 

For starters: reporters, editors, 
broadcasters, journalists, educators, 
students, historians, history buffs and 
government officials .. . and probably 
you. 


Media History Digest is available by 
subscription at a cost of $10 a year... 
now accepts advertising, too. To find 
out more, contact: 


Editor & Publisher...making media 
history in more ways than one. 


575 Lexington Ave., New York, N. Y. 10022 * (212) 752-7050 











Gannett recruit 
(Continued from page 20) 





end of the world,’’ he commented. 
‘‘That impacts how you see the 
advertising. Readers leave our 
publication feeling hopeful, 
uplifted.”’ 

(Quinn said USA Today’s 
approach to news is not an attempt to 
‘‘put a rosy picture’ on events, but 
rather an effort to tell readers: 
‘‘Here’s what’s wrong and here’s 
what the options are.’’) 

Gannett Media Sales has a staff of 
six, including executive vice presi- 
dent Joe Welty, formerly advertising 
director of USA Today. 

Gannett Newspaper Advertising 
Sales, headed by William V. Shan- 
non, reports to Gaulke. He said the 
GNAS people will still be trying to sell 
national advertising space in each of 
Gannett’s newspapers, but that now 
they will also be able to sell the pack- 
ages put together by Gannett Media 
Sales. 

‘‘We’re moving in the direction of 
having each of our selling organiza- 
tions knowing a lot about what our 
other people are selling,’’ he re- 
marked. 

One reason for Welty’s move, 
Gaulke said, is that advertiser and 
agency responses to the packages are 
‘*more enthusiastic than we 
thought.”’ 

‘*Some”’ advertisers have already 
purchased GMS packages, but 
Gaulke declined to name them. 

The idea to form the media sales 
division was Neuharth’s, Gaulke 
said, describing his boss as ‘*a seminal 
thinker able to see the future before 
other people. 

‘*‘Gannett Media Sales is as big an 
idea as USA Today. It’s the way of 
the future.”’ 





Shop talk 


(Continued from page 56) 





on a scale of 3), lack of good story 
flow, and excessive jargon. Sixteen 
editors said grammar and spelling was 
a serious problem with recent gradu- 
ates, 13 said it was not. 

One editor suggested in his com- 
ments that hiring a writing coach was 
‘‘a little like going to the doctor’’ in 
that it might be painful at first but the 
long-range benefits were probably 
worth it. 

Those editors who have such pro- 
grams would undoubtedly agree. 





Canadian journalist wins nomination 


Toronto Sun co-founder and col- 
umnist Peter Worthington scored an 
upset election victory (Feb. 9) in a 
race for the Progressive Conservative 
parliamentary nomination that he had 
said was ‘‘rigged’’ against him. 

Worthington, Sun editor-in-chief 
for more than a decade, nipped a 
candidate supported by Tory party 
regulars, after a campaign in which he 
charged party opponents were 
essentially packing the nominating 
convention. 

He will run in the Broadview- 
Greenhood district when Prime 
Minister Pierre Trudeau calls an elec- 
tion. A date must be set by Feb., 
1985. 

The outspokenly conservative 





Worthington — who said in an E&P 
interview that Trudeau should win 
not the Nobel Peace Prize but the 
Soviet Union’s Lenin Peace Prize — 
said he expects to win in a district 
dominated for more than two decades 
by the New Democrats, a Socialist 
party. He lost by 2,000 votes when he 
ran as an independent in 1982. 


Worthington writes a column at 
least twice a week in the Sun, and says 
he will continue to work as a jour- 
nalist. 


His candidacy will be helped by his 
journalism background. He said: 
‘I’ve made a career out of attacking 
politicians, and I think the man on the 
street appreciates that.” 
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|NEWSPEOPLE IN THE NEWS 








Louis WEINTRAUB, senior vice 
president, Grey & Davis Inc., public 
relations subsidiary of Grey Advertis- 
ing, was reappointed to the Pre- 
sident’s Committee on Employment 
of the Handicapped for a three-year 
term. 

Weintraub, a former Washington 
Post staffer and World War II photo- 
graher with the Army Signal Corps, 
has served as an active member of the 
President’s Committee in public 
affairs and public relations areas since 
his appointment by President 
Eisenhower. 

i ire 


Staff additions and changes at the 
Albany (N.Y.) Knickerbocker News 
include: 

TImoTHY J. AURENTZ, to assis- 
tant news editor from regional editor 
of the Lebanon (Pa.) Daily News/ 
Sunday Pennsylvanian. 

SusAN J. TOMER, to entertanment 
editor from tv/radio editor, succeed- 
ing MARY ANNE LEONARD, who is on 
leave. 

KYLE HUGHES, to suburban report- 
ing staff from the state capitol bureau 
of the Troy (N.Y.) Times Record. 

MICHAEL A. PIEKARSKI, to the 
news/copy desk from assistant city 
editor of the Peekskill (N.Y.) Evening 
Star. 


STATE & LOCAL 
REPORTING IN 
WASHINGTON 


We’ve had ten years of uninterrupted 
coverage of some of the best state and 
city-specific stories. 

Now we’re adding: 

() Fulltime coverage of local cor- 
porate filings with the SEC; 

() Upgraded business reporting af- 
fecting your local industries; and 

0 A dial-in electronic morgue for 
your desk or your Washington bureau 
filled with state-specific government in- 
formation. 


Plug your desk into ours; 
We’re still: 
States News Service 
202-628-3100 


1333 F Street, N.W. 
Washington, D.C. 20004 
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JOHN S. GOODREDS, executive vice 
president of Ottaway Newspapers, 
Inc., received an honorary doctorate 
of humanities for his work in building 
strong community newspapers on 
February 2 from Thiel College, 
Greenville, Pa. Goodreds, who grew 
up in Greenville, is the son of the late 
V. SPENCER GOODREDS, who taught at 
Thiel. 

Mists ah 


BETTY HUGHES, formerly travel edi- 
tor of the Cleveland Press, has been 
named assistant travel editor of the 
Los Angeles Times. She will help su- 
pervise production of the Sunday 
Travel Section as well as the new 
Times travel magazine, Traveling In 
Style, to be published in the spring 
and fall. During her 25-year career at 
the Press, Hughes logged nearly two 
million miles on the travel beat. She 
also has worked as a reporter, feature 
writer and investigative reporter. 

ee ee 


SANDRA L. FLICKINGER has joined 
the Illinois Press Association staff as 
advertising sales manager. She was 
with the Peoria Ramada Hotel as a 
sales representative and has 
experience in insurance and news- 
paper advertising sales. 

eer Oe 


STEVE SHIRK has been named Mid- 
America editor of the Kansas City 
Times. With the newspaper since 
1973, he has served as copy editor, 
news editor, and night assistant man- 
aging editor. 

Also at the Times, BoB LYNN, who 
has covered the Kansas City area asa 
reporter and editor since 1976, was 
named assistant financial editor. 

DAN GILLMOR, who worked as a 
New York Times and Boston Globe 
stringer in Vermont for the past three 
years, was named to the national desk 
rewrite position at the Kansas City 
Times. 





50 YEARS OF DESIGN EXPERIENCE 
Exclusively for the Newspaper Industry 


consultation, planning and design 
for buildings and process systems 


LAURENCE E. BURLINGAME, 
regional manager in Dallas for Gan- 
nett Newspaper Advertising Sales, 
was named advertising director of the 
Hattiesburg (Miss.) American. He re- 
places RALPH CAUDILL, who re- 
signed. 

Burlingame spent his early career 
with Gannett papers in Utica, N.Y., 
the Daily Press and Observer- 
Dispatch, where he was in classified 
and retail sales. He later joined Gan- 
nett’s advertising sales staff in up- 
state New York and Atlanta, moving 
to Dallas in 1980. 

ee ee 


RODGER RAGAN has been 
appointed circulation manager of the 
Camden-Cherry Hill (N.J.) Courier- 
Post. Before joining the newspaper, 
he had been circulation director of the 
Aiken (S.C.) Standard since 1977 and 
earlier was assistant to the circulation 
manager of the Virginian Pilot/ 
Ledger Star, Norfolk. 

Se 

Davip A. PAYSON has joined the 
Seattle Times as assistant national 
advertising manager. He moved to 
the Times after 12 years with Haga- 
don Newspapers, the last six as 
advertising director at the Kalispell 
(Mont.) Daily Inter Lake. 

ee ae 


Joining the staff of Landon Associ- 
ates, Inc., Los Angeles, are MARK 
HENZEL and KAREN WILLIAMS. Hen- 
zel formerly was with Eisenhower 
Candies and M & H Con- 
munications, and Williams was an 
account executive with California 
Health Review. 

* * * 


LEE D. WATTERS was named 
advertising director of Maysville 
(Ky.) Newspapers, Inc. He replaces 
LAURA POE. Watters previously was 
public relations director for Meadow- 
view Regional Hospital, Maysville. 
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McCormick 


ROBERT M. McCORMICK was 
appointed senior vice president/sales 
and marketing for the San Francisco 
Newspaper Agency. He replaces 
CARL B. SHAVER, who has resigned. 

McCormick joins the agency from 
the Chicago Sun Times, where he was 
executive vice president of sales and 
marketing. Prior to that he spent 20 
years with the Washington Post, 
starting his career as a salesperson 
and rising through the ranks to vice 
president of sales—a post he held for 
six years prior to joining the Chicago 
Sun Times. 

ok * * 


Added to the Orlando Sentinel’s 
editorial staff are: 

ELIZABETH LOGAN, to restaurant 
critic, from dining critic at the Dallas 
Morning News. She replaces ROB 
Morse, who is now a general col- 
umnist. 

ELIZABETH MAUPIN, to news fea- 
tures reporter, from reporter at the 
jeans Anaad rien’ Nor- 
olk. 

DENNIS MOoRrE, to deputy news fe- 
ature editor, from daily features edi- 
tor at the Rochester (N.Y.) Democrat 
and Chronicle. 

LAURA STEWART, to art critic, from 
art critic for the Rochester Democrat 
and Chronicle. 


Haskett 


LON DANIELSON has been 
appointed business manager of Palm 
Beach Newspapers Inc., which pub- 
lishes the Post and the Evening 
Times. He replaces WALTER V. PEAR- 
SON, who retired after 38 years with 
Cox newspapers. 

Danielson joined the newspaper 
company in September of 1981 as data 
processing manager after 12 years in 
the same post at the Minneapolis Star 
and Tribune and a year later was 


named assistant to the president. 
* 


ae. 

CHARLES H. RUSSELL has been 
named retail sales manager for the 
Pensacola (Fla.) News-Journal. He 
previously was corporate general 
manager for The Red and Black 
Publishing Company at the Univer- 
sity of Georgia, managing operations 
of the campus newspaper. He had 
been an advertising account execu- 
tive for the Orlando Sentinel Star. 


— oe 

N.J. WHITE, vice president, 
Independence Life and Accident 
Insurance Company, retired January 
27 after 31 years with the company. 
He was in charge of the newspaper 
division and previously had spent 24 
years in newspaper circulation, his 
last position being assistant circula- 
tion director of Atlanta Newspapers, 
Inc. 
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In Washington, D.C.: 
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MARY ELLEN HASKETT has been 
appointed Northeastern Division 
general executive and sales manager 
for United Press International. 

Aliso appointed to the sales force in 
the division are NANCY JOHNSON as 
regional executive for broadcast sales 
in Massachusetts and New Hamp- 
shire, and JOHN MORGAN as regional 
executive for newspaper sales in the 
six northeastern states. 

Haskett is responsible for oversee- 
ing newspaper and broadcast sales in 
Maine, New Hampsire, Vermont, 
Massachusetts, Connecticut and 
Rhode Island, with a base at UPI 
division headquarters in Boston. She 
previously was regional executive for 
Maryland, Delaware and New Jersey 
and earlier had been a reporter in the 
Cheyenne bureau, bureau manager in 
Annapolis and a state editor for 
Maryland-Delaware and Pennsyl- 
vania. 

Johnson was a sales representative 
for the Gillette Co. for two years prior 
to joining UPI. Morgan previously 
was a reporter in the Richmond, Va., 
bureau and Maryland-Delaware edi- 
tor and Baltimore bureau manager 
and had worked for the Hilton Head 
(S.C.) News. 


(Continued on page 40) 
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NEWSPEOPLE IN THE NEWS 








Rector 


JOHN A. RECTOR Jr., president of 
the Dallas Morning News, was 
named to the Southern Newspaper 
Publishers Association board of 
directors. He will serve the remainder 
of the unexpired term of RICHARD D. 
BLUM 

Blum retired on December 31 as 
senior corporate vice president of 
A.H. Belo Corp. He was elected as 
the representative from Texas to the 
SNPA board in 1981 for a three-year 
term. Rector is to serve until the 
annual convention this fall. 


OOO, 


DOMINICK MARSICANO has been 

named director of printing for the 
New York Times. He will be respons- 
ible for platemaking and paper han- 
dling and continue to be general fore- 
man at the pressrooms in New York 
City and at the plant in Carlstadt, N.J. 
He joined the Times in 1957 as a jour- 
neyman in the pressroom. 
- Marsicano, is a third-generation 
pressman. His father worked at the 
New York World-Telegram and his 
grandfather at the New York Herald 
Tribune. 

Employed by the New York Daily 
News for 13 years before joining 
the Times, he became an assistant 
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Bransdorfer 


Marsicano 


pressroom foreman in 1964 and an 
area foreman four years later. In 1976 
he became assistant general foreman 
of the pressroom at Carlstadt and in 
1978 was appointed general foreman 
of both pressrooms. 

Ss @ 

ALFRED R. BRANSDORFER was 
elected president of the Michigan 
Press Association for 1984. He is edi- 
tor and publisher of the Clare Sentinel 
and succeeds HERBERT M. BOLDT, 
assistant to the managing editor of the 
Detroit News. Boldt assumes the 
immediate past president position on 
the executive board. 

Bransdorfer began his career at the 
Holland Sentinel in 1951 as areporter- 
photographer and served as city edi- 
tor for eight years. He was editor of 
the Mt. Pleasant Times-News (now 
Morning Sun) before entering the 
weekly field in 1968. 

* * * 

VALERIE SALEMBIER, national sales 

manager of USA Today, was pro- 


moted to advertising director. She. 


joined the newspaper last November 
and previously was in the magazine 
publishing industry. 

Also, other appointments include: 
FRANK TORTORELLO, formerly gener- 
al sales manager, became both 
division manager and director of 
agency relations. PATRICIA HAEGELE 
moved from corporate advertising 
manager to a division manager and 
LINDA VAUGHAN from group manager 
to a division manager. 

JACK DICKMAN, western manager, 
Chicago, and JERRY LYNCH, Detroit 
manager, were named division man- 
agers. 

Sab oa 


MANNY PADILLA has joined the 
North Platte (Neb.) Telegraph as 
advertising manager. He formerly 
was co-publisher of the Hobbs (N.M.) 
Flare and prior to that held advertis- 
ing management posts at the Santa Fe 
New Mexican. 


DENNIS S. ROOKER has been named 
senior vice president of Worrell 
Newspapers, Inc. Rooker, who was a 
vice president, is also secretary and 
general counsel of the company. He 
has been with Worrell eight years and 
is also on the board of directors of the 
management company that operates 
the law firm of Preiser & Wilson, 
Charleston, W. Va. 

Born into a newspaper family, he 
earlier worked in news and advertis- 
ing and was graduated from the Uni- 
versity of Virginia Law School in 
1976. Rooker has conducted seminars 
on communications law and was 
named an adjunct professor by the 
Nova University School of Law. 

ee ee 


GREG FISHER was appointed 
photo-graphics editor of the Birm- 
ingham (Ala.) Post-Herald. Fisher 
has been with the Marion (Ind.) 
Chronicle-Tribune as a photojournal- 
ist since 1976. 

Also, at the Post-Herald, KATHAR- 
INE BIELE was promoted to assistant 
metro editor. With the newspaper 
almost four years, she first was a 
reporter and later a copy editor. 

ee ae 


BEN S. CANNIZZARRO is joining the 
Daily Record, Morristown, N.J., as 
circulation director. He was home 
delivery manager of The Record, 
Hackensack, N.J. 

. «2: @ 


Davip M. Rau has been named a 
vice president of Call-It Co., a joint 
venture between Lee Enterprises, 
Inc., Davenport, and the Audichron 
Company, Atlanta. 

Rau was assistant production 
director at the Lincoln (Neb.) Jour- 
nal-Star when he was named director 
of newspaper systems for Lee Enter- 
prises in 1982. 

ae oe 

FRED CONOVER, former news and 
sports editor and circulation manager 
of the Reading (Mass.) Daily Times 
and Chronicle has been named assis- 
tant public relations director at Suf- 
folk Downs, East Boston, Mass., 
horse racing track. 

he 

BILL CLEDE, most recently public 
relations account director, Charles 
Paim & Company, Bloomfield, 
Conn., advertising agency, has been 
named public relations account exec- 
utive at McKinlay Advertising, Sim- 
sbury, Conn. He is a former outdoor 
editor of the defunct Hartford Times 
and outdoor director of WTIC-Radio, 
Hartford. 
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HOWARD E. COVINGTON JR., form- 
er executive city editor of the Greens- 
boro (N.C.) Daily News and Record, 
has been named editor and publisher 
of Spectator Magazine of the Triad, a 
weekly newsprint arts and entertain- 
ment publication set to begin publica- 
tion March 15. It is a joint venture of 
Spectator Publications, Inc., of 
Raleigh and North Carolina Publica- 
tions, Inc., a subsidiary of Landmark 
Communications, Inc., Norfolk. The 
new publication will have offices in 
Greensboro and Winston-Salem. 

Covington earlier in his career was 
a reporter for the Charlotte Observer 
and the Florida Times-Union, Jack- 
sonville. 

SL“ tiyi 


ROBERT MAsSA, formerly a staff 
artist in the editorial art department of 
the Kansas City Star and Times, has 
been named art director. Before join- 
ing the Star and Times in 1981, he 
worked as an illustrator in San Fran- 
cisco. 

eo 


RICHARD E. STALEY, former assis- 
tant classified manager for the Detroit 
News, has joined the Anderson 
(S.C.)Independent-Mail as retail 
advertising manager. Before going to 
Detroit, Staley was with the Akron 
Beacon Journal. 

DENNIS FRANCIS was appointed 
director of circulation from circula- 
tion operations manager at the 
Independent-Mail; and RON CART- 
LEDGE, former production manager, 
was named director of production. 

CHARLIE COMBERREL, former 
accounting manager, was named 
director of finance, and MARTHA BAT- 
SON was promoted from accounting 
supervisor to accounting manager. 

ak. 

CHARLES HARDIN, general manager 
of Nortex Press, Wichita Falls, 
Texas, since it was purchased by 
Harte-Hanks five years ago, was 
named to the additional position of 
director of commercial printing for 
the Newspaper Operations of Harte- 
Hanks Communications, Inc. 

ae ee 

PaT HOFMOCKEL was named gener- 
al manager of the Glenwood (Iowa) 
Opinion-Tribune. She has been with 
the paper six years and was named 
business manager in 1979. 

JOHN QUINLAN continues as editor, 
and JEFF MITTS was named assistant 
editor for the weekly newspaper. 

ee ee 

GEOFFREY VANDERLIN was named 
promotions/training manager for 
circulation of the Elgin (Ill.) Daily 
Courier-News. He had been with the 
DeKalb (Ill.) Daily Chronicle the past 
five years, most recently as circula- 
tion manager. 
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DONALD J. BOHMER, 53, president 
of Tenakill Associates Inc., and 
Tropex Graphic Inc., died February 
14 after an extended illness. 

He formerly worked with the R. 
Hoe Co., before starting his own used 
newspaper press business in the late 
1960’s selling both letterpress and 
offset equipment and supplies to 
newspapers throughout the world. 

eee, eee 


MARTIN H. BRACKBILL, 78, former 
Associated Press newsman at Harris- 
burg, Pa. who went into state govern- 
ment sevice and later served as Penn- 
sylvania budget secretary, died 
February 15 in Harrisburg. 

RES Ree 

HARRY FISDELL, 56, Local 3 repre- 
sentative of The Newspaper Guild, 
New York City, and its executive vice 
president from 1975 to 1980, died 
February 22 of a heart attack at his 
home in Little Neck, L.I. 

Fisdell played a key role in contract 
negotiations between New York City 
newspapers and the Guild for many 
years. He became the local represen- 
tative in 1968; was secretary- 
treasurer from 1970 until 1974, and 
then became executive vice presi- 
dent. 

After graduation from the Univer- 
sity of Pennsylvania with a bachelor’s 


degree in journalism he worked in 
circulation for several newspapers, 
including the Philadelphia Inquirer, 
the Burlington (Vt.) Daily News and 
The Record, Hackensack, N.J. He 
was circulation manager of the Aldon 
Publishing Co., Kensington, Pa., 
from 1953 until he joined the New 
York Post circulation department in 
1958, staying until he became the 
Guild representative in 1968. 


ae et 

Mary SUE GLOVER, wife of Charles 
E. Glover, president of Cox Enter- 
prises, Inc., Atlanta, died February 
16 following complications resulting 
from Aizheimer’s disease. She had 
been ill for more than four years. 

Thies 

ROBERT C. MCCORMICK, 72, a vet- 
eran journalist who became Pennsyl- 
vania’s first full-time gubernatorial 
press secretary when he was 
appointed in 1948, died at his Worm- 
leysburg, Pa., home February 4. He 
later served as press secretary for two 
other Pennsylvania governors. 

His newspaper career included 
service with the Associated Press in 
Albany, N.Y., and later with the 
International News Service in New 
York City. In recent years he edited 
the quarterly Pennsylvania Forests 
for the Pennsylvania Forestry 
Association. 
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United Press International has put 
word on the street that it’s seeking a 
partner for a joint venture involving 
the wire service’s satellite data 
transmission network. 

Though UPI will not name compa- 
nies with which it has had prelimi- 
nary discussions, its executives say 
they are indeed looking for a com- 
munications company with which the 
wire service could jointly own and 
operate the satellite transmission sys- 
tem it uses to transmit news and 
photographs to its clients. UPI would 
retain a majority interest in the joint 
venture to ensure the priority status of 
news delivery. 

The nature and form of the per- 
ceived joint venture remain nebulous, 
with UPI saying only that it wants to 
form such a link in order to further 
reduce communications costs, which 
now account for rougly 30¢ of every 
dollar UPI spends. The wire service, 
which had projected breaking-even 
by the end of 1983, is still losing 
money. UPI officials will not say if the 
company will reach its goal of a $3.5 
million profit in 1984. 

‘This will increase the capacity of 
the present news transmission sys- 
tem, reduce operating costs and 
improve reliability of the service for 
subscribers, while permitting 
introduction of new products such as 
the digital transmission of 
photographs,’ commented William 
K. Adier, UPI’s vice president for 
information services. 

“‘We’re looking ahead, not one year 
or two years, but twenty years,” 
Adler told E&P. He explained that 
UPI’s announcement that it was seek- 
ing a partner was a ‘“‘long term 
positioning move.” 

UPI now owns and operates its own 
satellite uplink at its Dallas, Tex. 
communications headquarters. The 
system is run by a $12 million twin 
Sperry/Univac computer system that 
handies all of UPI’s satellite com- 
munications. UPI has deployed more 
than 2,000 satellite-reciever dishes at 
newspapers, broadcast stations and 
other news gathering agencies in 
North America. The most attractive 








elements of the system to a potential 
partner would be the satellite uplink 
and the communications computer 
system. 

According to Adler, UPI wants to 
form the joint venture with a company 
that already has or plans com- 
munications systems that would 
either augment UPI’s system or add 
redundancy. For example, Adler 
said, UPI can foresee linking with a 
company that has satellite transmis- 
sion facilities overseas — particularly 
in Europe. While UPI’s domestic sys- 
tem is now delivering news to sub- 
scribers over the satellite system, its 
European operations, execept for 
some inter-office communications, 
are still bound to land lines. 

Regarding the satellite transmis- 
sion system, Adler commented, 
‘*There is no reason to go it alone, as 
long as you have complete control 
over it and it does not in any way limit 
the transmission of news.”’ 

He explained, ‘‘UPI’s major 
emphasis must be in newsgathering. 
This is the service our clients buy and, 
as is well known, is an area of rapid 
expansion for UPI. Our subscribers 
expect us to be liberal in our 


expenditures in gathering the news | 


and utterly efficient in the areas of 
overhead and delivery costs.”’ 

In an interview with E&P last sum- 
mer, a group of UPI executives 
indicated they were considering some 
sort of shared use of the wire service’s 
satellite transmission system (E&P, 
July 23, 1983). At that time, Douglas 
Ruhe, UPI co-owner and managing 
director, mentioned digital transmis- 
sion of display advertising and 
photographs, electronic mail and sat- 
ellite-borne data communications as 
potential applications for a joint- 
venture system. Another application 
Ruhe mentioned was a combined 
communications system with the 
Associated Press. 

Though the AP has not been men- 
tioned specifically in UPI’s 
announcement, a dispatch sent over 
UPI wires last week quoted Adler as 
saying, ‘‘The U.S.-based wire ser- 
vices are faced with a fundamental 





A marriage made in heaven? 


Wire service seeks mate for joint venture 
in satellite communications system 


| problem in that each has been forced 


to bear independently skyrocketing 
communications costs in an era of 
rapid innovation and intense capital 
investment requirements. The best 
way to provide access to these 
innovations and improved services in 
the 1980s and beyond is with a shared 
communications system.” 

Adler confirmed published reports 
that UPI has had preliminary dis- 
cussions concerning a potential joint 
venture with Byers Communications 
Systems, Inc., an Atlanta-based com- 
munications and cable television 
firm. He said Byers was only one of 
several companies with which UPI 
has held discussions. 


Scripps-Howard will 
build newsracks 


Scripps-Howard has announced it 
will begin manufacturing newspaper 
racks for sale to the newspaper 
industry through a newly formed sub- 
sidiary, the Berkley-Small Man- 
ufacturing Company. 

The new racks will be available 
after June 9. Until then, the Berkley- 
Small sales force will continue to sell 
racks made by Kaspar Wireworks of 
Shiner, Texas. 

The racks will be built at a new, 
55,000 square-foot facility in Medina, 
Ohio. The facility will feature highly 
automated production equipment that 
Robert C. Hendrich, president of 
Berkley-Small, says will make the 
newsracks ‘‘a product that will be 
sharply competitive with any current- 
ly available in the industry.’ The new 
company will be under the supervi- 
sion of Scripps-Howard’s Man- 
ufacturing Division. 

General manager of the new man- 
ufacturing unit will be Jerold C. Loos, 
formerly vice president of the George 
R. Hall Company, which was ac- 
quired by Scripps-Howard last 
spring. Dennis Bushman, former 
assistant general manager with 
Scripps-Howard Supply Company, 
will be assistant general manager and 
controller of the new company. 
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Times-Mirror Company’s Hartford 
(Conn.) Courant has announced a ma- 
jor expansion and improvement pro- 
gram that will give the paper almost 
unlimited color capability and the 
ability to better handle inserting and 
distribution. 

The Courant will spend $26 million 
improving its downtown Hartford 
publishing plant and to open new 
marketing and packaging centers in 
the Charter Oak area of Hartford. 

The Courant’s Broad Street 
headquarters will be enlarged by 
15,000 square feet in two separate 
additions to the building. An addition 
to the pressroom will house two new 
eight-unit Goss Metroliner web offset 
presses, manufactured by the Graph- 
ic Systems Division of Rockwell 
International. The downtown mail- 
room will be fitted with three new tie- 
ing lines, bringing the number of lines 
to six. 

‘“‘The new presses will greatly 
improve our efficiency,’’ said 
Michael J. Davies, chairman and edi- 
tor of the Courant. ‘‘We also will get 
virtually unlimited color capability 
and compatible print quality.” 

The paper now prints with two 
eight-unit Goss Metros and a 20-year- 
old letterpress that has been con- 
verted to offset. The converted press 
will be retired from live production 
once the new Metros are installed. 

The existing Metros, each 
equipped with a single color half- 
deck, will be upgraded with the addi- 
tion of three new color half-decks to 
each press. The two new presses will 
also be equipped with four color half- 
decks, allowing the Courant to print 
full color on al! section covers daily 
and spot color on some inside pages. 
The presses will be capable of a sus- 
tained running speed of 55,000 copies 
per hour. The increased efficiency of 
the press will allow later daily news 
deadlines. 

Fitted with the new half-decks and 
the new presses, the Courant will be 
able to print process color on up to 
four section covers, front and back, 
running straight out, with up to 12 
spot color positions in a 56 page 
paper. Running collect, the paper will 
be able to print process color on up to 
eight section covers, with 24 spot 
positions available in a 112 page 
paper. The presses will be capable of 
producing up to 128 pages in eight 





sections. 

Though it is not included in the 
expansion project, the Courant is 
presently looking at digital color 
scanning systems to improve process 
color production. It is now using con- 
ventional color separation equip- 
ment. 

Construction is scheduled to begin 
this summer. Installation of the new 
presses will begin in February, 1985, 
with completion scheduled for the 
end of the year. The additions will be 
designed by the Farmington, Conn., 
firm of Russell, Gibson, von Dohlen, 
Inc., in consultation with Ginsberg 
Associates of New York. 

Besides the additions to the down- 
town plant, the Courant plans to move 
its marketing operations to a new, 
27,000 square-foot office building in 
the Charter Oak area of Hartford. The 
building, which is being leased by the 
Courant, will house most of its 
advertising, circulation, promotion 
and research staff, now split between 
the downtown plant and rented space 
elsewhere in the city. 

The Courant has also leased a 
second building in the Charter Oak 
area, this one for its Sunday inserting 
operations. The 33,000 square-foot 
warehouse will be fitted with $3 mil- 
lion in new inserting equipment, 
including two new Harris Graphics 





Hartford Courant plans $26 million expansion 


Will add presses, mailroom equipment 
in its largest ever capital investment 


Corporation 1472 inserting machines. 
The new machines are capable of 
inserting up to 12-into-one in single- 
out mode or six-into-one in double- 
out mode. Inserting for the daily 
Courant will be handled in the down- 
town mailroom with existing equip- 
ment. The daily paper can carry up to 
seven inserts with a pre-printed 
jacket, but only one insert can be 
accommodated without the jacket. 

The Courant, Connecticut’s largest 
newspaper, reports daily circulation 
of 218,415 and Sunday circulation of 
294,051. 


A first in printing 
plate manufacturing 


American Hoechst Corporation’s 
ENCO Printing Products business 
unit has begun manufacturing offset 
printing plates at its Somerville, N.J., 
plant on the first fully-automated pro- 
duction line in the nation. 

The $14 million line, the length of 
two football fields, produces offset 
plates with a continuous electro 
chemical graining process. 

In April, when the final phase of the 
expansion program is completed, 
large rolls of aluminum sheet will 
enter the line and packaged printing 
plates will emerge from the end. 
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Top syndicated properties 


Although the accuracy of some figures provided to E&P may 
be suspect, a survey offers an approximate idea of which 
cartoons and columns appear in the most newspapers 


By David Astor 


The question most asked of E&P 
when it comes to syndication is: what 
comics and columns appear in the 
most newspapers? 

Since there isn’t an equivalent to 
the Audit Bureau of Circulations for 
syndicated properties, no 
independent source can be tapped to 
answer this query. But, by contacting 
various syndicates on an individual 
basis, E&P did manage to get some 
figures. 

There is no guarantee that the 
newspaper numbers are exact, 
however. A spokesperson for Univer- 
sal Press Syndicate contended that 
several syndicates inflate their figures 
and that package-selling can give fea- 
tures higher totals than they would 
have had if sold individually. 

Because of these two reasons, Uni- 
versal declined to provide E&P with 
newspaper totals for any of its fea- 
tures. Also declining were the Tri- 
bune Company Syndicate and Register 
and Tribune Syndicate. Given the 
importance of these three syndicates, 
an effort was made to include their 
properties in the list wherever possi- 
ble. This was done by using estimated 
figures made available in the past. But 
unless otherwise indicated, all the 
rest of the survey’s figures were 





gathered during the last half of 
February. 

A few more things must be men- 
tioned. The numbers provided by the 
syndicates are usually worldwide, 
and might include daily and Sunday 
papers counted separately, not to 
mention college papers. And just 
because a feature has the most papers 
does not necessarily mean that it has 
the most circulation and readership. 
Also, some very successful features 
are not designed to have the kind of 
general-interest appeal that means big 
newspaper numbers. The year pro- 
vided with each E&P survey listing is 
usually for when the feature began 
syndication. But in cases where a fea- 
ture changed syndicates, the year 
given might be for when the property 
came to its current syndicate. 


The survey does not include fea- 
tures distributed by major wire ser- 
vices such as AP and UPI. 


Given the number of smaller syn- 
dicates and self-syndicated people, it 
is possible that some comics and col- 
umns with 500 or more newspapers, 
and some editorial cartoons with 100 
or more papers, may have been left 
out of the survey. Contact E&P if this 
is the case, and the features will be 
listed in a future issue. 

















Who Are You? 


The Personality Profiie Quiz Will Tell You 

Readers always want to learn more about themselves. This weekly quiz 
by Dr. Salvatore Didato combines reader involvement, self-help and 
fascinating personality insights your readers will appreciate. Each col- 
umn contains a reader quiz, explanations of each answer and a scoring 
key. Typical quiz topics: How romantic are you? Does a little drinking 
help your thinking? How much do you know about children? Trans- 
mitted each Monday by wire, available by mail; length, 900 words. 


SYNDICATION SALES 


To order call Chuck Weiss, Joe Vallely 212-972-1070/Paul Finch 213-852-1579. 














© 1958 UNITED FEATURE SYNDICATE, INC. 


‘Peanuts’ had the most papers in E&P 
survey of top syndicated features. 


TOP COMICS 


1. ‘‘Peanuts,’’ by Charles Schulz, 
United Feature Syndicate, started 
1950, 1,941 papers. 

2. ‘‘Blondie,’’ Dean Young and 
Mike Gersher, King Features Syn- 
dicate, 1930, about 1,900. 

3. ‘‘Beetle Bailey,’’ Mort Walker, 
King, 1950, about 1,660. 

4. ‘‘Garfield,’’ Jim Davis, United, 
1978, 1,508. 

5. ‘‘Hagar the Horrible,’’ Dik 
Browne, King, 1973, about 1,475. 

6. ‘‘Frank & Ernest,’’ Bob Thaves, 
Newspaper Enterprise Association, 
1972, 1,269. (Comic may benefit from 
being part of NEA package of features 
sent to about 700 papers.) 

7. ‘Andy Capp,”’ Reggie Smythe, 
Field Newspaper Syndicate, 1963, 
about 1,200. 

8. ‘‘The Born Loser,”’ Art Sansom, 
NEA, 1965, 1,131. (See note with 
number 6.) 

9. ‘‘The Family Circus,’’ Bil 
Keane, Register and Tribune, 1961. 
over 1,000 (as of January 1984). 

10. ‘‘Heathcliff,’’ George Gately, 
McNaught Syndicate, 1973, almost 
1,000. 
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11. “‘Hi & Lois,’’ Mort Walker and 
Dik Browne, King, 1954, about 975. 

12. “‘B.C.,’’ Johnny Hart, Field, 
1958, over 900. 

13. ‘“The Wizard of Id,’ Brant Par- 
ker and Johnny Hart, Field, 1964, 
over 900. 

14. ‘‘Barney Google and Snuffy 
Smith,’’ Fred Lasswell, King, 1919, 
about 810. 

15. ‘‘Shoe,’’ Jeff MacNelly, Tri- 
bune, 1977, over 800 (as of October 
1983). 

16. ‘“‘Dennis the Menace,’’ Hank 
Ketcham, Field, 1951, over 800. 

17. ‘“‘Nancy,”’ Jerry Scott (daily) 
and Al Plastino (Sunday), United, 
1940, 732. 

18. ‘“‘Berry’s World,”’ Jim Berry, 
NEA, 1965, 729. (See note with num- 
ber 6.) 

19. ‘‘Archie,’’ King, 1956, about 


20. ‘‘The Phantom,”’ Lee Falk and 
Sy Barry, King, 1936, about 575. 

21. ‘‘Bloom County,’’ Berke 
Breathed, Washington Post Writers 
Group, 1980, 521. 

22. ‘‘Alley Oop,’’ Dave Graue, 
NEA, 1933, 521. (See note with num- 
ber 6.) 

23. ‘‘The Lockhorns,”’ Bill Hoest, 
King, 1968, about 520. 

24. ‘‘Marmaduke,’’ Brad 
Anderson, United, 514, 1973. 

25. ‘‘Bugs Bunny,’’ Warner Broth- 
ers, NEA, 1943, 511. (See note with 
number 6.) 

26. ‘‘Winthrop,’’ Dick Cavalli, 
NEA, 1966, 508. (See note with num- 
ber 6.) 

27. ‘‘Prince Valiant,’’ John Cullen 
Murphy, King, 1937, about 505. 

28. ‘‘Mary Worth,”’ Allen and John 
Saunders & Ken Ernst, Field, 1937, 
over 500. 


29. ‘‘The Amazing Spider-Man,” 





Stan Lee & Fred Kida (daily artist) 
and Floro Dery (Sunday artist), 
Register and Tribune, 1977, over 500 
(as of July 1983). 

30. ‘Dick Tracy,’’ Max Collins and 
Dick Locher, Tribune, no starting 
date available, over 500 (as of October 
1983). 

Note: Garry Trudeau’s Universal- 
distributed ‘‘Doonesbury’’ had more 
than 700 papers before going on sab- 
batical over a year ago. This would 
have probably placed it in at least 17th 
place in the survey. The strip is sched- 
uled to return this September. And 
other Universal, Tribune, and Regis- 
ter and Tribune comic properties may 
have made the top 30 if the three syn- 
dicates had agreed to provide figures. 


TOP EDIT. CARTOONS 


1. Pat Oliphant, Universal, no start- 
ing date available, about 500 papers 
(according to Universal’s ad in the 
1982 E&P Syndicate Directory; figure 
may have changed significantly since 
then). 

2. Jeff MacNelly, Tribune, about 
1971, over 400 (as of October 1983). 

3. Ranan Lurie, Universal, no start- 
ing date available, about 400 (accord- 
ing to 1984 Guinness Book of World 
Records). 

4. Mike Peters, United, 1972, 279. 

5. Paul Conrad, Los Angeles Times 
Syndicate, 1973, 175-200 ‘‘depending 
on Reagan’s popularity.” 

6. Jim Borgman, King, 1980, about 
150. 

7. Doug Marlette, King, 
about 125. 

8. Dick Wright, United, 1982, 123. 

9. Herblock, Field, 1946, over 100. 

Again, there may have been several 
other Universal, Tribune, and Regis- 
ter and Tribune properties that might 
have made this list if the figures were 


1975, 





provided. 

Also, numerous editorial cartoon- 
ists sold in package arrangements 
have over 100 papers. At NEA, these 
include Etta Hulme, started about 
1978, 414; Calvin Grondahl, 1977, 
410; ‘‘Scrawls,’’ 1977, 408; Ed Stein, 
1979, 386; and Jim Larrick, 1981, 329. 
Copley News Service said Steve Kel- 
ley, started 1983; Dana Summers, 
1980; Bob Englehart, 1983; and Ken 
Alexander, 1983, have over 100 pap- 
ers. Field ‘‘Best & Wittiest’’ package 
cartoonists such as Kate Salley Pal- 
mer may also have more than 100. 


TOP COLUMNS 


1. ‘“‘Dear Abby,’’ Abigail Van 
Buren, Universal, no starting date 
available, over 1,000 papers (accord- 
ing to Universai’s ad in the 1982 E&P 
Syndicate Directory; figure may have 
changed significantly since then). 

2. Ann Landers, Field, 1955, over 
800. 

3. ‘‘Washington Merry-Go- 
Round,’’ Jack Anderson, United, 
1969 (when he took charge of column 
from the late Drew Pearson), 794. 

4. “‘At Wit’s End,’’ Erma Bom- 
beck, Field, 1970, over 700. 

5. Art Buchwald, L.A. Times (syn- 
dicating him since 1966), almost 600. 

6. ‘‘Hints From Heloise,”’ Heloise, 
King, 1961, about 510. 

When it comes to columns from the 
three major syndicates not providing 
fi igures, Universal’s ‘‘A Conservative 
View”? by James J. Kilpatrick and 
‘““Your Money’s Worth’’ by Sylvia 
Porter—among others—might have 
made the list. Also, health columnist 
Dr. Lawrence Lamb is carried by 627 
papers via NEA, which started offer- 
ing him in 1970; and Robert Wallace's 

* Tween 12 & 20” is run by about 500 
papers. via Copley. 





‘On The Fastrack’: a different strip for King Features 


King Features Syndicate, in a 
departure from its usual offerings, is 
introducing a ‘‘contemporary”’ comic 
this month. 

Over 20 newspapers have already 
picked up Bill Holbrook’s ‘‘On The 
Fastrack,’’ including the Dallas 
Times Herald, Atlanta Journal and 
Constitution, San Antonio Light, Los 
Angeles Herald Examiner, San Fran- 
cisco Examiner, Detroit Free Press, 
and Rocky Mountain News. 

The comic focuses on the people 
working for Fastrack, Inc., which is 
headed by the ‘‘tough’’ and ‘‘ruth- 
less’’ Rose Trellis. 

One major character is Bob Shirt, 
who is somewhat modeled after car- 
toonist Holbrook. The 25-year-old is 
a “‘gentle soul’’ with ‘‘simple goals: 











[onvrer HELP me YP WELL, T'S 


BOXERS 





AFTER SHE AND DAD SPLIT, SHE STARTED » 
DATING PROFESSIONAL WRESTLERS! THEN 
SHE WENT WITH FOOTBALL PLAYERS, SEMIPRO 
, TENNIS PROS AND 
SEE THE PATTERN? 


SHE'S WORKING HER. 
WAY UP THE EVOLUTIONARY 
SCALE ! 


NOW ART. 











Laurel tells Bob Shirt abou? the origin of her mother’s dating species. 


comfort, security, love and an occa- 
sional lobster dinner.’’ He is not too 
comfortable with executive 
infighting. But in one strip, he does 
make his contribution to the *‘execu- 
tive roulette’ office pool for guessing 
who will be fired next. 

There is also Art Welding, the 





office gossip who is very comfortable 
in a corporate environment. There is 
Bud Spore, the 17-year-old computer 
department head who “‘interfaces 
better with his terminal than em- 
ployees.’’ When the pressure of 


(Continued on page 46) 
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SYNDICATES 


Bill Holbrook 





(Continued from page 45) 
dealing with computers all the time 
brings him close to a nervous break- 
down, he takes a break—by playing a 
video game. 

And there is Melody Acapella, a 
single, working parent who is ‘“‘trying 
to make it through life without joining 
a video dating service.’’ Her daughter 
is the precocious eight-year-old 
Laurel. 

Holbrook, 25, is editorial staff artist 





for the Atlanta Constitution, where he 
draws maps, charts, floor plans, and 
illustrations for the op/ed page. He 
creates ‘‘Fastrack’’ at home. The 
Huntsville, Ala., native received a 
bachelor of fine arts degree from 
Auburn University, and worked as a 
graphic artist for a design studio and 
engineering firm. He has done car- 
toons for various Alabama papers, 
including a weekly editorial cartoon 
for the Monroe Journal. 





A twice-weekly column by best- 
selling author, professor, speaker and 
tv personality “‘Dr. Love”’ (a.k.a. Dr. 
Leo F. Buscaglia) was introduced this 
month by the New York Times Syndi- 
cation Sales Corp. 

‘Living & Loving’’ has already 
been picked up by newspapers such 
as the Los Angeles Times, San Fran- 
cisco Examiner, Denver Post, Dallas 
Times Herald, San Antonio Express 
News and Seattle Post-Intelligencer. 

Newsweek last year called Dr. Bus- 
caglia ‘‘the most conquering hero on 
the best-seller lists since Garfield the 
cat.”’ His books include Living, Lov- 
ing and Learning; Personhood and 
Love. The last originated from his 
highly popular University of South- 
ern California course of the same 
name. He is an education professor at 
USC, where he received his master’s 
and doctorate in language and speech 
pathology. 

In one column, Dr. Buscaglia 
wrote: ‘‘Sometimes I think that our 
best instincts are the ones that are 
often the least heeded. We want to tell 
our kids that we love them. We want 


‘Loving’ column 


starts with N.Y. Times syndicate 


to tell our spouses how much we care. 
We think of that person who would 
love to get a letter from us. With all 
these positive plans in mind, we wait 
for an opportune moment, a more 
convenient time, which never comes. 
Our lives are paved with ‘I meant to 
do thats.’ The time to do it is now!”’ 

In another column, he stated: ‘‘We 
learn to love! We would like to believe 
that love is with us from birth waiting 
to blossom forth at some magic 
moment and radiate for a lifetime. The 
reality, as most of us have found, is 
that while we all have a potential to 
love, it is up to us as to how much we 
live it, develop it and teach it to oth- 





Dr. Leo F. Buscaglia 


Other columns from the man also 
known as ‘‘Dr. Hug’’ (he embraces 
people all the time) discuss such 
topics as aging and ‘‘tv and love.”’ 











KEEP YOURSELF UP-TO-DATE 
WITH WHAT IS GOING ON IN 
AUSTRALIA BY SUBSCRIBING TO 


ADVERTISING NEWS 


(published every second Friday), the oldest established 
and liveliest newspaper covering the advertising and 
communications industry in the very active and growing 
Australian market. 

=a a ek eee eee eee eee ee ee 
ADVERTISING NEWS 

Yaffa Building, 432 Elizabeth Street 

Surry Hills N.S.W. 2010, Australia 


Send a copy of each issue for one year (26 issues)— 
Annual Subscription to U.S.A. for $A 88.00. Payment 
must be made by bank draft in Australian currency. 
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New approach, name, site for TCS 


The Tribune Company Syndicate 
(TCS) June 1 plans to expand its 
operations, change its name to Tri- 
bune Media Services, and move its 
headquarters to Orlando, Fla. 

The announcement was made just 
prior to E&P press time. 

Tribune Media Services will 
include TCS’s present syndicate 
operations plus the Tribune 
Telepublishing group in Chicago, the 
Electronic Information Services 
group in Orlando, and the Torrington/ 
Tribune Data tv listing service in 
Glens Falls, N.Y. 


“We will continue to provide the 
kinds of services to our more than 
2,000 newspaper clients around the 
world that we have for 51 years,”’ said 
TCS president and chief executive 
officer Robert S. Reed. ‘“‘But most 
importantly we will be developing and 
marketing products for all forms of 
electronic media.”’ 

The syndicate, which will be situ- 
ated in a newly-remodeled building 
across the street from the Tribune 
Company’s Orlando Sentinel, will 
continue to develop new features for 
newspapers but will do so with the 





goal of marketing its properties to all 
forms of media. 

‘‘We want to offer a writer or an 
artist the exposure of not only news- 
papers but television—both free and 
cable—book publishing, movies and 
whatever other forms of media 
emerge,’’ Reed said. 

He noted that the company is 
already working on an electronic pro- 
gramming guide for cable tv, a nation- 
al teletext newspaper service, and 
specialized electronic services for 
shopping malls and hotels. 





Tampa Tribune note 


The Tampa Tribune is not owned 
by the same Tribune Co. that owns 
the Chicago Tribune, as was implied 
in last week’s story about cartoonist 
Wayne Stayskal’s impending move to 
the Florida daily. The Tribune Co. as 
it relates to the Tampa newspaper is a 
wholly-owned subsidiary of Media 
General, Inc. 





See page 32 for a story on syndicate 
educational involvement. 
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FEATURES AVAILABLE 





ANNOUNCEMENTS 


ANNOUNCEMENTS 





BUSINESS OPPORTUNITIES 


NEWSPAPER BROKERS 





CARTOONS 


| HOME 





EDITORIAL CARTOONS and comment, 
Church directory illustrations, horo- 
scope, movie reviews, crossword puz- 
zles, humorous cartoons, other quality 
features for the weekly editor (offset). 
Mark Morgan, Inc, PO Box 995, Newnan 
GA 30264; (404) 253-5355. 


ENTERTAINMENT 


CELEBRITY INTERVIEWS, movie re- 
views, ‘Around Entertainment’ with 
photos. Our 12th year. International 
Photo News, Box 2405, West Palm 
Beach FL 33402. 


GENERAL 


SHAKING YOUR FAMILY TREE— 
Informative, lively, weekly column about 
genealogy (America’s third largest hob- 
by) and how to trace your roots. Appears 
in Los Angeles Times, Pacific Northwest 
newspapers. Samples, rates: Myra Van- 
derpool Gormley, 8402 57th Street 
West, Tacoma WA 98467; (206) 564- 

















THE COLUMN THAT COULD CHANGE 
YOUR (READER'S) LIFE! 
“‘JustBetweenUS” by Ted Hilgenstuhler 
Subjects of universal appeal to the com- 
mon man. Some funny; some 
informative; all important. Now appear- 
ng in (Los Angeles) Parklabrea News. 
26 columns immediately available. FEA- 
TURES SYNDICATE, PO Box 4721, 
— Hollywood CA 91607; (818) 769- 





WEEKLY? Here's your complete package 
of over 30 reader-wanted features. 
Crossword, astrology, Weight Watchers, 


care, health, cartoons, fillers, and much 
more. Write for FREE samples of SUB- 
URBAN FEATURES, PO Box 91460, 





HEALTH 


“Senior Clinic.’ Specialist treats medic- 
al problems past middle life. Warm, Wit- 
ty, Authorative. Samples. HFM Enter- 
prises INC. Box 307, Edmonton, Abler- 
ta, Canada, T5J 27; (403) 973-2361. 
SORA BR RE EE A SEY 








TV personalities, antiques, sports, child | 


Mobile AL 36691 or call; (205) 343- |} 
1717. 


| CRACKERJACK new column—a real 
prize. ‘Your Home Decorator." Sam- 
ples. Milligan Syndicate, Box 14, Dun- 
dee IL 60118; (312) 428-8902. 


MONEY 


|‘MORE FOR YOUR MONEY"—Proven 
| weekly column and fillers of money sav- 
| ing consumer news. Mike LeFan, 1802 
|S 13th, Temple TX 76501. 


| MOVIE REVIEWS 


‘MINI REVIEWS (Cartoon illustrated). 
| Great for weekend section or entertain- 
| ment pages. Camera ready. Star photos. 
|Our 10th year. Cineman Syndicate, 7 
| Charles Court, Middletown NY 10940; 
| (914) 692-4572. 

















INVESTOR WANTED 
SMALL MARKET RADIO GROUP 
OPERATOR: Seeks investment 
group or partner for further 
expansion. Currently have stations 
in IL and LA with exceilent potential 
for expansion. Management has 
extensive experience in large and 
smali markets. Investment of 
$750,000 cash and management 
buy-out contract required for con- 
trolling interest. Contact William J. 
Clark, WJEQ-FM, 1506 E. Jackson, 








Macomb IL 61455. 








EDUCATIONAL 
OPPORTUNITIES 





MUSIC REVIEWS 


| POP MUSIC REVIEWS 

| The latest in rock music and videos re- 
viewed one column per week. Photos. 
Perfect for your teen-young adult read- 
ers. Also weekly TV column, focusing on 
networks, cable, etc. Photos, samples, 
rates, The Style Syndicate, 16 Franklin 
on NY 11557; (516) 374- 








REAL ESTATE 


HOUSE CALLS-Houston Post, Miami 
Herald, 90 others. 4 national awards; 
one said ‘‘concise, entertaining, wealth 
of real estate knowledge, solid writing 
skills.’’ 8th year. Edith Lank, Box 
18447, Rochester NY 14618; (716) 
271-6230. 





REPORTER seeking advancement? Col- 


lege graduate? Take a year out to move | 
up. Limited number of internships— | 
print and broadcast—with II!inois State- | 


house press corps through Sangamon 


State University's master’s degree Publ- | 


ic Affairs Reportin 


r program. Stipend 
and tuition waiver. 


Director, Sangamon State University, 
Springfield IL 62708. 

NEWSPAPER APPRAISERS 
NEWSPAPER APPRAISALS for estate 








planning, tax, partnership, loan, | 


depreciation, insurance, corporate and 
personal worth. Sensible fees. Brochure 
Krehbiel-Bolitho, Inc., Robert N. 
Bolitho, PO Box 7133, Shawnee Mission 
KS 66207. 





RELIGION 


NEWSPAPER BROKERS 





|COMPLETE RELIGIOUS news service, 
joptional columns and cartoon. Rates 
!and samples, Publishers’ News Service, 

215 E. Missouri, Suite C, Phoenix AZ 
85014; (602) 246-9600. 


ALAN G LEWIS, MEDIA BROKER 
On file over 100 active qualified buyers 
for daily, top weekly or shopper publica- 
tions. Ridge Rd, Hardwick MA 01037; 
(413) 477-6009. 





WINE 


“WINE ON THE TABLE,” weekly, 425 
words, now in 16th year. William Clif- 
ford, PO Box 195, Morris CT 06763; 
(203) 567-5336. 
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BUSINESS OPPORTUNITIES 


BUSINESS OPPORTUNITIES 





MILITARY TIMES news magazine, now 
published in Colorado Springs, has worl- 
dwide potential. We need limited partn- 
ers or other investors. Send for pro- 
spectus: MTNM, PO Box 14202, Peter- 
son AFB CO 80914. 


FOR SALE: 
ESTABLISHED 
PHOTOGRAPHIC 
STUDIO 
Established Connecticut 
Photographic studio for 40 
years. Exclusive Contract with 
Prosperous Daily Newspaper. 
Additional Commercial, Wedd- 








CALIFORNIA legally adjudicated news- 
paper directed towards elderly market 
seeks 4 people. 2 with advertising, 1 
graphic artist and 1 typesetter to Buy in 
as limited working partners. $20,000 
cash required. (805) 323-2430 or 














| (805) 872-2631 after 5. 


The East’s largest Newspaper 
Production Conference... 


AMERICA* EAST 


March 28-30, 1984 
Hershey Lodge & 











Appraisals, Mergers, Sales. 
No Charge for Consultation. 
WHITE NEWSPAPER SERVICE 
James W.R. White 
Box 109, McMinnville TN 37110 
(615) 473-2104 or 473-3715. 


Above Average 
PERFORMANCE 
SYD S. GOULD ASSOCIATES, Inc. 
Rte 1, Box 146, Theodore AL 36582 
(205) 973-1653 


BILL MATTHEW COMPANY conducts 








professional, confidential negotiations | times cash flow. Call Dick Briegs at 


for sale and purchase of highest quality 


daily and weekly newspapers in the | 
country. Before you consider sale or pur- | 


chase of a property, you should call 


(813) 733-8053 daytime; (813) 446- | 


0871 nights: or write Box 3364, 


Clearwater Beach FL 33515. No obliga- | 


tion, of course. 

BROKERS and CONSULTANTS 
for the purchase and sale of 
WEEKLY AND DAILY NEWSPAPERS 
B GRIMES & CO, iNC 
1511 K St, NW 
Washington DC 20005 








Brokers You Can Trust 
Nationwide Service 


; \ pplication deadline | 
April 1. Write Bill Miller, PAR Program | 


CRIBB MEDIA SERVICES 


; Newspaper Sales-Appraising- 


Consultin 


John T. Cribb, PO Box 1220, Townsend 


MT 59644; (406) 266-4223. 
EDWIN O. MEYER, BROKER 





| Appraisals-Sales-Consultation-7200 


Hermitage Rd, Richmond VA 23228; 


| (804) 266-1522. 





JIMMY CROWE 


CONFIDENTIAL NEGOTIATIONS 
Specializing in the best Southern mar- 
kets. 114 Wickersham Dr, Savannah GA 


| 31411; (912) 598-0931, day or night. 





KREHBIEL-BOLITHO, INC 
Brokers-Appraisers-Consultants 
Over 550 Newspaper Sales 
ROBERT N. BOLITHO 
PO Box 7133, Shawnee Mission KS 
66207. Office: (913) 381-8280 
MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair CA 91763 
(714) 626-6440 
To Purchase or Sell a Newspaper 
JAMES A, MARTIN ASSOCIATES 
Call Day or Night; (614) 889-9747 
PO Box 20533, Columbus OH 43220 


NEWSPAPERS FOR SALE 














| BOSTON—young growing established 
| tabloid shopper serving affluent 
| bedrooms of the Big Bean—Ready for 


absorption. Excellent tax carry over- 
$150,000 firm. Owner financing. Box 


73, Hardwick MA 01037. 


| SPORTSWRITER’S DREAM—A unique, 
| weekly s' 
| sale in 





rts features newspaper for 
ooperstown-Oneonta-Upstate 
New York area. Coverage includes Base- 


| ball Hall of Fame, Soccer Hall of Fame, 

NY Yankee Class A farm team, big-time 
| collegiate soccer and basketball, polo, 
| motocross in scenic upstate. This sports 


paper is 20 months old and ready to fly. 
It's your dream a $25,000. Call or 
write The Sporting Eye, Box 308, Oneon- 


| ta NY 13820; (607) 432-4708. 





SMALL OREGON MONTHLY in growing 


| Mt. Hood resort area. Second-class per- 


mit, subscriber list, strong reputation for 
editorial excellence. No competition. 
Great potential. Ideal mom-and-pop 


| operation in beautiful Oregon Cascades. 
| Reply Box 7044, Editor 


| EXCELLENT CASH FLOW—SE weekly 


Publisher. 





with 3000 paid circulation. Reali estate 
and job err business included. Ask- 
ing price of $450,000 cash is just over 5 


(803) 681-5252. R.A. MARSHALL & 
COMPANY. MEDIA INVESTMENT 
ANALYSTS & BROKERS. 508A PINE- 
LAND MALL OFFICE CENTER. HILTON 
HEAD ISLAND SC 29928. 


WEEKLY NEWSPAPERS 
100 DOWN 





| Montana county exclusive in mountains, 


includes real estate. 
$125,000 DOWN 
Idaho 3 paper chain, agriculture area, 
includes wy oy apartment. 
$60,000 DOWN 


Idaho weekly with shopper in nice loca- 
tion, job printing and 4 unit web press, 
owner may seli newspaper and printing 
separately. 


| 
| (202) NAtional 8-1133 


ing & Portrait photos, leads to 
annual Gross close to six Fi- 
gures. Good opportunity for 
you or middle-aged Photo- 
grapher wishing to have his 
own business. Owner retiring. 
Box 7019, Editor & Publisher. 


Convention Center 
Hershey, Pa. 


WAYNE CHANCEY PRINT SHOP 
CONSULTANTS/INVESTORS Montana: Excellent shop, extremely 
d AL 36345 ; Clean business doing 1.2 million. 
Wayne Chancey (208) 693-2619 | Includes prime real estate. $250,000 
: | down on ,000. 

Jim Hall (205) 566-7198 | CALL US (406) 654-4223 
Pacific NW Newspaper Associates JOHN N. JEPSON AND ASSOCIATES 
Rod Whitesmith, (206) 892-7196 John T. Cribb, PO Box 1220, Townsend 
Box 4487, Vancouver WA 98662 





exhibitor information available 
by calling 717-234-4067. 











MT 59644, 








Registration materials and | 
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NEWSPAPERS FOR SALE 


PUBLICATIONS AVAILABLE 


CABLE TV 


MAILROOM 





NEVADA—Today it’s a country weekly in 
Southern Nevada priced at $45,000, 
but tomorrow it will be as big as you can 
make it. Contact Bill Sheldon, 624 E. 
Douglas, Wichita KS 67202; (316) 
263-1286. 

NEWSPAPERS FROM $50,000 
Many $100,000-$150,000 with owner 
financing. James A. Martin Associates, 
Box 20533, Columbus OH 43220; 
(614) 889-9747. 





GOING FAST: ‘‘How to Purchase a News- 
paper and Succeed.” Be ready when 
opportunity knocks. Inside details, 
appraisals, tax tips, sample contracts by 
publisher-editor-broker Jay Brodell. 
$22.50. Mountain West Publishing Co, 
Box 1841, Grand Junction CO 81502. 
SOURCES & STRATEGIES FOR 
INVESTIGATIVE REPORTERS— 
cunning notion how to build corporate 
profiles by award winning journalist Alan 








NORTH CAROLINA WEEKLY serving two 
counties in industrialized area. Highly 
profitable return to man and wife team 
on $125 thousand gross. Edwin 0. 
Meyer, Broker, 7200 Hermitage Rd, 
Richmond VA 23228. 

NORTHERN CALIFORNIA weekiy 212K 
gross PROFITABLE with unlimited 
potential, $95,000 terms. Contact 
— 216 W. Perkins, Ukiah CA 








SMALL CALIFORNIA DAILY. Attractive- 
ly priced. Profitable. Community enjoys 
exceptional =, Modern plant and 
equipment. Box 6743, Editor & Pub- 
lisher. 

SUCCESSFUL TV Magazine Zone 3. 
Unlimited growth potential. $50,000. 
Reason for selling; We own another TV 
Magazine (same name) in neighboring 
city. Only serious inquiries from those 
who love publishing. (919) 471-0378. 
SE weekly & commercial web-printing 
operation. 20,000+ controiled dis- 
tribution. 2nd class permit. Excellent 
rowth market & potential. Extra nice 
acilities. Asking $630,000. Call Dick 
Briggs at (803) 681-5252. R.A. MAR- 
SHALL & COMPANY. MEDIA 
INVESTMENT ANALYSTS & BROKERS. 
508A PINELAND MALL OFFICE CEN- 
TER. HILTON HEAD ISLAND SC 
29928. 











NORTHERN NEVADA prize aes 
county seat adjudicated weekly, 150 

circulation, $125,000 gross, asking 
$100,000. David Shire, PO Box 704, 
Battle Mtn NV 89820. 

CENTRAL CALIFORNIA coast twice a 
week 20,000 free community news- 
paper. Carries -_ and major advertis- 
ers. $250,000 gross. Profitable, 
$200,000 down. Reply Box 6747, Edi- 
tor & Publisher. 





Gougenheim. $25 plus $1 handling. 
Salem Press, PO Box 3158, Gresham 
OR 97030. 


SHOPPING GUIDES 





COMPLETE set-up for audio, video and 
character-generated news channel 
operation. Texscan flexicaster with re- 
mote keyboard and spares. Hitachi FP- 
15 camera with portable recorder. Sony 
¥s"" player/recorder. (214) 675-5626, 
Dan Dwelle. $27,500. 


CAMERA & DARKROOM 


SQUeeze Lenses, new and trade 
me 
Manufacturer/Specialists since 1968 
New, super designs surpass all 
VARIABLE OR FIXED, 2 to 25% 
CK Optical (213) 372-0372 
Box 1067, Redondo Beach CA 90278 











ESTIL CRADICK 
950 Parkwood Drive 
Dunedin FL 33528; (813) 733-1678 


WORKSHOPS 


WORKSHOP on Catholic Church for 
journalists 25-26 June, sponsored by 
Jesuit-run Weston School of Theology. 
Ten speakers include Richard McBrien 
of Notre Dame on Church and politics, 
Bryan Hehir on bishops’ pastoral letter 
on war and peace, Bishop James Hoff- 
man on Vatican governance, Brian Smith 
of MIT on Church and Latin American 
revolutions. Contact Richard Clifford, 
S.J., Weston School of yresiedy, Cam- 
bridge MA 02138; (617) 492-1960. 











INDUSTRY SERVICES 


CIRCULATION SERVICES 


LEVIS SALES SELLS! The finest quality 
new home delivery customers via tele- 
phone sales and boy crews, national re- 
—* for action call; (201) 966- 











MARKETING PAPERS for the 80’s to 
survive through the 90's and beyond. 
From carrier to mail with expertise 
in . . .Renewal systems in advance 
carrier and mail programs . . .Phone 
and crew solicitations . . . Voluntary 
paid and other conversion pro- 
grams . . .Promotions, single copy 
sales, MBO and financial man- 
agement . . .Personnel development 
and specialized training . . . and 
much, much more. 

Call Kevin S. Pappert, (313) 683-2963 
Circulation Consultant for Newspapers 





$10K DOWN buys central Texas weekly, 
owner carry $30K note for ten years. 
Established 1890. Associated Texas 
eg aie Inc., Bill or Ed Berger, 
1801 Exposition Bivd., Austin TX 
78703; (512) 476-3950. 


WEST CENTRAL FLORIDA. Successful 
l-year old weekly newspaper. Billed 
$208,000 first year. Fast growing non- 
competitive market. Jim Odum, PO Box 
912, Land O' Lakes FL 33539; (813) 
996-2786. 





CONSULTANTS 


COMPUTER SOFTWARE 


CUTLER-HAMMER conveyors and spare 

parts. Also new Crabtree conveyors and 

spare parts. 

Rollertop conveyors, all sizes 

Bottom wrappers 

Sta-Hi 251 stackers 

Cutler Hammer, |, II, Ill Stackers 

Baldwin Count-O-Veyors 104A's 

Truck Loaders 

Sheridan 48P 

45° and 90° Floor Curves 

Fly table for Muller inserter 
NORTHEAST INDUSTRIES 

(213) 256-4791 

FOR SALE: 4 Cutler-Hammer Mark IV 

Stackers with in-put conveyors as is or 

parts. Bill MacLachlan, The Detroit 

News; (313) 977-2010. 








BILLING SOFTWARE 
Designed by a publisher for ease of 
operation by non-computer users. Prints 
Journals, Bills, Aging and many unique 
Saies Reports. Single or Multi-Zone ver- 


sions available to run on Tandy/Radio- | 
Shack computers. Call or write for sam- | 


ple reports. Publisher Control Systems, 
223 West Fifth Street, Shawano WI 
54166. Jim Sutton or Steve Kuckuck; 
(715) 526-6547. 

SYSTEM 390 
Display ad scheduling and billing. 
Classified ad typesetting and billing. 
Circulation management. 
Typesetting interface and editing soft- 





ware. 
Software for TeleVideo multi-user sys- 
tems. IBM, DEC and most other 
microcomputers. Demo disks available. 
Free brochures and sample reports. 
Pacific Sun Computer Systems, Box 


5553, Mill Valley CA 94942; (415) | 


383-4500. 


CIRCULATION-$1195 
Software for TRS8OIII & 4. Does it all. 
Demo disk, $50, refundable. 500 to 
30,000 circulation. 1 or more papers, 
sub-non-sub. For information write: 
BURCO Systems, Inc., PO Box 68, Grid- 
ley CA 95948. (AMICO software dis- 
tributors); (916) 846-3661. 








YOUR NEWSPAPER probably has dis- 
covered the Model 100 from Tandy, the 
sharpest portable computer on the mar- 
ket. We have software to make it com- 
municate with your newsroom system. 
We're news people and we talk your lan- 
guage. We're Saturday Software. Call us 
at (606) 739-6088. 





GRAY & BORING? Will redesign weekly 
or daily papers. Rates vary. Advice on 
graphics-layout-color. (317)675-4742. 


Publication Design 
A custom “reader friendly” design can 
spark community interest and make the 
most of editorial effort. PHOTON 
Graphics, Robert D. Tonsing, 615 S. 
pany Denver CO 80209; (303) 744- 








SCENIC MIDWEST college town. Histor- 
ic homes, excellent schools. Main Street 
full of retail. Newspaper/shopper com- 
bination grossing $200,000 with no 
competition. Close to major university/ 
sports/cultural center. Box 7028, Editor 
& Publisher. 


WEEKLY near Houston $64,000 gross 
1983. This year projection $80,000. | 
High growth area. Negotiable—good ter- 
ms. Carla Schmeider, PO Box 718, 
Brookshire TX 77423; (713) 934- 
8397. 








NEWSPAPERS WANTED 
VETERAN NEWSMAN wishes to buy | 
established weekly grossing $150,000- 
$160,000 in southern New York, west- 
ern Connecticut or northern New Jersey. 
Can put up substantial down payment for 
right property. Box 7040, Editor & Pub- 
lisher. 


PUBLICATIONS AVAILABLE 


“HOW TO MAKE $100,000 A Year 
Publishing Newsletters." Free details. 














Box 34312. Bethesda MD 20817. 
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MARKETING & 
READERSHIP RESEARCH 


WE'RE IMPROVING AD REVENUE 
THROUGH MARKET RESEARCH 


The first goal of a market research com- 
pany is to provide its clients with 
accurate readership research. OMNI- 
RESEARCH believes the role of a news- 
paper research firm doesn't end there. 
For each of our clients, we create a 
unique competitive edge that results in 
improved ad lineage from their advertis- 
ing base. 

We aim to become part of your manage- 
ment team. From our presentations to 
top management, to our sales seminars 
with your sales force, we work to make 
your research data a useful and profit- 
able tool. 

We welcome the opportunity to show you 
just how profitable, productive and 
affordable research can be. Call our 
Director of Newspaper Research, Jack 
Brodbeck collect, at (305) 746-3335. 


OMNI-RESEARCH 


ADMANAGER 
(formerly ADmaster) 
Established, powerful, versatile, user 


friendly, ADmanager is a newspaper | 


advertising scheduling, billing, and 
sales reporting software system for 
microcomputers. It runs on Apple or CP/ 
M. Complete hardware/software package 
available. Write or call for brochure and 
report package. Sunlight Software, PO 
Box 100, Forestville CA 95436; (707) 
887-7141. 








COMPUTER SOFTWARE 


HENDRIX 6400 Front-end System, with 
8 Edit Ill terminals. Excellent unit, al- 
ways under full service contract. Avail- 
able immediately. $22,000. Marc 





Anthony, Star-Herald Publishing Com- | 


pany, Scottsbluff NB; (308) 632-0670. 
HARRIS Computype double wide sys- 
tem, with 6 floppy disc drives, 6 Com- 
puedit terminalis, 3 of which can be used 
for classified. Computype classified sys- 
tem and interface units included. Avail- 
able immediately. $10,000. Marc W. 
Anthony, Star-Herald Publishing Com- 
pany, Scottsbluff NB; (308) 632-0670. 


FIRE PREVENTION 








@ 24P-48P and 72P SHERIDAN/ 
HARRIS Pbpb gaa gt pro- 
duction; refurbished and installed in 
your plant; br Sgr, ram included. 
@ WANTED TO BUY: 48P and 72P late 
model stuffers. 

JIMMY R. FOX, MAIL ROOM CON- 
SULTANT; (713) 468-5827. 


' SHERIDAN 72-P inserter, factory re- 
built, guaranteed, available 
immediately. Reply to Box 6776, Editor 
& Publisher. 


SHERIDAN 72P and 48P Inserters, fac- 
tory rebuilt, sp. 
Sheridan 24P Inserter with handfly 
table. 
Completely rebuilt Sheridan MS and HH 
hoppers factory guaranteed 
NEW Folded Edge First Delivery System 
for Sheridan Inserters 
| Sheridan 72P and 48P hopper loaders. 
| Muller 227 and 227E Inserters. 
Muller 231 Counter Stackers. 
Kansa Inserter with four stations. 
Idab 440 Counter Stacker with pro- 
rammable keyboard. 
dab Shrink Wrap. 
Ferag H-500 and HS-80 Counter Stack- 
ers-factory rebuilt. 
| Sta Hi 251 and 257 Counter Stackers. 
| Sta Hi Telescopic Truck Loaders. 
| Cutler Hammer Conveyor, Bottom Wraps 
and Pacers. 
Signode ML2EE and MLN2A Tying 
Machines. 
McCain Model 660-20 Inserter with 8 
insert stations, brand new condition, two 
years old. 
All equipment in excellent condition and 
available immediately. Mechanical 
| installation services also provided. 
WANTED TO BUY: MAILROOM EQUIP- 
MENT AND COMPLETE MAILROOM 
SYSTEMS. 
GRAPHIC MANAGEMENT 
ASSOCIATES, INC. 
Newspaper Mailroom Systems Division 


11 Main St 
| Southboro MA 01772; (617) 481-8562 
USED GOSS—STA-H! 251 and 257B 
Stackers, buy as is with no warranty, or 
rebuilt with a 90 day warranty on parts. 
Reply to Box 7018, Editor & Publisher. 


GOOD RECONDITIONED Cheshire and 
Magnacraft labeling machines with sing- 
le and multiwide label heads and quarter 
folders. Call Scott or Ed Helsley; (800) 
527-1668 or (214) 357-0196. 

MULLER 227, Muller EM10 and Kansa 
| Inserters with 5 stations in excellent 
| condition, available immediately with 
full warranty. Installation and training 
also provided. Reply to Graphic Manage- 
ment Associates, Inc; (617) 481-8562. 


MAGNACRAFT Inserter with labeler—5 
into 1. ne condition. Available 
immediately. $15,000. Lloyd Berlin; 
(408) 423-4242. 


NEWSPRINT 
































FIRE PROTECTION 

CO2 Pressline fire protection. Halon 
1301 systems in computer and control 
rooms. Installations in newspapers 
throughout the Southwest. Contact Wil- 
liam S. Moen, VP Engineer, Devcon Sys- 
tems Corp., San Diego CA 92111; (619) 
277-7410. 


30 LB NEWSPRINT ROLLS all sizes 
BEHRENS Pulp & Paper Corp 
3305 W Warner, Santa Ana CA 92704 
(714) 556-7130 
Newsprint—Specialties, colors, con- 
| verting. David F. Hoy-Paper Sales, Cor- 
| taro AZ 85230 602/297-9976;NY 212/ 

57-3232 





| 
| 
| 
| 
| 
| 
| 
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PHOTOTYPESETTING 


PHOTOTYPESETTING 


PRESSES 





AM, CG TYPESETTERS. Reconditioned. 
Trades OK. Strips, Parts Kits. All 
Guaranteed. WSI; (216) 729-2858. 


‘EDIT 7700 HR, Rev D, $8250; EDIT 
7500 HR, Rev D, 6 Strips, KWIK | Pro- 
cessor, $7900, EDIT 1750, Rev C, 3 
your $2500. Bob Weber; (216) 831- 


CASH FOR 
MARK |, IV, V PACESETTERS 
LINOTRON 202-CG8600 
(614) 846-7025 

AM i eee ere 500, 
$3500; Comps Se 4000; Com- 
pSet 51011/504 $6250; CompSet 
3510/504, $7500; CompSet 4510/ 
504, $8500; CompEdit 5618, $5000; 
CompEdit bc 12,900; CompEdit 
5900, $13,900; Image Preview, 
$4000; TCO, $1500; AM 7133, 
$3500; By 5404, $2950. WSI; (216) 
729-285) 
SCUPUGRABHTG UNIFIED COM- 
POSER, $3000. Compu: graphic 
ner, $1500. Take both As is, 
where is. Call Bob Myres; (316) 321- 
1120, The El Dorado imes, El Dorado, 
LOS So ee eee 
CG UNIFIED TERMINAL SYSTEM, 1 

eg, 8 terminals, $27,500; CG Dual 
UTS with Model 1210, 10 meg, hard 
disc option and 11 terminals, $49,000. 
ae. Bob Weber; (216) 831- 

















CG TYPESETTERS. Execuwriter Il, 
$950; 7200 Blue, $1950; Edit 1750, 
$2500; CG Preview, $4000; CG ICI, 
$2500; Permakwik with dryer (NEW), 
$2500; RCP 101, $1500. WSI; (216) 
729-2858. 

COMP JR, Su rity 8 Strips, KWIK 
Processor, $2250; COMP II, Supported, 
28 Strips, KWIK | Processor, $2000; CG 
Table Top Typesetter with 4 Fonts, 
$1000. Bob Weber; (216) 831-0480. 


LINOTYPE in good operating condition 
with inventory of mats and parts. No 
junkies, na mage arranged for 
‘one 1. E.J. Bennett, Box 97, South 
Woodstock UT 05071. 


NATIONAL GRAPHIC ARTS 
EQUIPMENT BROKERS 
THE DAVID JOHN COMPANY 
AM Varityper, Autologic, 
Compugraphic, EEText, IBM, 
Itek, Mergenthaler, VGC 
“Sell for the most, buy for the least’” 

7% Selling Commission.. 
Financing Available 
Ail Equipment Guaranteed 
(216) 562-3750 




















CompuWriter 
owners are lucky... 
They own half of a 
microCOMPOSER 

system! 
microCOMPOSER gives you com- 
puterized typesetting pius a busi- 
ness computer. Tota! control, 
totai versatility. You won't want 
less. You don't need to spend 
more. Your CompuWriter is not 
obsolete... only the way you've 
been using it is. 
Let us change all that 
Cybertext Corporation 
Box 860 Arcata, CA 95521 
707-822-7079 








RECONDITIONED Unisetter, $6695; 
Unified Composer, $3595; Videosetter 
Universal with 14 grids, $7900; Editwri- 
ter 7700s, $11,950; Editwriter 7900, 
$9500. Graphic Systems Exchange— 
sales and service specialists for CG sys- 
tems. (716) 385-3027. 








USED TYPESETTING EQUIPMENT 


Nationwide Brokers-10% Saies Com- 
mission. We remove the risk when buy- 
ing or selling between individuals. 

Bob Weber, (216) 831-0480 


UNIFIED COMPOSER, new tube, 128 
line scroli, excellent operating condi- 
Bon 338 $1900. (216) 562-3700 or (216) 








TDEOSETTER ba semeet, Rev Lead, 
ow use, same tubes as Universal, 
$5000; CG DISPLAY. COMPOSITION 
SYSTEM, complete with VIDEOSET- 
TER, UC, Preview, Controlier, $18,000. 
Guaranteed. Bob Weber; (216) 831- 


scan- 0480 





COMPUGRAPHIC 7200 Headliner HR, 
Compuwriter |. Call (305) 395-8300. 
Doug Gorman. Make offer. 





PLATEMAKING 





ROCONEX Platemaker. 1 year old. 25" 
automatic. Make offer Call (305) 395- 
8300. Doug Gorman. 


PRESSES 








GOSS 

Goss Urbanite 5 units, 1972, 3 Cary 
Pasters 
Goss Urbanite 4 units 
Goss Urbanite 3 color units 
Goss Urbanite 10 units new 1980 
Goss Urbanite 1000 series % folder 
Grees Flying Imprinters (for Urbanite) 

rbanite folders, roll stands, drives 
& accessories 
Goss Community 5 units 1976 
Goss Community 6 units, SC folder, 
1974 
Goss Community folders, drives & 
accessories 
Goss Suburban 1500 & 1600 series, 10 
unit 2 folders 
Goss Suburban add-on units (1000 
series) 
Goss HV 8 units 
Goss HV 4 units 
Goss Cosmo units for add-on 

HARRIS 


Harris 1650 add-on unit 

Harris 1650 6 unit press 

Harris 845 4 units, folder 

Harris 845 8 units, 2 folders 

Harris V-25 5 units 1973 with folders 
Harris V-25 8 units 1982 

Harris V-15A add-on unit 1976 

Harris V-22 4 units, folder 

Harris foiders, roll stands, upper balloon 
formers & drives 

Harris V15A, 8 units, 1974 

Harris V25 upper _— former 


Kl 
3 Colorking units 1969 
2 Newsking units 1979 
2 KJ-6 folders 1979 
6 units Newsking, 1974 
MISCELLANEOUS 
2 Martin Flying Pasters rated at 1400 
FPM 1979 


2 Cary Silicon Applicators 
3 Cary Flying Pasters (running on Urba- 
nite) 


| 1 Web Specialities 3 Web Angle Bar Nest 





Preview 505, erok Unified Com- | 
poser, $2500; $1250; FDR, 
$1250; DEK, $1450, 4 $1250; | 
Uniterm, $950. WSI; (216) 729-2858. | 


COMPUWRITER TG I, complete with | 
spare parts kit, processor, type fonts 
included, used very little and in 
wees — Offers Phone (919) 





| Baldwin Count-0O-Veyors 
*| 106, 108 


04, 105, 
| Count-O-Veyors 104, 105, 106, 108 


peer presses or components soid | 


separa 
| WANTED: Newspaper presses and 
accessories 
IPEC INCORPORATED 
97 Marquardt Drive 
Wheeling (Chicago) IL 60090 
(312) 459-9700 Telex 206766 
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GOSS COMMUNITY UNITS 
2-units 1977 
3-units 1974 
3-units 1972 
6-units 1970 
GOSS FOLDERS 
2-SC 1972 40 and 50 HP 
2-Community 1974 6-web capacity, 20 
and 25 HP 
Will sell individual components. Call for 
installed prices. Offered exclusively by 
OFFSET WEB SALES, INC 
73 N SUNSET DRIVE 
CAMANO ISLAND WA 98292 
(206) 387-0097 


HARRIS 845, 8 units, folder, rol! 
Stands, like new. Can be purchased 
whole or in parts. 
Printed low daily circulation. 


Bell-Camp Inc. 
(201) 796-8442 Telex 130326 

















GOSS METRO UNITS 


Four Metro Units available 
individually as unit additions, or 
as a package with double 2:1 
folder. 22%" cutoff, either 55” 
or 56" web width (at your 
option). Each unit is complete 
with pump and rail inking sys- 
tem, substructure, RTP and 
unit drive...arranged for 60,000 
pph running speed. Available 
after April 1, 1984. Contact: 
Ken Kniceley, Production 
Director, Charleston WV 
Newspapers; (304) 348-5118. 























WE HAVE IN STORAGE: Spare parts for 
Hoe, Scott, Goss and Wood presses, 
offset or letter press. 
1 Hoe colormatic folder 
3 to 2-22% cutoff 
12 unit Goss Mark | press 
Goss Mark | add on units 
p sees reels and pasters 
Goss Mark | halfdecks 
1 double Goss 2:1 folder-22% cutoff 
Goss Skip Slitter 
Portable ink fountains 
Cline reels and pasters 
Goss single width balloons 
104A counter stackers 


Hoe Skip Slitters 


HOT OR COLD 
HARRIS N-845 PRESSES 


| We have both heatset and coldset pre: 
| sses for sale. Complete presses, add-on 


Installed 1976. | 


units or foiders. 


1981-4 units, splicer, dryer 

1981-8 units, slicers, imprinter, dryer 
1981-5 units, splicers, dryer 

1981-6 units, splicers 

1981-12 units, splicers 

1981-5 units, splicers 

1980-12 units, imprinter, splicers 
1980-5 units, splicers 

1980-8 units, splicers 
1972/79-presses and units available 


Contact: Bill Cumberland 
TREASURE CHEST 
ADVERTISING COMPANY, INC. 


| 700 Larkspur Landing Circle, Suite 199 


| (415) 461-3477 


Larkspur CA 94939 


Telex 171463 





REBUILT URBANITE UNITS 
1. =p components or complete 


presse: 

2. Units are stripped down to the side 
frames and restored to like new condi- 
tion. 

3. Cost is approximately half of repiace- 
ment price. 

4. Exchange program available to 
minimize down time. 

5. Inquire for pictures and brochures. 
IPEC, iNC, 97 Marquardt Drive, Wheei- 


es IL _—" (312) 459-9700, Telex 





| 2 unit a series Suburban 
| 2 unit 1000 series Suburban 
| 4 unit 1100 series Suburban 


Community folder 


; Community grease add on units 


4 unit Goss Urbanite, fully reconditioned 
6 unit Urbanite (1 tri-color), ¥ and 

Ys page folder with upper former 
Urbanite Tri-Color unit 

Urbanite add-on units and folders 

4 unit Harris V15A with JF12, 1972 


| Harris V15A add-on units, 1975/76 


2-3 unit News King 
4-8 unit — ing. a 1971 
KJ6 Heavy duty folders 


| KJ8 with upper former-1976 foider 


News King add-on units 


| Acumeter paster 


Gregg Imprinter 


| 4 unit Color King—1963 


6 units of Urbanite, folder and balloon | 


12 Goss digital pasters 
— manual platemaking systems 
each platemaking systems 
Capito! roll- oe equipment, new & | 


Heister fork lift, 4000 pounds 


| (913) 492-9050 


Oates 4000 pounds, paperclamptruck | 


Goss Urbanite quarter folder 
Cole quarter folder 
Paper roll dollies 
We have or can get what you need 
for your pressroom or mailroom. 
We do machinery moving and erecting 

We buy printin uipment. 

NORTHEAST INDUSTRIES, INC. 
(213) 256-4791 





GOSS URBANITE, 3 units, 1 color unit, 


Offered Exclusive ye 
INLAND a ACHINERY 


105th & Santa Fe ~ PO Box 15999 
Lenexa, Kansas 66215 
Telex 4-2362 





GOSS METRO, 4 units, half deck, ae 
Urbanite, 7 units, 3/colors, 1975 
Urbanite, add on units, 3 bend units 
SSC Community, 12 42”, 8 units 
SSC Community, 4 units, 1980 
SC Community, 4 units, 1979 
SC Community, 7 units, 1977-82 
SC Community, 5 units, 1970-76 
SC folders, 4 in stock 
Community add on units, 9 in stock 


| HARRIS 1650, 6 units and 4 units 


folder, 3 Butlers, 1980, Idab Conveyor | 


and C/Stacker. 
Goss Suburban, 4 units, 1000 series. 
Harris M-1000, 6 units, 1972. 
Goss, Mark |, 2142", 4 units. 
Goss, Mark |, 22%", 4 units. 
Goss, Mark |, add on 22%. 
Newsking, 3 units, KJ 4. 
BELL- CAMP INC 
465 Boulevard 


PO Box 97 
Elmwood Park NJ 07407 
(201) 796-8442 Telex 130326 | 


| (404) 458-9351 


| running at 
| width, 5 printing units, 2 folders, 5 
| RTP’s. Optional oven and chills for co- 


845, 7 units ry 4 units 
V25: 8,4, and 2 units 
V15D, 2 units, IF 10, 1979 
V15A. 8 units, 1975-78 

ONE Corporation 

3400 Malone Drive 

Atlanta GA 30341 

Telex 700563 


WOOD LITHOFLEX DOUBLE WIDTH 
offset newspaper , 22%" cutoff, 
” web width. 72 inch web 





ated paper. Ideal for daily newspaper 
Os peg Priced reasonably. 
or best offer. Ipec 
ioonaiek (312) 459-9700. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 





WANTED TO BUY 


ACADEMIC 


ACADEMIC 


ACADEMIC 





CHESHIRE and Phillipsburg any condi- 
tion. Call collect Herb (201) 289-7900. 
AMS, 1290 Central Av, Hillside NJ 
07205. 





GOSS URBANITE 1000 Series quarter 
folder. Must have immediately. (206) 
387-0097. 


e@IDAB 440 Counter Stacker, 

@Muller 227 Inserter, 

e@Signode MLN2 or MLN2A Tying 
Machines. Reply to Graphic Manage- 
ment Associates; (617) 481-8562. 


SHERIDAN 48-P or 72-P inserter, in 
operational condition. Reply to Box 
6777, Editor & Publisher. 


USED OR Repairable, coin-operated M- 
100 woodgrain oe racks. Valley 
Times, PO Box 3936, North Las Vegas 
NV; (702) 649-8700. Rob Shlegel or 
Nancy Cain. 


WANTED TO BUY—used Arch Dampen- 
er assemblies for Goss Metros. PMC; 
(312) 860-5574. 

















HELP 
WANTED 


JOURNALISM/MASS MEDIA— 
Assistant professor, tenure track, to 
teach journalism courses plus courses in 
one or more of the following areas: 
broadcast journalism, public retations/ 
advertising, graphics, photography or 
communications law. Applicants should 
hold a PhD and have recent professional 
media experience. MA's with extensive 
professional experience will be consid- 
ered. Begins September, 1984. 

MASS MEDIA/SPEECH—Assistant pro- 
fessor, tenure track, to teach mass 
media courses in one or more of the 
following areas: broadcast news, 
announcing, public relations/ 
advertising, organizational communica- 
tion or radio/tv, and to teach public 
speaking. Successful candidates will 
possess an earned doctorate and have 
some teaching and professional media 
experience. MA's with exceptional pro- 
fessional media experience will be con- 
sidered. Begins September, 1984. Send 
aletter of application, resume, and <hree 
letters of recommendation or placement 
file by April 5th, 1984, to: Dr. David 
Briody, Department of Communications, 
The University of Tennessee at Martin, 
Martin TN 38238. Affirmative Action, 
Equal Opportunity Employer. 











ACADEMIC 





JOURNALISM/ 
COMMUNICATIONS 


ASSISTANT/ASSOCIATE 
PROFESSORS 


Morehead State University! Department 
of Communications is looking for a high- 
ly motivated individual for a full-time 
tenure-track faculty position, available 
August, 1984. The candidate must have 
a PhD degree or the course work com- 
pleted in journalism or communications 
with not less than several years of teach- 
ing experience in an institution of higher 
education. The applicant must have had 
hands-on media experience within the 
journalism field. Wi!l teach news gather- 
ing, writing, investigative reporting and 
feature editing and magazine produc- 
tion. Evidence of teaching effectiveness 
will be expected. Send resume and 
associated materials to Dr. Jack E. Wil- 
son, Head, Department of Com- 
munications UPO 912, Morehead State 
University, Morehead KY 40351. Clos- 
ing date for credentials is April 15, 
1984. MSU is an EEO/AA Employer. 





GRADUATE TEACHING ASSIS- 
TANTSHIPS available 1984-85 aca- 
demic year in editing and reporting or in 
advertising. Half-time, $4000 stipend 
and tuition reduction. One-year pro- 
fessional program leads to a master’s in 
journalism. Write: Department of Jour- 
nalism and Mass Communication, South 
Dakota State University, Box 2235, 
Brookings SD 57007. Application 
deadline is March 30,1984. AA/EOE. 





MASS COMMUNICATIONS: Tenure 
track position to teach in Public Rela- 
tions curriculum. PhD or EdD preferred, 
MA considered. Training and/or 
experience in Public Relations required. 
Expertise in any of the following areas 
desired: Journalism, Photojournalism, 
Mass Communication. Application 
deadline: March 30, 1984. Date avail- 
able: August 22, 1984. Send letter of 
application, vita, official transcripts and 
three letters of recommendation to: 
Director of Personnel, Northwest Mis- 
souri State University, Maryville Mis- 
souri 64468. Affirmative Action/Equal 
Opportunity Employer. 
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THE UNIVERSITY OF ILLINOIS at Urba- 
na-Champaign is looking for someone 
with management level experience as a 
newspaper editor to teach editing, 
reporting, and newspaper management 
courses. Teaching experience preferred. 
Write by March 30, 1984, to Chairper- 
son, Search Committee, Department of 
Journalism, 119 Mg 3? Hall, 819 S. 
Wright St., Urbana IL 61801. Appoint- 
ment effective ry Te 21, 1984. Equal 
Opportunity/Affirmative Action 
Employer. 





THE UNIVERSITY DAILY KANSAN, stu- 
dent newspaper at the University of Kan- 
sas, is seeking a permanent, full-time 
General Manager and News Advisor to 
begin duties in the fall of 1984 or earlier. 
The position, which is not a tenure-track 
line, will be a renewable nine-or 12- 
month appointment financed partly by 
revenues generated by the newspaper 
and partly by the William Allen White 
School of Journalism. The general mana- 
ger will oversee the entire operation of 
the five-day newspaper, act as news 
adviser and teach one course a semester 
inthe School of Journalism’s news edito- 
rial sequence. Additional duties will be 
flexible and dependent upon the length 
of appointment but will include 
coordinating faculty and staff pro- 
fessional development, coordinating 
workshops and seminars conducted b 
the school in cooperation with national 
and state professiona! organizations and 
acting as liaison with those organiza- 
tions. Significant professional daily 
newspaper experience and at least the 
bachelor’s degree are required. Adv- 
anced degree or degrees preferred. Sai- 
ary for the position, negotiable and 
dependent upon experience, length of 
appointment and qualifications, will be 
in the range of $28,000 to $40,000. 
Formal applications, resumes and refer- 
ences must reach the chairman of the 
search committee by March 16, 1984. 
Address: 
Paul Jess 
School of Journalism 
University of Kansas 
Lawrence, Kansas 66045 

The University of Kansas is an Equal 
Opportunity/Affirmative Action 
Employer. Applications are sought from 
all qualified people regardless of race, 
religion, color, sex, disability, veteran 
status, national origin, age or ancestry. 





Enhance your career 


research. 





The Northwestern Master’s Program in Journalism 


MEDILL 


Aspiring reporters with a year of daily newspaper experience 
and college graduates with journalism or advertising majors 
can enhance their careers by entering the Medill master’s 
program in either journalism or advertising. 


Those who want to change their career from newspaper to 
broadcast journalism will find special opportunities at Medill 
which include working as a Washington, D.C., correspondent 
for commercial television stations. Those interested in 
improving their skills as newspaper reporters or editors will 
receive practical training from professionals in Evanston, 
Chicago and Washington, D.C. 


In Evanston, prospective magazine writers or publishers 
develop their own publication with expert guidance. There 
also is a program for those interested in print management. 
Advertising majors focus on a comprehensive advertising 
program that involves marketing, problem-solving and 


Medill’s program takes nine or 12 months to complete 
depending on your background. Accept the challenge! For 
additional information phone or write: Admissions Director, 
Medill School of Journalism, Northwestern University, 
Evanston, IL 60201. (312) 492-5228. 








ASSISTANT/ASSOCIATE Professor to 
teach courses in public relations and 
news alo in an accredited program 
starting Fall, 1984. College teaching 
experience at graduate and 
undergraduate levels preferred; Master's 
degree required, but PhD or ABD pre- 
ferred. Corporate public relations 
experience highly desirable. Rank and 
salary are open and competitive. Send 
resume by April 15 to: Dr. J.A. Crook, 
Director, School of Journalism, Univer- 
one Tennessee, Knoxville TN 37996- 





ASSISTANT PROFESSOR needed for 
Fall, 1984, to teach in accredited news- 
editorial sequence. Responsible for bas- 
ic editing, news writing or reportin 
courses and labs. Consideration also wil 
| be given to the ability to teach broadcast 
| journalism courses. Tenure track 
| ore Professional background 
| heavily weighed. Doctorate desired. 
| Deadline April 15, 1984. Resumes, 
transcripts and three references to: 
Robert A. Rooker, Box 4710, Texas Tech 
University, Lubbock, Texas 79409. 
Equal Opportunity/Affirmative Action 
Employer. 


COLUMBIA Graduate School of Journal- 
ism seeks new faculty members with 
substantial journalism experience and a 
record of quality. Two openings for Fall 
1984: 1 tenure-track; one a one-year 
position requiring knowledge of Wash- 
ington and international reporting. Send 
applications to: Professor Judith Serrin, 
Faculty Appointments Committee, 
Columbia University Graduate Schoo! of 
Journalism, New York NY 10027. An 
equal opportunity employer. 


CHAIRPERSON, DEPARTMENT OF 
COMMUNICATION, Stephen F. Austin 
State University. Responsible for provid- 
ing administrative and scholarly leader- 
| ship toa growing, professionally oriented 
communications program in journalism, 
tadio-television and speech. One-half 
time teaching required. Rank and salary 
based on qualifications and experience. 
Applicants must have an earned doctor- 
ate; demonstrated experience in teach- 
ing, research and administration. Pro- 
fessional media and/or performance 
experience highly desirable. Successful 
candidate must possess exceptional 
interpersonal skills and show capacity 
for working with a faculty representin 

diverse interests. Five letters o 

recommendation required. Send 
application letter and resume by April 5, 
1984 to: Dr. W. Joseph Oliver, Chair- 
man, Search Committee, Box 13048, 
SFA Station, fs oe aye TX 75962. 
Stephen F. Austin State University is an 
affirmative action equal opportunity 
employer. 


COMMUNICATIONS 

Antioch College is now accepting ap- 
plications for a teaching position in Jour- 
nalism and Communications Studies 
effective as soon as possible. 2 year 
renewable contract with no guarantee of 
tenure eligibility. Duties will include: 
Beginning, Intermediate and Advanced 
courses in Print Journalism, reiated 
courses in Media Studies, Contents and 
Effects of Math Communication, Gov- 
ernment and the Press, Com- 
munications Law. Qualifications: PhD in 
Journalism or Communications. MA/ 
PhD candidates with strong professional 
activity will also be considered. Photo 
journalism experience and women's 
Studies, cross cultural perspectives are 
desirable but not essential. Final date for 
application March 15, 1984. Send let- 
ter of application, complete resume, and 
3 letters of reference to Journalism and 
Communications Search Committee, 
Personnel Office, Antioch College, Yel- 
low Springs OH 45387. Antioch College 
is an equal opportunity, affirmative 
action employer and encourages women 
and minority candidates. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ACADEMIC 


ADVERTISING 


ADVERTISING 


| ADVERTISING 





SAINT MARY'S COLLEGE—located in 
beautiful Winona, MN, seeks an out- 
standing person to teach mass com- 
munication courses and head the new 
mass communication department 
beginning August 1984. The successful 
applicant will be a generalist with a com- 
mitment to teaching and have a back- 
ground in such areas as journalism, 
public relations and/or electronic com- 
munication. Salary and rank open. Adv- 
anced degree required; PHD preferred. 
Committee will review applications April 
1, 1984 until position is filled. Send 
letters of interest, vitae and references to 
Peggy Meinders, Mass Communication 
Search Chair, Saint Mary's College, PO 
Box 1529, Winona MN 55987. SMC is 
an equal opportunity employer com- 
mitted to Affirmative Action. 





ENGLISH/JOURNALISM one-year visit- 
ing professorship. Academic credentials 
are desired, but we seek a professional 
who has extensive experience in news- 
paper or magazine journalism; he or she 
must have the ability to teach well. 
Teaching assignment is three 4-credit 
courses a semester. Salary: negotiable 
with excellent fringe benefits. By April 
15th, send letter, resume, and three re- 
commendations to Professor John Kuhn, 


Department of English, Northern Mar- | 


quette University, Marquette, Michigan 
49855. NMU is an EO/AA employer. 





ADMINISTRATIVE 


ASSISTANT CONTROLLER—Fast grow- 
ing publicly held corporation located in 
the beautiful Finger Lakes region of 
upstate New York is searching for an 
assistant controller for its newspaper 
division. There are 75 publications in 
the Park poe age Group, of which 25 
are paid dailies. Candidates should have 
a 4 year accounting degree and 
experience in general accounting, 
budgeting, systems development, 
supervision and financial statement 
preparation. Newspaper and corporate 
accounting experience a real plus. If you 
are looking for an opportunity to be on 
the corporate staff of a large group 
operation, and want to meet the chal- 
lenges of working in a fast paced, growth 
oriented company, then please send 
your resume along with salary history in 
complete confidence to Vice President- 
Controller, Park Communications, Inc, 
PO Box 550, Ithaca NY 14851. 


EXPERIENCED small city daily pub- 
lisher wants same for competent off- 
spring. Brokers OK. Write Box 6986, 
Editor & Publisher in full. 








GENERAL MANAGER 
With strong business background for 
medium-sized daily under Joint 
Operating Agreement, in mid South. 
Must be experienced budgeting, cash 
management, personnel relations. Re- 
ports to president. Salary commensurate 
with experience. Send resume to Box 
6987, Editor & Publisher. 


NEW ENGLAND NEWSPAPERS Often 
need qualified people in all 
departments. Our free referral service is 
available. Send in your resume and we 
will use it to fulfill inquiries from our 
newspapers. NEW ENGLAND NEWS- 
PAPER ASSOCIATION, INC, 223 Derby 
St, Salem MA 01970. 








ADVERTISING 


AD MANAGER, twoestablished weeklies 
(John P. Scripps group) seek 
experienced up-and-comer to head 
sales. $15-18,000, benefits. Publisher, 
The Valley Press, PO Box V-1, Felton CA 
95018; (408) 335-5321. 


ADVERTISING DIRECTOR for University 
of Oregon daily paper. Applicants must 
demonstrate sales ability and com- 
municate well with students. Award 
winning university paper with 11,000 
circulation operates under team man- 
agement system.Corporation is 
independent of the university. Please 
send resume and salary history to Board 
of Directors, Oregon Daily Emerald, PO 
Box 3159, Eugene OR 97403. Applica- 
tions close March 9. Equal opportunity 
employer. 


ADVERTISING DIRECTOR 
An exceptional opportunity for an 
experienced person on this 15,000 
circulation 6 day daily with TMC product 
in Zone 2. Applicants will need top- 
notch sales and administrative skills for 
success in this highly competitive mar- 
ket. Ability to train, lead and motivate 
staff a must. Please forward complete 














ADVERTISING DIRECTOR 
Medium-sized suburban Virginia daily 
seeks aggressive, experienced ad 
director, strong on personal client rela- 
tions, knowledgeable in metropolitan 
market. Send resume. Paul Muse, Poto- 
mac News, 14010 Smoketown Road, 
Woodbridge VA 22192. 


resume including career background, 
salary requirements and references. No 


, references will be checked without your | 


permission. All replies held in strictest 
| confidence. Our staff knows of this ad. 
| Box 7008, Editor & Publisher. 





ASSISTANT advertising manager 
wanted for 20,000 plus Connecticut 
daily in growth market. Strong sales abil- 
ity required. Management experience 
preferred. Competitive salary, bonus and 
fringes. Resume in confidence to Box 
7052, Editor & Publisher. 


ADVERTISING DIRECTOR for University 
of Oregon daily paper. Applicants must 
demonstrate sales ability and com- 
municate well with students. Award 
winning paper with 11,000 circulation 
operates under team management sys- 
tem. Corporation is independent of the 
university. Please send resume and sal- 
ary history to: Board of Directors, Oregon 
Daily Emerald, PO Box 3159, Eugene 
OR 97403. Applications close March 9. 
Equal Opportunity Employer. 








AD MANAGER wanted for os 
weekly near Hilton Head Island. Har 
work will secure publisher's post. Recent 
grads considered. Send resume, sg 
history to The Low Country Weekly, P 
Box 1107, Hardeeville SC 29927. 


AREA INSERT MANAGER 
You are bright and motivated toward 
achieving goals. You have advertising 
sales experience and work well with ma- 
jor retail advertisers. You like working 
with people and have management 
potentia!. You have the skills and drive to 
build a direct mail/newspaper circula- 
tion preprint distribution program from 
the ground up, including sales presenta- 
tion, postal liaison, equipment evalua- 
tion and acquisition, and the hiring and 
training of additional staff. Sales skills, 
familiarity with marketing concepts, and 
an ability to do research and work with 
data critically important. Salary com- 
mensurate with experience. Bonuses 
based on sales performance. Excellent 
benefits including company paid life, 
health, dental and optical insurance, 
pension plan, and generous vacation and 
personal holiday schedule. Most 
importantly, good people to work with. 
Send letter and resume to: Gary D. Graff, 
Advertising Director, York Daily Record, 
1750 Industrial Hwy, York PA 17402. 








AD SALES for community paper and/or 
antiques paper. Heavy cold call selling. 
Excellent territory. $10,400 salary plus 
commission should give $20,000 + 





income first ae Resume: AdViews, 
Box 303, Roslyn NY 11576. 


EDITOR & PUBLISHER for March 3, 1984 


ADVERTISING MANAGER needed for a 
fast-growing Oklahoma 5-day daily. 
Qualified applicant must have related 
advertising management experience. 
Good organization, people and com- 
munication skills a must. Currently pay- 
ing $30,000. Send resume, references 
and salary requirements to Box 7009, 
Editor & Publisher. 


| 
| CLASSIFIED MANAGER—group of 
| twice-weekly newspapers in Southwest 
| Louisiana needs experienced classified 
| manager to coordinate sales efforts of 
| our three newspapers. Applicants will 
have proven track record. Call Al Gen- 
| sheimer at (318) 527-7075 or send 
resume to PC Box 99, Sulphur LA 
| 70664. 





“SHOPPER” CAREERS 


Please send resume with $ history to: 
Muiti-Media, 7616 Lindley Av, Reseda 
CA 91335. Or leave day and night #s at 
(213) 344-7177. 


SALES MANAGER—fast-growin 





sub- 


urban newspaper er is looking for the | 
irect major account | 
group representing 6 daily and 1 weekly | 


right person to 


publications. Desirable Zone 6 location. 
High visibility position with terrific 
growth potential. Send resume and sal- 
ary cong gt 


Editor & Publisher. 





THERE IS an opening for an aggressive, 
retail advertising sales person in Neva- 
da’s largest daily newspaper. If you have 
newspaper advertising sales experience 
and are looking for a on 
send resume to: Advertising Director, 
Las Vegas Review-Journal, PO Box 70, 


Las Vegas, Nevada 89125. We are an | 


Equal Opportunity Employer. 

THE ULTIMATE JOB 

Earn 25-35K while living in awesome 
Jackson Hole, Wyoming. The state's 
largest weekly needs an innovative, com- 
petitive ad manager. The rewards are 
great, but so is the pressure. No 
beginners. Call Rip at (307) 733-2430. 








WEEKLY VIS!TORS’ publication in | 


beautiful tourist area seeks dynamic, 
aggressive advertising person with 
marketing background. Send resume, 
salary and relocation requirements to 
Box 7042, Editor & Publisher. 


in confidence to Box 7001, | 


DISPLAY 

ADVERTISING MANAGER 
po. area community newspaper 

publisher seeks an experienced manager 
| who can lead a division office. Aithough 
| the emphasis is primarily on display 
| sales additionai responsibilities include 

circulation coordination, classified 

input and general office management. 

Ideal candidate will have strong 

interpersonal skills and be able to cope 

in a highly competitive market. Salary 
; commensurate with experience plus 
health & life benefits and profit sharing. 
Please send resume in confidence to Box 
7013, Editor & Publisher. 

An Equal Opportunity Employer 


GOAL-DIRECTED self-starters with 
| Management potential and a desire to 
| achieve major TMC goals needed by a 

nationally recognized daily and Sunday 

newspaper in Zone 7. Tell us why you are 

the person for this position. Salary com- 
| mensurate with experience and ability. 
An Equal Opportunity Employer. Box 
6997, Editor & Publisher. 


MONTHLY TABLOID in suburban Los 
Angeles seeks ad executive with publica- 
tions experience and a proven record. 
Salary plus commission. Fast-growing 
| area has no competitive publication. 
Send resume to Troy Communications, 
| Inc, 6355Topanga Cyn. Blvd, Suite 
| 506, Woodland Hiils CA 91367. 


CARTOONIST 


| CO-WRITE liberal comic-strip on men- 
women. Continuity/gag a day. Doehrer, 
419 Linden, Wilmette IL 60091. 

















CIRCULATION 


CIRCULATION 








CIRCULATION 


PRO 


MOTION 


MANAGER 


Leading U.S. newspaper is seeking an innovative professional 
to create sales incentive programs for all Circulation personne! 
including supervisors, district managers and youth carriers, as 
well as single copy sales representatives and telephone sales 


personnel. 


Responsibilities will include, but are not limited to, the creation 
of sales themes for periodic promotion meetings, the produc- 
tion of a monthly newsletter for both carriers and deaiers, and 
dealing with vendors to purchase incentive merchandise. 
Qualified candidates will possess multiple years of related 
experience in addition to the leadership qualities and skills 
needed to motivate all sales personnel. 


Apply by sending detailed resume and salary requirements to: 


Box 7023, Editor & Publisher 


Equal Opportunity Employer M F 











HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





CIRCULATION 


CIRCULATION 


EDITORIAL 


EDITORIAL 





CIRCULATION director for 25,000 dai- 
ly, third class mail 40,000 shopper, 
northern Ohio, beginning computeriza- 
tion, zone TMC, pay commensurate with 
= Box 7000, Editor & Pub- 
isher. 


CIRCULATION MANAGER—Fast- 
growing, major suburban daily in Zone 2 
seeks experienced Circulation pro- 
fessional to complement its manage- 
ment team. County manager, one of four 
senior positions in the department, su- 
pervises one-half of publication's 
100,000+ home deiivery. Candidate 
must have experience managing both 
adult and youth carriers. Organizational, 
motivational and planning skills are all 
necessary. Familiarity with on-line 
information systems a plus. Box 7016, 
Editor & Publisher. 








CIRCULATION MANAGER 


For 10,000 daily newspaper in South- 

eastern Wisconsin to handle distribution | 
of daily and weekly publications. Must | 
have excellent organization, planning | 
and communications skills. Experience | 
with computerization, TMC, and sales | 
preferred. Send resume with salary re- | 
quirements in confidence to Personnel | 


Manager, Citizen Publishing Company, 
PO Box 558, Beaver Dam WI 53916. 





CIRCULATION MARKETING MANAGER 
The Washington Times is currently look- 


ing for a circulation marketing manager | 


to develop and implement a variety of 
programs aimed at increasing circula- 
tion in demographic market areas. 
Candidate must be able to gather and 
analyze data to identify customer needs 
and trends, then develop strategic 
marketing plans, both short and long 
range. Minimum of five years experience 
with publishing or ad agency background 
preferred. We are a fast-paced, growing 
daily, metropolitan newspaper and offer 
a competitive salary and benefit pack- 
age. Submit resume and salary history in 
confidence to Personnel Director, 3600 
New York Av, NE, Washington DC 
20002. 


NEED TAKE-CHARGE circulation mana- 
ger to convert from mai! to AM home 
delivery. Must have hands-on papers 
with TMC as well as all phases of circula- 
tion. Excellent opportunity for young cir- 
culator. All replies confidential. Call Jim 
Merritt; (318) 527-7075 or send 
resume to PO Box 99, Sulphur LA 
70664 


SUPERVISOR: Large metro in Zone 2 
seeks experienced circulator to fill void 
within our home delivery department. 
Successful applicant will have had past 
supervisory experience. Reply Box 
7002, Editor & Publisher. 


SARASOTA Herald-Tribune has an 
immediate opening for single copy sales 
manager. Dynamic motivator with pro- 
ven sales background who would meet 
the challenges of a competing market for 
a 42,000+ rack sales. Excellent 
advancement opportunities and benefit 
package. Send resume to Jim Johnson, 











The Sarasota Herald-Tribune, PO Box | 


1719, Sarasota FL 33578. 





THE LAS VEGAS Review-Journal, Neva- | 
da’s largest newspaper, is seeking young | 


and aggressive individuals for supervis- 
ory positions. District managers with 2-3 


years experience will be considered. | 
Send your resume and salary require- | 
ments to: Circulation Director, Las Vegas | 


Review-Journal, PO Box 70, Las Vegas 


NV 89125-0070. An Equal Opportunity 


Employer. 


ZONE MANAGER 
Growing Zone 6, 100,000 newspaper 
needs zone manager with 3-5 years 
circulation experience. $21,000 to 





$26,000 annual earnings. Send resume | ( nson | f 
| All replies heid in strict confidence. 


to Box 6988, Editor & Publisher. 
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METRO MANAGER 

Recent promotions within the circula- 
tion department have created an 
opening for a metro circulation manager. 
This highly visible position requires an 
individual with excellent communicative 
abilities, a thorough working knowledge 
of circulation, experience in budgeting 
and planning and a firm belief that serv- 
ice is number one. We will provide the 
right person with a competitive package 
and an opportunity for future growth. If 
interested, send a complete resume 
including salary history to: Michael J. 
Murray, Circulation Director, The Des 
Moines Register, 715 Locust Street, Des 
Moines !A 50309. 


CIRCULATION DIRECTOR for under 
50,000 daily in Zone 1. Must be able to 
motivate staff with heavy emphasis on 
sales. Box 7036, Editor & Publisher. 








EDITORIAL 





COPY EDITORS WANTED 
AM Texas daily of 50,000 plus with 
strong desk tradition seeks copy editors. 
Some daily newspaper experience pre- 
ferred. Send resume and samples of 
work. State salary requirements in cover 
letter. Box 6980, Editor & Publisher. 


CARTOONIST for 90,000 AM daily in 
Zone 4. Professional environment, con- 





| Servative editorial page. We're looking 


for a talented man or woman motivated 
by concern, curiosity and humor. Box 
7011, Editor & Publisher. 





AUTO WRITERS. The leading auto- 
motive business magazine needs report- 
ers to cover America's biggest man- 
ufacturing industry in its most challeng- 
* time. Staffed by professional jour- 
nalists (most from dailies), Ward's Auto 
World takes a critical, monthly look—in 
an attractive readable package—at the 
worldwide business of making and sell- 
ing cars. The applicants we hire will dis- 
play solid reporting/writing skills and en- 
joy travel. Business news experience a 
big plus. Salary open. Mail vont. pay 
history and non-returnable clips to: Edi- 
tor, Ward's Auto World, 28 West Adams, 
Detroit MI 48226. 





BEAUFORT BUREAU for 56,000 daily. 
Government Beat—city, country and 
Joint Planning Commission and fea- 
tures. Photography a plus. Good oppor- 
tunity to work with seasoned staff. Entry 
and experienced reporters considered. 
SC coastal city 1 hour from Hilton Head. 
12-14K with great benefit package and 
generous mileage allotment. Send 
resume and copies of clips to State Desk, 
Savannah News/Press, PO Box 1088, 
Savannah GA 31402. 





COPY EDITORS with strong layout and 
word skills are needed to fill expansion 
positions on our Community Edition 
desk. Good opportunity to work with 
color. Must have at least 2 years 
experience, daily preferred. Apply to 
Gary Lycan, AME/Operations, The Regis- 
ae Box 11626, Santa Ana CA 








COPY READERS® 





Dow Jones & Company, Inc., 
Journal is seeking Copy Readers for its News/Retrieval Serv- 
ice, the largest electronic news-on-demand service of its kind 
with over 120,000 subscribers. 

We are looking for a professional with 2-3 years copy reading 
experience for positions on our interactive financial news desk. 
Duties will involve editing our news wire and publications, 
including The Wall Street Journal, for online retrieval. Previous 
reporting experience is desirable. Y 
We offer growth potential, attractive salaries and excellent 
benefits. Please forward a detailed resume, including salary 
history and clips in confidence to: 


Regional Personnel Manager/SB 


Dow Jones & Co., Inc. 
P.O. Box 300 

Princeton, New Jersey 08540 

An Equal Opportunity Employer M/F 


publisher of The Wall Street 
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ASSISTANT TO PUBLISHER 
And Editor. Staff position at quality 
100,000-plus daily. Opportunity to 
learn business side while staying 
involved in news operation. Applicants 
must have news background and some 
supervisory experience. Opportunity for 


| advancement. Good compensation 
| package. Send full resume to: 


Craig Ammerman & Associates 
Executive Search Consultants 
1909 Cinnaminson Avenue 
Cinnaminson NJ 08077 








BUSINESS WRITER 
Expanding weekly business paper in a 
top metro area-Zone 1 is considering 
candidate for a reporter's position. Two 
years experience as full-time journalist a 
must, as are ability to enterprise stories, 
write elegantly and produce under pres- 
sure. A self-starter will find lots of room 
for advancement in managerial 


responsibilities, as well as professional | 


growth and high Mi inthe competi- 
tive, sophisticated market. Salary mid- 
teens. Send resume and clips to Box 
7027, Editor & Publisher. 


ASSISTANT CITY EDITOR 

The Standard-Times of New Bedford 
seeks an individual with minimum three 
years newspaper reporting, preferably 
with a blend of supervisory experience 
and copy desk background. We place 
heavy emphasis on staff development, 
especially good writing. The successful 
candidate will assume responsibility for 
direct supervision of one-third of staff of 
nineteen reporters, supervise daily story 
development and serve as initial on-line 
editor of city-side copy. Please send a 
resume, samples of your work and a let- 
| ter telling us about yourself to: Dave 

Swearingen, Managing Editor, The Stan- 
| dard-Times, PO Box D-912, New 
Bedford MA 02742. No phone calls 
please. An equal opportunity employer. 


| ARIZONA DAILY seeks managing editor 
| to lead staff of 18. Must oversee entire 
| department, motivate and school report- 
| ers and create lively, pleasing jayout 
‘while preserving the identity and 
| direction of this 18,000 circlation PM 
| daily located in leading retirement com- 
| munity. Phoenix ara. Salary: mid 20s. 
| Send resume including oe of earn- 
| ings and references to E. Freireich, 

oa PO Box 1779, Sun City AZ 











DREAM SPORTS JOB 
| If you're a writer with a hot, lively style 
| and know sports, this is the job for you. 
We're an upscale alternative magazine- 
format weekly that outdraws the daily in 
our market. Our fresh and professional 
| reporting, our sophisticated style and 
| dynamic graphics have built usa steadily 
growing and loyal audience which dotes 
on our news, political, lifestyle, and 
entertainment reporting. Now, we're 
adding sports. Our first sports editor will 
launch a new sports section that will 
| deliver to our Zone 6 readers a fresh, 
feature-oriented, in-depth coverage of 
| sports that will be as unique and dis- 
tinguished in our market as the rest of 
our reporting is. There'll be the satisfac- 
tion of working with a top-flight art 
director who wants your section to sing, 
and an editor who lcoks forward to 
developing your ideas. Our sports sec- 
tion will present scores and stats in an 
exciting way, but your writing skills will 
be what really gives it zip. Our prep scene 
is strong, there are several local colleges 
with strong programs, and in our sun- 
shine, you can guess how big outdoor 
sports are. Good salary, good benefits, 
and plenty of good food and sunshine. 
Send clips, salary requirements, resume 
| to Box 7035, Editor & Publisher. 


EDITOR—expanding weekly in fast 
| growing Miami, FL suburb. Writer, copy 
| editor, editorials, layout and design. Call 


| publisher Tom Curtis (305) 883-6153. 


| EXPERIENCED REPORTER needed for 
growing PM daily in sunny Naples, Flor- 
ida, on the Gulf. Must be talented, hard- 
working, fast. Minimum two years’ 
experience. Send resume, clips to 
George Cecil, Naples Daily News, PO 
Box 7009, Naples FL 33940. 


EDITOR, full-color bi-weekly servin 
160,000 Mormans in Arizona. (602 
257-0220. 


| ENTERTAINMENT WRITER 

| We are looking for an energetic writer 

| with a good knowledge of country music 

| and a minimum of 2 years of experience 

| at a daily newspaper. Responsibilities 

| will include covering breaking entertain- 
ment news stories and writing features, 

| reviews and trend pieces at a daily news- 

| 

| 

| 

| 

| 

| 

' 

















paper in Nashville. Mail resume and 
clips to Sara Pearce, Nashville Banner, 
1100 Broadway, Nashville TN 37202. 


ENTRY LEVEL sports job at small daily in 
upstate New York near Lake Placid. One 
person department. Call (516) 891- 
2600 and ask for Bill Doolittle. 
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EDITORIAL 


EDITORIAL 


EDITORIAL 





EDITORIAL 





CITY EDITOR 

If you have the management experience, 
news judgment, drive and determination 
to lead our excellent 40-person reporting 
staff, you had better move quickly. The 
successful candidate for city editor at 
the Kingsport Times-News will join a 
newspaper committed to editorial 
excellence and settling for nothing less 
than meeting that commitment. Ability 
to manage and motivate and strong copy 
editing skills will give you an edge. Send 
resume, work samples and salary 
expectations to Ted Como, Managing 
Editor, Kingsport Times-News, Box 479, 
Kingsport TN 37662. No phone calls 
please. 





CITY EDITOR 
Major daily in Zone 2. Editorial staff 
200+, aggressive _ and Sunday. 
Experienced editors only, please. Box 
7051, Editor & Publisher. 


COPY EDITOR 

A good copy editor is hard to find. We are 
a major metropolitan Midwest PM daily 
seeking a knowledgeable copy editor, 

referably with major daily experience. 

ust be solid speller and grammarian 
and have excellent headline and layout 
skills. Proficiency with VDTs an absolute 
must. If you're good, fast, skilled and 
willing to accept an excellent salary and 
benefits package, send a confidential 
resume to: Pamela Krivda, Department 
of Employee and Labor Relations, The 
Columbus Dispatch, 34 South Third St, 
Columbus OH 43216. No phone calls, 
— An equal opportunity employer 

/F. 








DAILY AM in SEC territory is looking for a 
sports desk and layout person; some 
sports reporting. Send resume, clips to 
ME James Denley, Birmingham Post- 
Herald, PO Box 2553, Birmingham AL 
35202. 





EDITORS for two weekly newspapers in 
Arkansas. Two years reporting 
experience with knowledge of layout, 
35mm camera, and darkroom are 
essential. Salary, mileage allowance, 
and group insurance. Send resume to 
Phillips Media, PO Box 607, Berryville 
AR 72616. 


EDITORIAL DIRECTOR for group of suc- 
cessful business magazines. Unusual 
opportunity for mature seasoned pro to 
be Vice President of competent staff. 
Will pay relocation costs to area 70 miles 
from NYC. Write in confidence your 
+ hg Box 7038, Editor & Pub- 
isher. 








EDITOR 
Unique opportunity to help concepiual- 
ize new Lt A arte magazine. 
Some writing. Freelance a possibility. 
Send resume and samples. PO Box 29, 
370 Park Av, New York NY 10022. 


EXPERIENCED REPORTER—for pro- 

ressive twice-a-week newspaper. Must 

e facile writer; have respect for 
deadlines; have some knowledge of AP 
style; and be willing to cover variety of 
assignments. Position open. Call (318) 
239-3444, The Leesville Leader, Lees- 
ville LA 71446. 








GRAPHICS Director for major metro. 
Must be able to run photo and art 
departments. Heavy emphasis on color. 
Zone 5. Box 7017, Editor & Publisher. 


“HOW TO GET HIRED IN JOURNAL- 
ISM" For information, write: Northwest 
ergot, Limited, Box 3658-J, Lacey 
WA 98503. 








NEW ROME-BASED US weekly seeks 
sharp, adventurous editors with keen 
knowledge of international affairs, fi- 
nance, arts. Living wage. Italian helpful. 
CV air mail to Christopher Winner, Via 
Antonelli 49, Rome, Italy. 





MANAGING EDITOR needed by group of 
6 weekly community newspapers in 
Phoenix area. Position will work close 
with individual editors of each news- 
paper to yee top quality, useful pro- 
ducts. A strong news background, 
including both editing and layout is 
necessary, as well as people manage- 
ment skills. Apply in writing to Ed Dulin, 
Independent Newspapers Inc, 4717 
North Central Av, Phoenix AZ 85012. 


MANAGING EDITOR 
Professional publication 10 times per 
ear, circulation 20,000. Excellent 
enefits, 35 hour work week, salary 
$1887 to $2365 per month. Masters’ 
degree desired, 5 or more years 
experience writing and publishing. Send 
resume. M.C. Snyder, California Nurses 
Association, 1855 Folsom, Suite 670, 
San Francisco CA 94103. 








SPORTS NEWS EDITOR 
The Lincoln (Nebraska) Journal-Star 
(80,000) is looking for the person who 
can direct, design, organize and edit a 
super sports section in this special uni- 
versity city. This number two person in 
sports will make story play selections, 
manage the sports copy desk and handle 
the slot on key days. Must have solid 
news or sports editing and layout back- 
ground, an interest and knowledge of 
sports, ability to organize and desire to 
produce a superior product for an eager 
audience, Send cover letter, resume, 
editing and layout samples to: Personnel 
Department, Lincoln Journal-Star, PO 
Box 81609, Lincoin NB 68501. 

An Equa! Opportunity Employer 


SPORTS EDITOR 

Large daily and Sunday paper in North- 
east seeks experienced editor with 
strong desire to continue improvements 
of good sports section. Person should be 
strong people oriented manager who can 
coach, teach, challenge on standards. 
Major university city. Excellent salary. 
Box 7033, Editor & Publisher. 


THE WEST COAST'S largest monthly 
sailing magazine, Latitude 38, is looking 
for a fourth full-time editorial staff mem- 
ber. Candidates must be accomplished 
at writing, editing, photography and lay- 
out. The ability to produce with limited 
supervision is essential. A basic knowl- 
edge of sailing is required; the ability to 
operate sail and powerboats would be 
helpful. The work is hard and the starting 
pay is low. This is, however, an excellent 
career and financial opportunity for the 

rson who demonstrates a capacity to 
ead and the ability to shoulder 
responsibility. Send resume and sam- 
ples of your work to Publisher, Latitude 
38, PO Box 1678, Sausalito CA 94966. 


TWO OPENINGS for ens assignment 
reporters. We are looking for some 
degree of business expertise in one 
par farm background in the other 
or a 53,000 six-day PM daily. Send re- 
sumes and clips to Executive Editor, 
Waterloo Courier, PO Box 540, Water- 
loo, lowa 50704. Applicants from the 
Midwest ONLY. No calls. 


THE ODESSA AMERICAN, a mid-size 
West Texas daily, has openings for a 
photographer and a Living Section staf- 
fer. The photographer applicant should 
have a year or more of experience on a 
daily and should be capable of taking 
exceptionally fine color photos. Person 
hired will complete a four-photographer 
section. Living Section applicant must 
have had experience in both layout and 
design and feature writing; knowledge of 
the layout aspects of color photo use 
would be a plus. Contact Max Faulkner, 
Chief Photographer, or Living Section 
Editor, Charlotte McCarroll at PO Box 
2952, Odessa TX 79760. No phone 
calls please. Send resume and examples 
of work. An equal opportunity employer. 
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HELP WANTED: Editorial writer-editor, | 
20,000 daily newspaper in Zone 3. Send | 


resumes and writing samples. 

Experienced writer with conservative 
soe gS Send resume to Box 6935, 
ditor ublisher. 


LOCAL GOVERNMENT REPORTER— 
We seek an aggressive, digging reporter 
who can make things happen covering 
city hall. The person we want must 
demonstrate an ability to write well, use 
public records, cover local politics and 
follow stories about government affairs 
out into the community where they affect 





people’s lives. Minimum 3 years daily | 


newspaper experience. We are the Day- 
ton Daily News and Journal Herald, an 


afternoon and morning operation with a | 
oot staff get even better. Send your resume, 


combined circulation of 225,000. Send 


letter, resume and your best clips to | 
Steve Sidlo, Executive City Editor, Day- | 
ton Newspapers, Inc, Dayton OH | 





METRO EDITOR—looking for an 
experienced top notch newsroom mana- 


ger with strong layout background and a | 
food eye for news to work for an exciting | 


ew England daily newspaper. Send re- 


diesex News, 33 New York Av, Framing- 
ham MA 01701. 


MANAGING EDITOR for diverse publica- 
tion group. Oversee 30 freelancers, 
strong editing, layout, writing skills. 2-5 
years experience. Car necessary. 
$17,000 salary. Resume: AdViews, Box 
303, Roslyn NY 11576. 








openings on 3-person photo staff. 1 or 2 


experience a must. We are photo- 


Reply with resume, references, clips, 
portfolio to: Ron Jaap, Chief Photo- 
3 her, Reporter-Telegram, PO Box 
650, Midland TX 79702. 


| Salar 


TOP REPORTERS 


| To fill three immediate —-. the 
iew 


mei staff of The Spokesman-Rev 


| and Spokane Chronicle is seeking simply 


the best reporters and bri 
available. Applicants must have a proven 
record of distinguished journalism. We 
want reporters copy adds insight, 
clarity and style to beth daily assign- 
ments and special projects. The pay is 
good, the working conditions firsi-rate 
and the quality of life superior in one of 
the Northwest's most liveabie cities. 
Send us clips which show us me hy are 
among the best reporters in the busi- 
ness, and we'll tell you more about the 
opportunity to help a rapidly improving 


test writers 


references and clips to Chris Peck, Man- 
aging Editor, The Spokesman-Review 
and Spokane Chronicle, PO Box 2160, 
Spokane WA 99210-1615. 


REPORTER/WRITER 





| Newsy Chicago weekly magazine cover- 


ing marketing, advertising and business 
is looking for an experienced, aggres- 
sive, hard-working reporter/writer. Mini- 


} i il 
sumes to Executive Editor, The Mid- | WE RSENS CaN enenen SSN er 


weekly magazine. Good pay and 


| benefits, ideal working conditions. Send 
| resume and salary requirements to Box 


7034, Editor & Publisher. 


REPORTER/WRITER 
We are a 2 year old Chicago publishing 





| company with the fastest — news- 
ing 


letter in electronic ban . We are 
about to introduce our second publica- 


| tion in the field, ki 
WEDIUM-SIZED Zone 6 Gelly has | LS eae 


aggressive reporter (not with the typical 


i | trade book mentality) and talented writ- 
years experience preferred, color 


er. Candidates should have at least 2 


} : | years of experience, preferably in busi- 
oriented and expect high quality work | ao ~ pe y —- 
from energetic, congenial staff. Must | new world of electronic banking—not 
own your equipment. Excellent benefits. | 


ness reporting, and an interest in the 


the bits and bytes, but dollars and sense. 
range is $20,000-$23,000. 
Send resumes to Barlow Com- 
munications Corporation, 117 N. Jeffer- 


| son St, Suite 204, Chicago IL 60606. 








Communications 
Professionals 





IBM has entry level openings for outstanding 
communications professionals. !maginative 
writing skills are needed for a variety of 
media reaching external and internal 


audiences. 


Candidates should have a proven record of 
writing ability. A background of several years 
in journalism, advertising or promotion is 
desirable. Positions are located throughout 
the United States and relocation may be 


required. 


Please forward your resume and salary re- 
quirements to: IBM Corporation, Dept. EP-33, 
360 Hamilton Avenue, White Plains, NY 
10601. Attention: Mr. H.P. Colgan. 


An equal opportunity employer 











HELP WANTED 
EDITORIAL 


NEWS EDITOR for Pacific Stars and 
Stripes, a US Forces newspaper and 
wholesaler/retailer of books and maga- 
zines, headquartered in Tokyo, Japan. 
Applicants must be hardworking all- 
around editors with a minimum of 3 
years supervisory experience and 3 years 
specialized experience in copy yo 
headline writing, and layout on a dai 
newspaper. Basic pay is $30,402 a year, 
plus housing allowance, commissary 
and BX priveleges, and other benefits. 
Send resume and comprehensive work 
samples to reach US Army Civilian Per- 
sonnel Office, Honshu, ATTN: RP-NAF, 
APO San Francisco 96343, no later than 
5 April 1984. 


NEWS/LAYOUT EDITOR 
The Virginian-Pilot, a metropolitan AM 
daily, is seeking an experienced editor 
for its news/layout desk. Mature news 
judgment and an ability to design bright, 
attractive pages are required. Knowlege 
of color, graphics and modular layout 
preferred. Degree, minimum of three 
years experience with a daily required. 
Send resume, tearsheets to: Dave Addis, 
Night Managing Editor, 150 W. Bramb- | 
leton Av, Norfolk VA 23510. 


PHOTOGRAPHER—energetic, people- 
oriented shooter for 53,000 6-day PM 
daily. Send resume and clips to Execu- 
tive Editor, Waterloo Courier, PO Box 
548, Waterloo |A 50704. Midwest 
applicants only. No calls. 


RESEARCH WRITER/editor. You'll write 
and edit in-depth reports on new 
entertainment technologies: video, 
cable TV, computers. Requires heavy 
writing, master’s degree, research. 

















Helpful: business, economics, consult- 
ing, copywriting, newsletters, daily jour- 
nalism, entrepreneurial flair. Non- 
smoker. PO Box 85486, Los Angeles CA 


90072 





WIRE EDITOR needed for 5 day Okla- 
homa daily. Desk experience absolutely 
necessary. Must be skilled at writing, 
page layout, have good local news 
judgment, and ability to write sharp 
heads. Salary negotiable. Some writing 
and infrequent night meetings. Send 
ens | samples and resume to Clare- 
more Progress, Box 248, Claremore OK 
74018. No phone calls please. 





WRITER NEEDED for 3-person business 
news staff of West Texas daily. VDT, 
some business writing experience neces- 
sary. Excellent benefits in good working 
environment. We need an enthusiastic 
writer who will produce both news and 
features for our business-oriented read- 
ers. Send resume, references, clips to: 
John Pitts, arte | Reporter- 
Telegram, Box 1650, Midland TX 
79702. 





SPORTSWRITER wanted for small daily. 
Recent grad will be considered. Contact 
Steve Nicklas, Bay City Tribune, PO Box 
Se Bay City TX 77414; (409) 245- 





SPORTS WRITER-EDITOR 
National sports publication in Zone 5 
needs creative sports writer-ecitor. Must 
be good manager and be able to lay out 
ie College background 
helpful. Minimum 3 years experience. 
Attractive salary and excellent benefit 





Ce. Send resume immediately to 
ox 7015, Editor & Publisher. 





SCIENCE/MEDICAL REPORTER sought | 
by one of the largest international public 
relations agencies to prepare medical | 
information for all media. Prefer 5 years | 
experience with major newspaper or wire | 
service. Good salary and benefits. Send | 
resume, references, samples of writing | 
and salary requirements. Box 7025, Edi- | 
tor & Publisher. 
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EDITORIAL 


PHOTOGRAPHER 


PRODUCTION 





THE REGISTER-GUARD, a 70,000 
morning daily in Eugene, Oregon, is 
seeking applicants for two full-time copy 
editor positions. Applicants must have a 
degree from a four-year college or univer- 
sity and must have a minimum of four 
years of daily newspaper experience in 
reporting and editing. The Register- 
Guard is lookin for gifted, all-around 
copy editors with solid news judgment. 
We want team players who have the pro- 
ven ability to improve others’ writing, to 
edit copy thoroughly, to compose quality 
headlines and to perform layout duties— 
all under substantial pressure. Appli- 
cants should be fully experienced in the 
use of electronic editing systems and 
must be willing to work any hours— 
primarily at night. Salary is based on 
experience. Only qualified applicants 
need apply. Letters of application and 
resumes should be submitted no later 
than Friday, March 23, 1984, to Copy 
Editor, Personnel Department, The Reg- 
ister-Guard, PO Box 10188, Eugene 0 
97440. No phone calis. Applicants will 
receive written notification by ~~ 25, 
1984. The Register-Guard is an Equal 
Opportunity Employer. 








ASSOCIATE EDITOR 
LEADING 
MONTHLY BUSINESS 
PUBLICATION 
in explosive field has opening 
for a qualified Associate Edi- 
tor—a shirt-sleeve, hard- 
working fluent writer who can 
do his own research, contact 
outside authors and attend 
press conferences. A rare 
opportunity. Many benefits. 
Location lower Connecticut. 

Reply confidential. 
Write: Box 6999, Editor & 
Publisher. 














REPORTER/COPY EDITOR—16,000 
circulation daily with wa!l-to-wall awards 
has openings for two talented people. 
Experience helpful—send resume, clips 
to Editor, The Sun-Journal, PO Box 
1149, New Bern NC 28560. Call (919) 
638-8101 for more information. 


ENGINEER 


ASSISTANT General Manager, large 
midwestern corporate sales and 
—s company. 

equires graduate engineer with media 
related sales experience. Newspaper 
production a real plus. 
Strong sales, organizational, and man- 
agement skills a must. Send resume, 
cover letter and salary history to PO Box 
#203, Cincinnati Ohio 45201. 








THE STATE OF TENNESSEE is seeking 
to employ a Chief State Photographer to 
work with a talented close-knit team in 
the areas of travel, industry, conserva- 
tion and state government. Annual salary 
in the low $20's. Applicants must have a 
high school degree or equivalent and 
experience equivalent to six years of full- 
time employment as a photographer. A 
four year college degree with emphasis 
in photography may be substituted for 
two years of the required experience. A 
high proficiency in pictorial and people 
photography, both color and black and 
white, will have to be displayed. For ap- 
lications and portfolio criteria write: 
partment of Personnel, Examinations 
Division, First Floor James K. Polk Build- 


ing, Nashville TN 37219, attention Mar- | 
gie Dilion. Requests for applications | 


must be received by the Department of 
Personnel in writing by the close of busi- 
ness Wednesday, March 21, 1984. 





NEEDED: energetic photographer for 7 
day PM daily in Western Illinois. Send 
resume and clips to Chief Photographer, 


The Rock Island Argus, PO Box 6, Rock ; 


Island IL 61201. No phone calls. 


PRESSROOM 





COMPOSING ROOM MANAGER 
Multiple-edition daily newspaper, lo- 
cated in desirable suburban area of 
Southern California, needs an 
experienced manager to take charge of 
multi-shift composing operation. A tech- 
nologically progressive individual with 
exposure to a union environment strong- 
ly preferred. Excellent compensation 
package. For immediate confidential 
consideration send resume or letter with 
salary history and requirement to Box 
6995, Editor & Publisher. 


NIGHT PRODUCTION MANAGER 
The Independent Publishing Company, 
a subsidiary of Harte-Hanks Com- 
munications, Inc, located in Anderson 
SC, seeks a night production manager 
who is highly motivated and capable of 
motivating production employees to 
achieve high productivity levels and high 
standards of performance. Candidates 
should have at least 5 years work 
experience in all phases of production 
including press, mail, photocomp, 
camera-platemaking and equipment 
maintenance. Experience in commercial 
printing desirable. Send resume and sal- 








| ary requirements to Personnel 
| Department, —— Publishing 


| Co, PO Box 2507, Anderson SC 29622. 





FOREMAN 


A minimum of five (5) years Metro or | 


Metroliner offset experience and some 
supervisory experience. Contact Ron 


Harris; (813) 687-7872. The Ledger | 


Publishing Company, 401 Missouri Av, 
South, Lakeland FL 33802. 


PRESSROOM FOREMAN 
Energetic and pry foreman 
needed by a Zone 2 daily. Must have a 
record of achievement in quality of 
reproduction, productivity and cost con- 
trol. Harris 1650 press. Excellent salary 
and benefit package. Box 7006, Editor 








PLATE/PRESSROOM 
SUPERINTENDENT 
Responsible for NAPP plate letterpress 
operation in Racine, Wisconsin. Super- 
vise staff of 10 for camera-plate and pre- 
ssroom with Goss Headliner Mark II. 
Camera work also includes ail velox and 
color separation production with reverse 
optics. Responsible for drafting and 
administering budget and maintaining 
inventories. At least 6 years of press 
experience required and some manage- 
ment experience helpful. Send replies 
and resumes to Susan Dembowski, 
Human Resources Manager, The Journal 
Times, 212 4th St, Racine WI 53403. 

Deadline for application March 19. 








You May Take One Giant Step... 
toward a better job 
by placing your ad in E&P’s 
Positions Wanted section! 








FREELANCE 


PRODUCTION 





STRINGERS, freelance writers/ 
photographers needed for trade news- 
paper covering fire protection, rescue/ 
disaster service, onerny health care. 
All Zones. Write FIRE & EMERGENCY 
WORLD, 19 Joslin Street, Providence RI 
02909. 





MARKETING 


MARKETING DIRECTOR 
Medium sized California daily in opulent 
setting is conducting a nationwide 
search for a marketing director to provide 
leadership, training, motivation for 
young, large, well-paid ad staff. This job 
demands heavyweight. 1st year guaran- 
tee in 6 figures to right person. Send 
letter and resume to Box 6989, Editor & 
Publisher. 








COMPOSING/CAMERA MANAGER 
An excellent career opportunity for a re- 
sult oriented manager offering —— 
chain benefits for the upwardly mobile 
candidate with expertise in the new tech- 
nology. Include salary record with 
resume. Box 7010, Editor & Publisher. 


COMPOSING ROOM MANAGER 

If you are an experienced craftsman with 
exceilent managerial skills. Knowledge 
of all aspects of make-up is required. 
Experience with Mulitset, Linotron 202, 
and Logicon is preferred. Zone 2 news- 
paper printing and a considerable 
amount of commercial printing. Com- 
petitive salary and benefits in an 
excellent work environment. Send 
resume, cover letter and salary history to 
Box 7032, Editor & Publisher. 








PRODUCTION MANAGER 
|. Suburban newspaper operation and 
commercial printer in central Illinois 
needs an experienced production mana- 
ger to take charge of our composing, 
camera, press and bindery/mail 
operations. Competitive salary, 
excellent fringes and a great place to live 
for the right person. We are a growth 
oriented company with 10 of our own 
weekly papers with more than 100,000 
circulation and a heavy commercial 
storey | schedule. Send resume with 
salary history and references to: Tom 
Wood, Publisher, Tazewell Publishing 
| Co, 100 Detroit Av, Morton IL 61550. 


PROMOTION 


CIRCULATION PROMOTION 
Sales specialist needed. Must be 
innovative, experienced, sales oriented 
with solid competitive circulation pro- 
motion experience. Important 
responsibilities with aggressive sub- 
urban newspaper willing to try new 
circulation sales ideas and promotions. 
Located in pleasant, growing Mid- 
Atlantic area. Send resume and a 
sampling of your circulation promotion 
— to Box 6960, Editor & Pub- 
lisher. 


CIRCULATION PROMOTION 
Large daily in Zone 8 looking for 
experienced man or woman who is 
innovative and aggressive to take over 
position as circulation Promotion Mana- 
ger. Will definitely consider a present 
second slot person on the way up. Send 
resume with expected starting salary 
range to Box 7024, Editor & Publisher. 


SALES 


ADVERTISING SALES MANAGER 
Exciting opportunity with rapidly grow- 
ing, 5 year old New England weekly. 
— essential. Box 7014, Editor 
& Publisher. 

CHICAGO area-based representative 
; wanted to work in Midwest. To both 
place and service advertising accounts 
in newspapers. 5 years minimum 
experience in newspaper field with good 
knowledge of advertising and editorial. 
Reply to Box 6994, Editor & Publisher. 


CONCEPTUAL SALES for trade pub 
lisher and consulting firm. Product: mar- 
ket research in new entertainment tech- 
nologies: video, cable, computers. Re- 
| quires: advanced degree, proven sales 
| record, travel, non-smoker. NY or Los 
ones PO Box 85468, Los Angeles CA 
| r 
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POSITIONS WANTED 


POSITIONS WANTED 


POSITIONS WANTED 


POSITIONS WANTED 





ADMINISTRATIVE 


EDITORIAL 


EDITORIAL 


EDITORIAL 





GM/FINANCIAL MANAGER with group 
and independent newspaper experience. 
Strong business manager with 
experience in production, labor rela- 
tions, advertising circulation & success- 
ful track record for profit turnaround. 
Excellent references. Box 6964, Editor 
& Publisher. 


SEASONED New York City Sportswriter 
ready for new diversified position in pri- 
vate sector. Need not be writing or sports 
related. (212) 939-6668. 


YOUNG, aggressive producer who hasn't 
missed a day of work in 13 years seeks 
high-pressure management position. 
Knowledge of all departments. 
Experience in editorial (news, sports, 
VDTs, pagination), circulation, advertis- 








ing and budgeting. Family man. Knight- | 


Ridder and Thompson experience. Cur- 
rently employed by medium-sized daily. 
Box 6991, Editor & Publisher. 





ADVERTISING 





AD DIRECTOR seeks Zone 1, currently | 


employed, 12 years in newspapers, ory 
thirties (age). Daily, weekly & TM 
experience. Strong Sales Leader. Box 
7012, Editor & Publisher. 


CLASSIFIED MANAGER, experienced in 
display and national, with 28 year track 
record, seeking new challenge. (203) 
635-0110. 


HEAVY NATIONAL FOOD Advertising 
Professional. Will cover major mid-west 
accounts and agencies. Box 7039, Edi- 
tor & Publisher. 











CARTOONIST 


CARTOONIST wants spot on editorial 
page. Also has strong background as 
deskman, writer. Currently editor of 
small PM daily. Resume, samples fur- 
nished on request. Box 7043, Editor & 
Publisher. 








CIRCULATION 


AGGRESSIVE, shirt-sleeve Manager 
available now. 25 years experience in 
circulation management on small and 
medium size papers. Used to hard work 
and competitive situations. Call Jim 
Ramsdell AC (715) 732-4075 or write to 
1100 Pierce Av, Marinette WI 54143. 


CIRCULATION Promotion Manager, 31 
ear old with a Bachelor of Science in 
usiness Administration with 13 years 

circulation experience. Box 6979, Edi- 

tor & Publisher. 


CIRCULATOR seeks opportunity to 
establish dynamic door to door sales 
operation with publication in eastern 
Zone 2. Box 7046, Editor & Publisher. 


PUBLISHER with 22 years circulation 














experience seeks new position. Strong in | 


sales service and collections. Available 


now. (813) 454-7262; (814) 838- | 
3220. 





TRAINING/PROMOTION MANAGER, | 
district/zone supervisor, 6 years | 


experience with Little Merchants and 


independent adults, degree, not afraid | 
ours, desires | 
d position with | 
opportunity in Zone 3,4,5. Box 7004, | 


of hard work or — 
training/promotion or 2n 


Editor & Publisher. — 


DRAW YOUR OWN 
CONCLUSIONS 
About the most effective 
medium 
in the newspaper field! 
Place an E&P Classified 
and you'll get the picture! 








AWARD WINNING Sports Editor, 6 years 
medium and small-sized dailies, seeks 
new chailenge. Strong writer, columnist 
with ability to get most out of staff. Box 
7020, Editor & Publisher. 


BUSINESS WRITER available after 
March. Personality profiles, market 
trends, corporate maneuvering. Pro-free 
market. Degreed in journalism and busi- 
ness administration. Box 7047, Editor & 
Publisher. 


CASUALTY of shake-up at major North- 
east metro. Editor, 26, seeks new chal- 
lenge. Skilled in rim, layout and siot 
work. Strong knowledge of national and 
world affairs. Excellent references. Jim 
McGrath, 31 Graves Av, Northampton 
MA 01060; (413) 586-9359. 











| COPY EDITOR—7 years on metropolitan 
dailies in all phases of desk work, plus 
reporting experience. Especially skilled 
at tight, quick, accurate editing and 





adept at finding the right headline. Great | 


| Pu 


| at. reworking a story for maximum 
impact. Seeking spot on small-medium 
| to large PM in Zones 8,9. Box 7041, 
Editor & Publisher. 


DESK MAN, 27, with 2% years 
experience on 35,000 daily seeks copy 
editing position on medium or large dai- 
y: Extensive layout, slot experience. 
xcellent editing skills. Medill MSJ. Will 
consider any Zone, but prefer Zones 
aoe or 9. Box 7022, Editor & Pub- 
isher. 


eens li emg. from Uni- 
versity of Utah in March, seeks position 
with daily. Any Zone, but prefer area 
where basketball is king. Experience as 
UPI intern and on campus daily. Contact 
Russ Lemmon, 503 University Village, 
Salt Lake UT 84108; (801) 581-9774. 











SEASONED by wire, newspaper, broad- 
cast. Know Northern California. Ver- 
satile. Looking for a challenge. PR con- 
sidered. Box 6952, Editor & Publisher. 





SPORTS WRITER/EDITOR with high 
standards can make a good department 
better. Plenty of experience in writing, 
editing, layout and managing people. 
Looking to make final career move. Box 
6981, Editor & Publisher. 


SPORTSWRITER seeking a position with 
a daily. Have two years experience in 
college sports information and pro sports 
publicity. Write to Russ Meisner, 10270 
W. 74th Pl., Arvada CO 80005. 


SPORTS WRITER with 4 years 
experience, 2 with daily, seeks position 
with daily in any Zone. Background in 
layout, photography. Box 7049, Editor & 
Publisher. 














SPORTS WRITER valuable at desk or at | 


} >. Five years experience. Big Ten 

ootball, basketball, Notre Dame foot 
bali. Zones 2 or 5. Box 7048, Editor & 
Publisher. 





| TALENTED WRITER seeks reporter 
position. 6 years experience. Law back- 
ground. Ray Alvarez; (303) 776-3404 





UNDEREMPLOYED Editorial writer/ 
commentary page editor looking for work 
in a professional environment. Mod- 
| erate. Box 7029, Editor & Publisher. 





| VISUAL JOURNALISTS. Art directors, | 


| designers, graphics editors, artists. 
Photo editors, chiefs, photographers. 

| Top talent. Fee paid. nt? Bellune & 
Associates; (609) 429-4123. 





| WEEKLY MANAGING EDITOR seeks | 


staff to train, guide. Put your newsroom 
in experienced hands. Zone 1. Box 
6942, Editor & Publisher. 
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EXPERIENCED SPORTS WRITER seeks 
new position at a daily newspaper. | 
specialize in versatility and write stories 
that tell much more than the score. Also 
can work desk. Have worked for metro 
and mid-sized papers. Looking forward 
to a new challenge after working in a 
management position. Three years of full 
time experience. Box 6996, Editor & 
Publisher. 





EDITORIAL WRITER/Editorial Page Edi- | 


tor. Gifted writer with proven track rec- 
ord, broad experience seeks newspaper 
more often liberal than conservative. Box 
7007, Editor & Publisher. 


EXPERIENCED MINORITY reporter 
seeking reporting or entry-level editing 
job. Covered city hall and education. Box 
7030, Editor & Publisher. 


EDITORIAL WRITER with style and 
grace, a strong, free-and-easy writing 








| style wants a new home. Moderate to 


liberal woman, seven years of editorial 
. yaa Box 7021, Editor & 
isher. 


EDITORIAL-PAGE EDITOR—prolific, 
professional, provocative, pragmatic 
non-idealogue; finest writer; flair for 
raphics adds sparkle to page(s). Box 
037, Editor & Publisher. 


FEATURE WRITER, aggressive mid- 
20s, 5 years on dailies, seeks daily to 
utilize my flair for lively copy to fullest. 
Specialize in music, entertainment, life- 
styles. Columnist, news, copy editing 
experience. BA journalism. Box 6998, 
Editor & Publisher. 


IF FRANK KUSH were an editor, | could 
write for him. Houston sportswriter/ 
editor tired of losers. Southeast Florida 











| dailies are winners and | want to be on 
| the roster. Two years, 


‘outh to pros, 
paste-up to headlines. Regressive and 
waiting. Box 6977, Editor & Publisher. 


NEED SHARP sports editor, crack 
sportswriter, top deskman? You can have 
veteran still in early 40s, outstanding all 
newsroom procedures including tech- 
nology. Team player, quick, adaptable, 
innovative. Built, sustained excellence 
at one daily as sports editor past 20 
years. Fine references. No geo raphic 
bias. Box 6968, Editor & Publisher. 


PULITZER PRIZE WINNER, 37, seeks 
reporting, desk work or management 
spot with healthy progressive daily, 
weekly or magazine. Holder of other 
awards including one for editorial writ- 
ing. Published many times in national 
magazines. Prefer New York metro area, 
will consider all. PR replies welcome. 
Box 6967, Editor & Publisher. 








WANT FEATURES with life and style? 
Want writing that sings and laughs and 


, sometimes sighs? Woman, 35, looking 


for new stories to tell. Column 


| experience, too. Box 7031, Editor & 
| Publisher. 





FOOD WRITER/CHEF, experienced, 


| wants to move to your features page/test 


kitchen. Mike; (513) 294-2635. 
FREELANCE 








| SPANISH CONNECTION: Seasoned 
| writer and photographer team traveling 


extensively in Spain and Portugal this 


| year. Now accepting correspondent 


assignments. Travel, features, news 
stories, photos and possible public rela- 
tions. Send inquiries to: PO Box 11343, 
wa WA 99211 or call (509) 455- 





MAILROOM 
AD SERVICES/MAILROOM foreman, 11 


years newspaper experience. Any Zone. 
James L. Knapp; (304) 522-1295. 


PHOTOGRAPHER 











| WITH OVER 5 years of daily newspaper 


experience. A talented, award winning 
photographer is looking to work at a 
medium to large size daily. Can handle 
color, layout, and writing. Box 7026, 
Editor & Publisher. 


PHOTOJOURNALISM 


MID-YEAR GRAD, photojournalism, San 
Jose State, seeks entry-level staff photo- 
— position anywhere! Norma Ann 
injares; (408) 259-1771, 1590 
Cathay Dr, San Jose CA 95122. 


PRODUCTION 


PRINTING Professional with 20 years 
management experience in web offset 
both heatset and cold web seeks position 
as Operations Manager for newspaper or 
commercial printing plant. | also have 














| available to me experienced pressmen in 


the above categories for new operations. 
Box 6963, Editor & Publisher. 


PRODUCTION Manager, Assistant or 
Composing Room Foreman, 27 years 
experience in the industry. ITU 
experience, former member. Medium to 
large metro daily. Replies confidential. 
Box 81, Mt. Sterling OH 43143. 


RESEARCH 











| RESEARCH: English major/Journalistic 


intern would like to do research for writ- 
er, DC area. S. Holmes; (202) 483- 





E&P Employment Zone Chart 


Use zone number to indicate location without specific identification 
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Writing coaches 


By Ray Laakaniemi 


After three years of writing coach 
experiments in the daily newspaper 
field, this much is clear: 

There are not many newspapers 
doing it, but the ones that are into it 
are very happy with it; 

The coaches themselves are about 
equally divided between journalism 
backgrounds and English back- 
grounds; 

Most city and assignment editors 
feel that writing improvement is their 
job, but coaches feel that the other 
editors have too many responsibilities 
to effectively take on writing 
improvement programs; 

Continuity, the having of a writing 
coach over an extended period of time 
rather than a one-shot workshop, is a 
key to success of these programs; 

And the single biggest problem 
reporter-writers have is not 
interviewing, is not reporting, but is 
organizing the material they have 
gathered for a news story. 

These are among the major findings 
of a national study of newspapers that 
have writing coaches and/or writing 
improvement programs. 

Of the 485 dailies with over 25,000 
circulation who were studied, about 
30 had writing coach programs. 

In all, about 60 persons who have 
served as writing coaches were identi- 
fied in the study. 

Even though the number is small, 
the enthusiasm is high. Supervising 
editors at papers which have writing 
coaches were uniformly high in their 
praise of such programs, saying it has 
helped focus on writing quality and 
shows reporters that management 
cares about the quality of writing in its 
newspaper. 

The two items checked most often 
by editors in charge of writing 
coaches were ‘‘ Writing in the paper is 
noticeably better’? and ‘‘The news- 
room attitude seems to have 
improved.” 

Specifically, results by categories 
include the following: 

THE COACHES, in educational 
backgrounds are about 50-50 journal- 
ism and English. And ten have gradu- 





(Ray Laakaniemi is an associate pro- 
fessor of journalism at Bowling Green 
State University and a weekend copy 
editor at the Toledo Blade. His 
research was funded by the Gannett 
Newspaper Foundation and Bowling 
Green State University.) 








ate degrees, six in journalism, four in 
English. They have an average of 6 
years reporting and/or 14 years as an 
editor. They work for papers ranging 
in circulation from 5,000 to 600,000. 

Only seven papers have people who 
serve as coaches and nothing else. 
Others have coaches with other edito- 
rial duties. Many hire local writers on 
a part-time basis or stage workshops. 
Others have group programs wherein 
several editors or reporters form the 
backbone of a group writing discus- 
sion project. 

THE STRUCTURE of the writing 
coach programs varies greatly. Some 
common elements can be identified, 
however. Twenty-two of the coaches 
are outside the chain of command, six 
within it. This means the larger group 
does not have to comment on areport- 
er’s writing and then also decide if 
that person gets a salary increase or 
promotion. 





And the single biggest 
problem reporter-writers 
have is not interviewing, is 
not reporting, but is 
organizing the material they 
have gathered for a news 
story. 





About one-third of the coaches do 
‘‘Winners and Sinners’’ type news- 
letters, and the coaches feel (18-7) 
that most editors have too much 
routine work to do to add writing 
improvement to their duties. 

Coaches felt newspapers gave 
strong support to their programs, and 
only three felt there were problems 
between what editors wanted to do 
with writing improvement and what 
coaches wanted to do with it. 

The biggest impact of the writing 
improvement program was not on the 
poorer writers but on the best writers 
the paper had, giving them ways to 
make their writing even better. 

PAPERS NOT having writing coach 
programs made their decision not to 
go that way for two basic reasons. 
First was budgetary, many editors 
feeling they needed additional report- 
ers or copy desk personnel first. The 
other main reason was editors saying 
*‘We do this kind of work ourself.”’ 

Coaches felt beginning reporters, 
especially, wanted and needed more 
comment on their writing, but were 
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not getting it. Supervising editors felt 
coaches did this, but also pointed out 
that recent graduates should have had 
much more writing in college. This 
study concluded that English teach- 
ers in high school were being asked to 
handle far too many students to give 
them any serious writing help. 

SUPERVISING EDITORS said 
newspaper writing is in serious need 
of improvement (38 yes, 1 no); that a 
writing coach can improve the level of 
writing (32-3, with 1 maybe); and that 
writing coaches are not a fringe bene- 
fit (33-4). 

Of the 44 supervising editors who 
answered the survey, only seven said 
there were money problem associated 
with the program, and four said news- 
room tensions had developed. 

WRITING PROBLEMS , from a list 
of 25 submitted to the coaches, tended 
to focus more on organizing and 
thinking through a story before writ- 
ing than such factors as deadlines, 
interviewing problems, or not 
including key facts in the story. 

Other items getting high rankings 
for problem areas included not read- 
ing or rewriting copy carefully 
enough, not having an ear for the lan- 
guage, and writing too many pro- 
cedural stories (governmental action 
will mean for the reader). 

NEWSROOM FACTORS which 
caused problems, according to the 
coaches, include (highest ranking) not 
enough discussion between copy edi- 
tors and reporters on stories. Several 
coaches pointed out that as more pap- 
ers go to morning publication, report- 
ers and copy editors are very often not 
in the building at the same time of day. 

Two other high-ranking problems 
were the reverse sides of the same 
coin -- beginning reporters wanting 
more help than they get from editors 
and editors not taking enough time to 
point out problems the reporter is 
having. 

SPECIFIC MECHANICALprob- 
lems reporters have, from a list of 15, 
were led by wordiness (highest 
ranking of any item in the study, 2.46 

(Continued on page 37) 





John A. Park Jr. 


EXPERTISE — RELIABILITY 
For Owners Considering 
Sale of daily Newspapers 


(919) 782-3131 
BOX 17127 RALEIGH, N.C. 27619 


29 Years Nation-Wide Personal Service 
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WE KNOW OUR 
ABC's 


NewsSystem™ 


1. ADVERTISING 
2. BUSINESS 
3. CIRCULATION 


Computer systems for newspapers and magazines 











DO YOU? 


For those of you who think ABC just represents the first three letters of the alphabet, meet 
NewsSystem™, the most effective way to automate your Advertising, Business and Circulation 
departments. 


NewsSystem™ is more than comprehensive newspaper software and sophisticated computer 
hardware. Each turn-key installation is supported by newspaper data processing professionals 
with decades of industry experience who understand newspapers and their unique requirements 
as only newspaper veterans can. 


NewsSystem™ was specifically designed and developed to dramatically improve service to adver- 
tisers and subscribers, control expenses, compete with other media, and 
manage people and resources more profitably than ever before. 


To learn more about our ABC’s and how they can work for you, call Newspaper 
Systems, Inc. at (213)670-7021 and ask for Russ Munson, Vice President Sales. 


Newspaper Systems, Inc. 


5701 Slauson Avenue Suite 100 Culver City, California 90230 NewsSystem™ is a trademark of Newspaper Systems, Inc 











We Go Back To School 
Every Year 


We think it is 
important, 
becauseteaching «:, 
children of all ages 
about the role newspapers 
play in our everyday lives is 
vital to their understanding of the 
world and the society in which we live. 
But the task is not an easy one. It 
requires more than printing classroom 
guides and children’s pages. It takes personal 
involvement if we are to capture their interest and 
bring journalism to life. Though the effort is consid- 
erable, the rewards are beyond calculation. 
Scripps-Howard properties have had along-standing 
commitment to Newspapers in Education. The association 
has been a mutually beneficial one. Because the challenges are 
never ending, we'll always be going back to school. 


7_ Rocky Mountain News 


A Scripps-Howard newspaper 
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